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Let’ Rediscover Real Liberalism: 
y American Kind 


: 


n of the Argument 


rint for Utopia 


Wr 1a character believes that he 
ohn-the-Baptist of a radical 


is a 

new ovement, he feels that he’s 
quite 4 fellow. It’s an _ exciting, 
head self-flattering feeling. All at 
the s. ne time that character sculpts 


ms ¢ aS a guardian of righteous- 

ess, a herald of better times, and 

pu: ‘ic-spirited hero. 

Pe: naps that’s why so many “intel- 
lectusis” are drawn irresistably to 
Planning, Socialism, and Communism. 
Belo zing to the vanguard of any 
different program is a sop to a mul- 
tiplex of egoistic human frailties. 

They're .’way off base, though, 
these leftish John-the-Baptists. Marx- 
ism isn’t the revolutionary ‘waves of 
the future.” Actually, it’s retrogres- 
sive, decadent, old-fashioned, and re- 
actionary. Marxism is little more 
than old-maidish impertinence, be- 
cause its teachings derive from half- 
cocked gossip and its practices in- 
clude interference with personal lives. 

Anachronistic Marxists overlook 
the fact that the most daring, revolu- 
tionary experiment of all time is the 
Constitution of the United States. 
Grass in distant pastures always 
seems greener, and perhaps that’s 
why latter-day American rebels 
overlook the “acres of diamonds” in 
their own backyard. 

While the horn-rimmed-glasses cult 
has been prating of the Century of 
the Common Man (casting sheep’s- 
eyes at Russia all the while) right 
under their uptilted noses the nearest- 
yet to a clasgsles§ society has grown 
up and flourished in their own 
country. 

Apparently this glorification and 
elevation of ordinary folk in the 
United States has gone ahead un- 
noticed by certain academic circles. 

While the “intellectuals” repeat the 
Marx-Engels canard that under 
capitalism wages are held at a bare- 
margin-of-existence level, in the 
United States real wages have con- 
tinued to shoot up almost un- 
believably. 


At the same time, proletarians in 
Marxist Russia are trying to exist on 
a forlorn, bleak, bare-subsistence 
level. 


Black bread and potato soup, 
shivery old rags and filthy novels on 
the Marxist side. Steaks and chops, 
milk and eggs, white bread and but- 
ter and cake; stylish, warm clothing 
and lots of it; and decent residences 
and automobiles and bathtubs and 
refrigerators and radios and fur 
coats and wrist watches over here— 
where we've made the daring U. S. 
oo ution our “democratic mani- 
esto 


No comparison. Why, then, do so 
many of the horn-rimmed-glasses 
crowd persist in hanging onto the 
= ‘t heresy ? 


a nuts? Yes, some of them. 
nn, : 


Stil, Living In the Past 


f+ did they get that way? 

‘1, it all started in the dreary 
da: of the Roosevelt Depression. 
He ¢ lost faith in the radical 


Al ‘can experiment, the academic 
se mned to Europe for inspiration 
% Marx and Engels, to Lord 
K ' and Shaw, to Spengler and 
H yes and to Mussolini, Hitler, 


al alin. 


turned to Big Government 
its sorry manifestations: 


de ‘pending, degenerating mass 
ch (encouragement of _ self- 
- ‘ting idleness and chiseling), 
a S and unwieldy public debt, 
‘na knows best for all her 
po chillun. 
th Sucking the Marxian pap, 
do ‘strated academicians aban- 
"€ greatest guide for self- 
Cc 
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York’s Home Air Flow Truman’s Program 


Conditioners Fit 
Forced Air Furnaces 


NEW YORK CITY—A line of six 
residential air conditioners, designed 
for use with any forced warm air 


- heating system, and priced to pro- 


vide a 5-room home with complete 
summer air ‘conditioning for less 
than $1,000, was introduced July 18 
at a press showing at the Waldorf- 
Astoria hotel. 

The 2-hp. model is the one which 
John R. Hertzler, York vice presi- 
dent and general sales manager, de- 
scribed as being suitable for a 5- 
room house and “costing less than 
$1,000 installed.” This presupposes 
normal installation costs. 

Flexible in application, the York 
residential air conditioner can be in- 
stalled in conjunction with any 
forced warm air heating system as 
an independent central system, or 
even in a series of individually re- 
mote units. Depending on how it is 
used, the residential unit can be lo- 
cated in various places in a resi- 
dence—in the cellar in conjunction 


(Concluded on Page 4, Column 4) 


G-E Raises Prices on 
Some Products, Parts 


BLOOMFIELD, N. J.— Price in- 
creases ranging from 5% to 10% 
have been announced by the Air Con- 
ditioning Department of General 
Electric Co. on _ self-contained air 
conditioners, small open condensing 
units, central plant conditioners, 
water coolers, automatic heating 
equipment, and renewal parts. 

Price changes are effective on all 
shipments beginning July 27 and on 
orders received after July 20. 

“We have now reached a point 
where it is impossible for us to con- 
tinue to hold the line with substantial 
increases in the costs of labor, ma- 
terials, and component parts,” ex- 
plained H. M. Brundage, manager of 
the sales division, in announcing the 
price increases. 

The FD-20, 30, and 50 model self- 
contained air conditioners and acces- 
sories were increased 10%; the FD-75 
and 100, 5%. 

The 5% increase also applies to 


(Concluded on Page 4, Column 2) 


Will Affect 


WASHINGTON, D. C.— Recom- 
mendations that Congress prepare to 
apply stringent controls to the 
American economy in order to ready 
this country to meet its responsi- 
bilities to the United Nations were 


made by President Harry S. Truman 
in his speech to Congress last week. 

Truman’s recommendations’ that 
will particularly affect businessmen 
are given here in the President’s 
own words: 


PRIORITIES AND ALLOCATIONS 


“I... . recommend that the Con- 
gress now enact legislation authoriz- 
ing the government to. establish 
priorities and allocate materials as 
necessary to promote the national 
security; to limit the use of materials 


MORE TAXATION 


In anticipation of greatly increased 
Federal expenditures for stockpiling 
and other purposes, “we should in- 
crease Federal revenues more sharply 
than I have previously recommended, 
in order to reduce the inflationary 
effect of the government deficit. . 

“We must make every effort to 
finance the greatest possible amount 
of needed expenditures by taxation. 
The increase of taxes is our basic 
weapon in offsetting the inflationary 


CREDIT CONTROL 


“As a further important safeguard 
against inflation, we shall need to 
restrain credit expansion. 

“I recommend that the Congress 
now authorize the control of con- 
sumer credit and credit used for 
commodity speculation. 

“In the housing field, where govern- 


PRODUCTION LOANS 


“I recommend .. . that the Con- 
gress authorize, for national de- 
fence purposes, production loan 
guarantees and loans to increase pro- 


duction. 


for non-essential purposes; to pre- 
vent inventory hoarding; and to re- 
quisition supplies and _ materials 
needed for the national defense, par- 
ticularly excessive and unnecessary 
inventories. Ma 


pressures exerted by enlarged govern- 


ment expenditures. Heavier taxes 
will make _ general controls less 
necessary. 


“We must provide for a balanced 
system of taxation which makes a 
fair distribution of the tax burden 
among the different groups of indi- 
viduals and business concerns in the 
nation. A _ balanced tax program 
should also have as a major aim the 
elimination of profiteering. 


ment credit is an important factor, 
I have directed that certain avail- 
able credit restraints be applied, and 
I recommend that further controls 
be authorized, particularly to restrain 
expansion of privately financed real 
estate credit... . 


“T also recommend that the Con- 
gress authorize the making of long 
term contracts and other means to 
encourage the production of certain 
materials in short supply... . 


PRICE CONTROL AND RATIONING 


“The people of this country know 
the seriousness of inflation, and 
will, I am sure, do everything they 
can to see that it does not come 
upon us. 


“If a sharp rise in prices should 
make it necessary, I shall not hesi- 
tate to recommend the more drastic 
measures of price control and ration- 
ing.” 


Industry Course 
Will Depend on 
| Use of Controls 


Heavy Restrictions on 


Material Use Might 
Lead to Allocations 


DETROIT—While President Tru- 
man’s message indicated that there 
may be an imposition of controls 
which could make consumer durable 
goods scarcer, the refrigeration and 
air conditioning, and major appli- 
ance fields general response seems 
to be ‘we'll keep going along in the 
usual manner until it’s indicated 
that we should do otherwise.” 

If the materials controls, voluntary 
or mandatory, go into effect and 
serve to reduce production of re- 
frigeration equipment and appliances, 
it is considered very possible that 
manufacturers may allocate their 
supply of finished goods, much as 
they would dislike the idea. A very 
few companies have already started 
on such allocation programs. 

The probable effects of the Presi- 
dent’s request for an increased mili- 
tary effort and budget will probably 
come about in this order: 

1. Imposition of credit controls, 
both at the bank and consumer 
level. While the administration is 
desirous of having this come about 
through Congressional action, it 
might be rushed through at any time. 

2. Controls over vital raw ma- 
terials, such as steel, copper, zinc, 
tin, and chemicals, may be tried 
on a voluntary basis first, but could 
become “mandatory” very quickly if 
voluntary allocations didn’t work out. 

3. Price controls and wage and 
job freezes will in all probability 
lag after credit and material con- 


(Concluded on Back Page, Column 2) 


Production Is Resumed at 
Curtis After Long Strike 


ST. LOUIS — Walter C. Hecker, 
president of Curtis Mfg. Co. has an- 
nounced that production employes 
have returned to work after a 123- 
day strike. 

He said the company has started 
immediate shipment of orders. It 
was able to do this because of its 
customary practice of carrying a 
large inventory of assembled units 
and finished parts, he added. 


Kelvinator Pares Price 


Of Home Freezers $10-$40 


DETROIT—Price reductions of $10 
to $40 on its home freezers have 
been announced by Kelvinator. New 
and old prices are as follows: 


Old New 
Size Price Price 
i. Seer $239.95 $229.95 
ae 339.95 299.95 
2 3 eer 389.95 369.95 
Be Oe. Be i ho ks 564.95 529.95 


Prescription for Profits with Air Conditioners 


(A guest editorial by Walter H. Eichelberger ) 


isn’t afraid to build. up an inventory of various sizes of room air condi- 


T HIS year of 1950 already looks, on the basis of advance orders, to 
be the greatest year in history for the sale of single-room air 


conditioners. 


Record- -breaking purchases of air conditioners by cus- 


tomers all over the country in 1949 opened the eyes of many dealers 


to an important fact. 


An aggressive dealer who really goes after the 


business can often make enough from this profitable, high-unit item 
to pay the entire overhead of his store! 

.At first, as with every other new product for human comfort, 
health, and enjoyment, it took a great deal of hard plugging and 
“missionary work” to sell the public on the idea of air conditioning. 


But by 1949, the groundwork had been done. 


And Dame Nature 


cooperated last summer with a series of heat waves, especially in 
the South, Middle West, and East, that sent people scurrying to buy 


In consequence, 


the industry sold nearly 


100,000 of these packaged units last year—breaking all previous records! 


So far this season, 


sales of air conditioners are ahead of the 


banner year in 1949, despite a cold and rainy spring in many parts of 
the country. There are three principal reasons why 1950 is promising 
to bring dealers their greatest profits to date in air conditioning. 


One important factor is that most retailers have learned, after 
being “caught short” during some of last summer’s heat waves, to 


plan their air conditioning business well in advance. 


The alert dealer 


tioners, especially when wholesale distributors have made it possible 
to acquire this inventory on favorable financial terms, without tying 


up too much capital. 


The retailer knows that it’s far better to have 


a complete inventory, offering his customers their choice of models, 


and giving 


his salesmen the opportunity to sell each customer the 


correct size and style of air conditioner for his specific needs, than to 


say, “Sorry, 

This is 
cases, is an 
swelter. 


impulse purchase. 


well have to order it for you.” < 

because the purchase of a room air conditioner, in many 
A heat wave sets jn. 
They read advertisements on the comforts. of air conditioning, 


People begin to 


or they visit a friend who is enjoying life, dgspite the heat and 


humidity, thanks to an air conditioner. 


Then begins the rush to buy. 


When the average customer has made up bis” mind to purchase 
a room air conditioner instead of sweltering—or™ sneezing with rose 
fever, hay fever, or some other allergy-—he warts his unit delivered 
and installed “tonight” or “tomorrow!” *, ; 

A second important reason why sales of room air conditioners 
are breaking all records in 1950 is that ‘customers now have their 
choice of the most complete, efficient, “and beautifully styled line of 


air conditioner models yet available . 


“and at the lowest prices! 


(Concluded on Phige 14) 
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Refrigerated Packaging Near Farm Shipping Point Can Help Sale of Perishables 


WASHINGTON, D. C.— Discuss- 
ing pre-packaging of fruits and 
vegetables at the farm _ shipping 
point, Harold A. Schomer, plant 
scientist of the Department of Agri- 
culture, emphasized the importance 
of adequate refrigeration at every 
step along the way from the time 
the produce is harvested until it is 
sold to the consumer. 

Schomer was reporting on results 
of tests made during the past two 
years under the Research and Mar- 
keting Act and in cooperation with 
the Dickman Farms, Ruskin, Fla. 

In vegetables and most fruits, 
quality declines continuously after 
harvest, he pointed out. The best 
handling methods, he said, only slow 
down the rate of decline. 

Schomer revealed that packaged 
broccoli remained a good green color 


for 15 to 20 days when held at 40° 
F. or below but turned yellow in two 
or three days at 70°. Sweet corn lost 
sugar content at the rates of 3.5% 
at 32°, 20.8% at 50°, and 59.4% at 
86° during the first 24 hours after 
picking, he said. 

The plant scientist said: “Loads of 
pre-packaged sweet corn delivered in 
New York at temperatures in the 
40’s were graded as good to very 
good in quality but those delivered at 
temperatures above 50° were inferior 
to that held at 40° or lower. 

Schomer declared that in tests so 
far, chemical treatments of various 
types appear to offer very little bene- 
fit. 

Dips in ascorbic, citric, or hydro- 
chloric acid did not prevent dis- 
coloration in corn and cauliflower. 
Instead these solutions accumulated 


great numbers of microorganisms, 
which increased loss from rots and 
decay, he charged. 

He said chlorine used in the hydro- 
cooler water—where the vegetables 
were pre-cooled immediately after 
harvest—did not completely sterilize 
the surface of the vegetables but re- 
duced the microorganism count and 
held it to a reasonable minimum. He 
also disclosed that approximately 100 
parts per million of chlorine gave as 
satisfactory results as higher con- 
centrations. 

In general, Schomer said, the re- 
sults show that all packages should 
be perforated to allow for air ex- 
change. Normal leaks’ through 
seams or poor seals will not provide 
enough ventilation to prevent sour- 
ing, and in turn, off flavors and off 
odors soon develop when the pack- 


aged vegetables are held at high 
temperatures, he explained. 

He said: “Even with care, some 
products can be packaged more suc- 
cessfully near the terminal than at 
the distant farm market. For ex- 
ample, tomatoes need to be ripened 
to a marketable stage before they 
are packed. Otherwise they ripen 
unevenly and make an unattractive 
package. Also, they may develop 
considerable decay in the two or 
three days required to put them into 
retail channels.” 

For continuous growth of the pre- 
packaging industry, Schomer stressed, 
marketing facilities must keep pace. 
At present, the majority of whole- 
salers and retail stores do not have 
refrigeration facilities to adequately 
handle the most perishable lines of 
pre-packaged produce, he declared. 


May Sales at UsAirco 
Register 43% Increase 


MINNEAPOLIS—Figures recently 
released by L. P. Hanson, vice presi- 
dent in charge of sales for U. S. Air 
Conditioning Corp. here, show a 43% 
increase in sales for May over the 
comparable period of 1949. 

Hanson reported that UsAirco’s 
backlog of unfilled orders as of May 
380 were substantially higher than at 
any previous time for the period be- 
ginning Jan. 1, 1950, and that na- 
tional sales were continuing high. 

The increase is general throughout 
all product divisions, although sales 
of U. S. Air refrigeration products 
were setting the pace, Hanson stated. 


Reversal of Russian Pattern 


Heavier U. S. Taxes Seen Destroying Incentive 


BLOOMINGTON, Ind.—Russia not 
only has caught the United States 
off-guard in the military sphere, but 
for 15 years she has been “pulling 


the wool over our eyes” in the 
economic realm as_ well, warned 
Louis Ruthenburg, chairman of. 


Servel, Inc., speaking at the open- 
ing session of the Indiana Workshop 
on Economic Education sponsored by 
the Committee for Economic Develop- 
ment. 

He said that the period when 
economic incentives were being des- 
troyed in this country corresponds 


almost” exactly with the period in 
which they were being instituted in 
Russia. 

“Since 1935 Russia has established 
and promoted most effective incen- 
tives for its citizens, be they work- 
ers, managers, scientists, artists, 
soldiers, or others,” Ruthenburg told 
state high school teachers assembled 
at Indiana university for a series of 
courses designed to broaden their 
understanding of the free enterprise 
system. 

In contrast, “the steeply graduated 


federal income tax adopted by this 
— 


Modern lithographic plant (BELOW) 
completely air conditioned with 
“*Freon’’- operated equipment, and 


(INSERT) an insulated truck with com- 
pact refrigeration unit also utilizing 
“‘Freon”’ refrigerants. 


“Freon” refrigerants meet a wide variety of 
air conditioning and refrigeration needs 


In designing the air conditioning sys- 
tem needed for the 53,000-sq.-ft. 
lithographic plant shown above, en- 
gineers recommended equipment de- 
signed to use ‘“‘Freon”’ safe refriger- 
ants, because these refrigerants are 
adaptable to large or small commer- 
cial, industrial and household air 
conditioning requirements. 

Another reason for specifying 
“Freon” for plants in which many 
people are working is both the safety 
and dependability of these refriger- 
ants. The purity and uniformity of 
“Freon” also help insure long, effi- 
cient and trouble-free performance 
of the air conditioning system . .in 
this instance a particularly impor- 
tant point, in view of the sensitivity 
of lithographic presses and printing 
paper — subject to even minor 
changes in temperature and hu- 
midity. 

As for refrigeration requirements, 


“Freon”’ refrigerants are often chosen 
because they permit the use of effi- 
cient, lightweight, space-saving 
equipment such as that used in the 
refrigerated truck pictured above. 


Another vital point: refrigeration 
equipment for transporting and stor- 
ing frozen foods calls for the extra 
margin of safety that only ‘‘Freon’”’ 
refrigerants can offer. Should a leak 
develop in a “‘Freon’’-charged food 
refrigeration system, there is no 
risk of contaminating food stocks. 
“Freon”’ refrigerants are safe .. . 
nontoxic, nonflammable, nonexplo- 
sive, noncorrosive, colorless, prac- 
tically odorless and as pure as labo- 
ratory controlled methods of manu- 
facture can make them. In addition, 
they are classified among safe refrig- 
erants listed in Group 1 of the A.S.A. 
B-9 code. 


There is a “Freon” refrigerant 
suitable for every commercial, indus- 


trial and household refrigeration or 
air conditioning purpose. Today, en- 
gineers and equipment manufac- 
turers across the nation unhesitat- 
ingly recommend systems designed 
to use “Freon” for both large and 
small installations. 


KINETIC CHEMICALS, INC. 
Tenth and Market Streets 
Wilmington 98, Delaware 


« bin , 
Freon”? is Kinetic’s registered trade-mark 
for its fluorinated hydrocarbon refrigerar 


ha 
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country not only is destroying sav- 
ings and investments but is removing 
the incentives for individual and cor- 
porate enterprise,’ Ruthenburg said, 
adding: 

“It may be noted that Karl Marx, 
in his Communist Manifesto, de- 
scribed a sharply graduated income 
tax as a potent means for bringing 
about the communistic state.” 

The Servel official pointed out that 
most of the corporations in America 
upon which we depend for high living 
standards in peacetime and arma- 
ment superiority in wartime could 
not be created anew today because 
of the shrinkage of investment 
funds. He demonstrated this by re- 
ferring to studies which show that 
in numerous instances stocks of cor- 
porations are selling for consider- 
ably less than the liquidating value 
of their existing assets. 

“Young Americans, no matter how 
able and courageous, cannot today 
be imbued with the spirit of enter- 
prise that animated their fathers, 
not only because incentives have 
been destroyed, but because they 
have been indoctrinated with the 
specious philosophy of ‘social se- 
curity,’’’ Ruthenburg told the teach- 
ers. 

“Like the dog in Aesop’s fable, 
they lose the substance by striving 
for the shadow,” he said. 

Since social security is only one 
of a number of federal expenditure 
programs now being promoted, the 
speaker said, “a simple computation 
indicates that we may soon require 
40 cents out of every dollar of na- 
tional income to cover government 
expenditures, which is about the 
same as the present tax take in 
England. 

“It is very difficult to develop 
public understanding of the implica- 
tions of government spending at the 
present rate of more than 27 cents 
of every dollar of national income— 
or at the possible future rate of 40 
or 50 cents out of the _ dollar,” 
Ruthenburg concluded. 


‘is lost 


ASRE Puts Copies 
Of Newly Revised 
B9 Code on Sale 


NEW YORK CITY —The revised 
“Safety Code for Mechanical Ref): -. 
eration,” commonly known in je 
refrigeration industry as the Am»yj- 
can Standard B9 Code, has bean 
thoroughly revised, superseding  ¢ 
only 1939 edition of B9, and is ww 
available for sale by the Amer in 
Society of Refrigerating Engin: rs, 
40 West 40th St., New York ( ty, 
for $1 per copy. 

The ASRE is sponsor of the « de, 
which has been adopted as an ir us. 
try standard by the American St ad- 
ards Association. 

The revised B9 Code is the r ult 
of several years’ effort by an SA 
sectional committee composed c 177 
members and several subcommi ees 
with more than 25 members. T ese 
members represent every phase 0 the 
refrigeration industry as wel as 
casualty and insurance groups. the 
Bureau of Explosives, the valve and 
fittings industry, the National ‘ire 
Protection Association, the U) ‘er. 
writers’ Laboratories, and r.any 
others. ; 

“The new code is_ conside: ibly 
more comprehensive than its pre- 
decessor,” it is stated. ‘Additions 
have been made to clarify ‘contr« ver- 
sial sections in the old code ani to 
cover new equipment and installation 
procedures which have been adopted 
since the war. 

“In general, all of the requirements 
are much more specific, more to the 
point, and more readily understood. 
Certain of the requirements dealing 
with piping, copper tubing, and fit- 
tings have been brought up to date 
and clarified.” 

Sponsors are emphatic in their 
recommendation that municipalities 
and states adopt the new code in its 
entirety. They point out that “a 
great deal of the value of the code 
if only sections of it are 
followed and practiced; the code is 
built, one regulation upon another, 
and to use it piecemeal is to destroy 
the effectiveness of the document.” 

The foreward of the code states, 
“It is desirable that this code be 
universally adopted so that safety 
provisions for refrigerating installa- 
tions will be standardized, thereby 
permitting quantity production of 
refrigeration equipment with mini- 
mum cost to the user.” 

An Interpretations Committee has 
been formed since the code was 
issued last month to interpret and 
explain any provisions and to keep 
it abreast of the advancements in the 
art of refrigeration. 


Federal Store Incorporates 


MADISON, Wis. — Incorporation 
papers have been filed with the 
Wisconsin secretary of state here 
by Federal Store Equipment Co, 
Inc., of Milwaukee, to sell and manv- 
facture refrigeration equipment, store 
equipment, and furniture for stores. 

Incorporators are Robert A. 
Dieringer, Robert A. Ramsey, and 
Omer M. Larson. 


The “ALL-IN-ONE” 
DISPENSER | 
with extra 
STORAGE 
CAPACITY 


BRASS 


Milwaukee 


eo 


PACEMAKER |2 


with AIR COOLED FAUCET STANDARDS ] 


Sell the dispenser with customer appeal! 
It has storage space that keeps an extra half 
at safe, correct temperature for ready use— 
holds bottles too—fits under the bar—has 
built-in hermetically sealed condensing unit 
- » » and, of course, the exclusive, patented 
Air Cooled Faucet Standards. The ideal sys- 
tem for scores of your customers! 


Perlick | 


halves 
on tap 


half in 
storage 


128 sone 


capacity 
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‘Coushee Barrel Market Installation Typifies 
Trend Toward Use of Self-Serve Cases 
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Fc y feet of Sherer Model 2508M frozen food display cases installed in 

th Cracker Barrel Market in Van Nuys, Calif. Note ice cream display 

ca in right foreground. Elster’s of Los Angeles sold the refrigerated 
equipment. 


Pan American Airways 
To Freeze Flight Meals 


NEW YORK CITY—During August 
Pan American Airways plans to 
inaugurate a new type of food serv- 
ice which will cénter around com- 
plete frozen meals, cooked and frozen 
by the company at La Guardia Air- 
port, and prepared and served in 
special ovens during flights cover- 
ing half the face of the earth. 


Freezers with a capacity of about 
5,000 meals have been placed in key 
flight cities throughout the world, 
according to Kenneth Parratt, Pan 
American service manager. Freezers 
located in cities en route from New 
York will be_ serviced by the 
La Guardia kitchen. 

The remainder will be furnished 
by a similar kitchen in London, 
England, operated by a _ private 
caterer, Parratt pointed out. 

Two major advantages of the new 
service are said to be complete 
quality control and savings to be 
effected by frequent food price fiuc- 
tuations. 


“WANTED! 


Cottage Trade-In Market 
Means Extra-High Allowance 


BUFFALO—The John Henrich 
Co. stimulated summer business by 
playing up the trade-in angle to 
meet the demand of summer cottage 
and camp owners for used appli- 
ances. 

While promotional material os- 
tensibly was aimed at persons wish- 
ing to dispose of used appliances, 
its underlying purpose was to sell 
these prospects new ranges and re- 
frigerators. 


The event was promoted with an 
eye-catching newspaper. advertise- 
ment carrying in bold type the cap- 
tion: “WANTED!” 


Copy read: “Summer cottage and 
camp owners are calling us daily for 
good used gas and electric ranges 
and electric refrigerators. Since we 
have specialized in ranges and home 
appliances for so many _ years, 
hundreds of families turn to us first 
for all their needs; we are anxious to 
take care of them. P 


“Because of this demand, we can 
offer extra-high allowances for all 
stoves and refrigerators traded in oh 
new appliances now. We can give 
you twice the normal trade-in allow- 
ance for your old range or refrig- 
erator. These extra-special allow- 
ances apply on every range and re- 
frigerator in our large stock.” 


Frozen Apple Juice May 
Spur B. C. Shipments 


VANCOUVER, B. C., Can.—Frozen 
fruit juice concentrates may add an- 
other product in the form of apple 
juice which may prove to be a 
stimulus to British Columbia’s apple 
industry. 

According to C. P. Powell, Cana- 
dian food broker, experiments are 
being made in freezing and concen- 
trating apple juice. Frozen concen- 
trates save money on freight charges 
Powell said. 

Last year high freight rates cut 
sales of British Columbia apple juice 
in eastern Canada and growers were 
unable to dispose of a large part of 
their crop. 


Corentrated Promotion 
Doubles Freezer Volume 
For May In San Diego 


SAN DIEGO, Calif.— A _ concen- 
trated spring promotion on home 
freezers paid off in “a very pleasing 
manner” for San Diego county deal- 
ers during May, J. Clark Chamber- 
lain, secretary-manager of the county 
Bureau of Radio and Electrical Ap- 
pliances, reported to the group re- 
cently. 

The dealers sold exactly twice as 
many (400) freezers as they did in 
the same month of 1949 and chalked 
up a big gain over April, he com- 
mented. 

Chamberlain noted that the freezer 
promotion started in April, the month 
in which the Bureau’s spring fair 
of frozen foods and _ refrigeration 
was staged. 

It has been carried on continuously 
since then and will continue through 
July. 

He said that the San Diego Gas & 
Electric Co. set up a mass display 
of all makes of freezers on its sales 
floor on June 5 and that the display 
will remain there through the month 
of July. 

Large newspaper advertisements 
were placed last month in the two 
local dailies and in 30 weekly papers 
throughout the county. Two more 
advertisements were run in_ the 
local dailies during July—one on 
July 16 and the other one on July 
21. 

The freezer story is also being 
told on bus cards appearing on the 
sides of San Diego buses and on 
billboards. 

“A high volume of sales for this 
product can be developed if we will 
but tell our story to the public and 
back it up with aggressive selling 
at the dealer level,” Chamberlain 
stated. 


IN HALF-TURRET HUMI-TEMP 
‘ent operation makes a product 
‘« to sell on one hand; builds 
. Customer satisfaction on the 
©. Precision engineering—only 
best materials—skilled crafts- 
hip—and almost 25 years ex- 
-nce in commercial and indus- 
refrigeration—all add up to 
er efficiency for every Larkin 
‘uct. And this means lower 
‘ating costs — important to 
c and seller alike. 


‘acturers of the original Cross-Fin 
—— Humi-Temp Units — Evaporative 
Air Cooled Condensers — Air 
tioning Units and Coils—Direct Ex- 
on Water Coolers — Steel Vacuum 


' Coils — Heat Exchangers. a | 
Wa 1G OF THE NATION’S FOOD SUPPLY = A) 
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and tying YOU into the 
BIGGEST PROFITS EVER! 


| Keicathonh Ne TCeze1s 
INTERNATIONAL 


HARVESTER 


Vieds ne 


Now International Harvester introduces three great new freezers ... 
specially designed ... specially ‘“‘femineered” ... blanketing the bulk 


of the market and cutting homemakers’ kitchen time, effort, and 
expense. Why not investigate this new line NOW! It’s the greatest 


freezer profit potential of all time... from International Harvester— 


a~ 
New Queen of the Kitchen 


FIRST IN FREEZERS! 
New IH “femineered” features with a function are over-all sub- 


zero fast-freezing on a// five interior surfaces; new Dri-Wall cabinets; 
and unbelievably quiet operation, due to elimination of fan from 
hermetically-sealed refrigerating mechanism. 


Listen to James Melton on “Harvest of Stars” NBC, Sunday Afternoons 


Big . . . Beautiful 
Sie. se sito 


Huge, Heavy-Duty 
Freezer 


_ Never before o freezer like this! 

33% squore fect of quick-freez- 
ing interior surface; holds 553 
pounds of food; “Zero-Larm” bell 
te worn of temperature rise. I's 
the last word in styling, efficiency, 
and over-all economy for heavy- 
duty freezing. 


Fer information on available dealerships, consult the nearest International Harvester 


district office, o7 write 


INTERNATIONAL HARVESTER COMPANY 
180 WN. Michigan Ave. 


Chicago, Ilinols 
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Survey by Chicago Credit 
Group Shows Improved 
Payment of Past Due Bills 


CHICAGO—A survey of accounts 
receivable recently completed by the 
Chicago Association of Credit Men 
showed that while the trend is 
slightly down, the over-all picture 
is still bright—at least for the im- 


1950, and 11.5% in May, 1949. 

“On retail accounts the percent- 
age of 11.8 definitely slipped off 
from the 8.5% in February, 1950, 
but improved over the 13.4% in 
May, 1949. 

“The wholesale-distributor  ac- 
counts percentage of 8.4 held well 
with the percentage of 8.2 in Febru- 
ary of 1950, and was an improvement 
over the 9.9% for May of 1949. 

“Past due industrial accounts held 
fairly even with 9.4% for May, 1950, 
as compared with 9.8% in February, 


Rights to Stewart Cup 
Beverage Vendor Acquired 
By Worthington Pump 


HARRISON, N. J.— Worthington 
Pump & Machinery Corp. has ac- 
quired the rights, designs, and 
patents formerly held on cup bever- 
age vending machines by Stewart 
Products Corp., Greenwich, Conn., it 


Conditioners Styled for Residential Cooling 


mediate future. 1950, but was an improvement over was announced by Frank J. Whelan, 

“The average age of accounts is the 10.5% record of May, 1949.” vice president of Worthington and : 
holding well with previous records,” vice president of Lyon Industries. t 
stated James E. Walsh, association G E R ° S Pp ° Lyon Industries, in which Worth- ¢ 
president. “Taking all things into aises some rices - - ington has a substantial stock inter- ‘ 
consideration, the accounts receiv- est, will market and service the 500- 
able over-all picture is quite satis- (Concluded from Page 1, Column 2) cup vending machine formerly mar- C 
factory.” open condensing units up to and in- keted and _ serviced by Stewart ; 

The survey covered 325,000 ac- cluding 10-hp. compressor bodies Products, and which will continue . 
counts of all types and took in manu- and accessories (except starters), to be manufactured at Worthington’s - 
facturers, wholesalers, distributors, Dp central plant air conditioners and Holyoke Works. : 
and financial institutions as of May components (except motors and The new move is a step in coor- : 
31. starters), and water coolers and ac- inating production and sales in ; 

On all types of accounts, it was _ cegsories. broadening the line of cup beverage , 
discovered, 59.8% are discounting, Renewal parts are up 10%, as are vending machines known as_ the Z 


compared with 60.5% in February, 
1950, and 59.5% in May a year ago. 
Particular types of accounts dis- 
counting showed the following per- 
centages: 

Retail accounts: May, 1950— 
59.5%; February, 1950—64.9%; May, 


gas-fired heating equipment and ac- 
cessories, and “Air Wall’ assemblies 
and kits. The price increase on oil- 
fired equipment and accessories is 


T%e%. 


“Lyon” vendor—including the 1,400 
single drink cup vending machine 
and a new “dual drink’’ vendor auto- 
matically serving a choice of two 
different carbonated beverages. 
Stuart G. Lyon, president of Lyon 
Industries, Inc., 342 Madison Ave., 


1949—67.6%. | Wholesale-distributor Frigidaire Sales Opens In Okla. N. Y., states that service head- 
accounts: May, 1950—63.5%; Feb- quarters and warehousing facilities 
ruary, 1950—58.8%; May, 1949— MUSKOGEE, Okla.—Opening here will continue at Long Island City. 
55.8%. Industrial accounts: May, of the Frigidaire Sales & Service 


1950—53.4%; February, 1950—56.3%; 
May, 1949—47.7%. 

All of the changes are reflected 
in past due percentages, it was re- 
ported. 

“In all types of accounts past due, 
the current survey shows 9.6%, as 
compared with 8.7% in February, 


was announced recently. 

John C. Ball, branch manager of 
the Refrigeration Sales & Engineer- 
ing Co., Inc., of Oklahoma City, is 
in charge of the new firm, which 
will provide service for the five 
counties of Muskogee, Adair, Chero- 
kee, Haskell, and McIntosh. 


Coast Firm To Handle Sweden 


SAN FRANCISCO — Appointment 
of the Distributing Co. of California, 
Ine. here as distributor in northern 
California and Nevada for. the 
Sweden Freezer Mfg. Co. of Seattle 
was announced here recently. 


York Corp. Vice President and General Sales Manager John R. Hertzle 
points out how one of the new York residential air conditioners woul. 
work in conjunction with a forced warm air heating system. Note compac 
size of the 2-hp. unit, which York says will cool the average 5-room hom: 
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LIKE THE LINKS IN A CHAIN 


REFRIGE 


— Your refrigera- 
tion equipment is no stronger than your weakest 
connection — and strong, dependable connec- 
tions can only be made with fittings that are 
designed specifically for that job. 


(S.A. E. 


5 


neil 
seo ae ey 


Hertzler directs attention to the model shown above with the panel 
removed, while behind him is the “twin-unit” refrigeration system section 
of the same unit. Use of the two hermetic systems in the 2-hp. model 
makes possible “Step-Matic” control providing for operation of only the 
one unit where the load requirement is low. York is offering models in 


this line in %-hp., 


1-hp., 1%-hp., 2-hp., 3-hp., and 5-hp. sizes. 
* ok * 


York Units Fit Forced Air Heating System-- 


(Concluded from Page 1, Column 2) valve, and if water consumption is CL 

with the furnace, or in the attic, a a vital problem, the systems can be chiet 

closet, or the garage. equipped with water conserving de- tionit 

York developed a residential type vices at a cost of less than $100 ad- that 

air conditioner adaptable to use with ditional for a model suitable for a centl; 

the air distribution systems used $10,000 house, Hertzler declared. omnes 

with warm air furnaces, Hertzler The 1%-hp. and 2-hp. models have In 

declared, because the figures ‘show “twin units” (two %-hp. and two work 

that the majority of homes now in 1-hp. units, respectively) which lend tionin 

existence are equipped with such’ themselves to “Step-Matic’’ control. ginee} 

systems, and 80% of all new home’ This control saves power cost by of Vil 

construction in recent years has been automatically operating only one of fie ay 

with forced warm air systems. the two refrigerating circuits in ac- Bak 

In promoting the sale of this new cordance with load requirements. Sales 

product York will place considerable In the units above the 2-hp. size and | 

at ’ ar emphasis on its “completely sealed at the “Step-Matic’” control is not avail- § the V 

sapien ; the factory” refrigeration system. able, but the “Atmostat” type of Bak 
FUL-FLO = - FLARE PROTECTORS =e : “These are hermetic units,” Hertz- control, which cuts out mk a the B. F. 
RO oper tao ate ee lbh SNR ha os oy ip cot sy adages f ler said of the refrigeration equip- coil and provides better contro! of Barke 
ment, “and we mean hermetic as_ relative humidity, is applied. man J 


vibration. 


There are many types of so-called “Lightweight” 


construction and husky wrench flats eliminate 
the danger of cracked or twisted fittings. Long 
length “Dryseal” pipe threads give positive 
protection against Refrigerant loss through 
stripped threads and loosened connections by 


Your reputation is based on the quality of 


: 
3% 
A 
) 
4 
x 
a 
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Webster defines it—‘sealed by fusion.’ 
There will be no field service on 
these machines—if for any reason 
they become inoperative the whole 
assembly is quickly and easily re- 
moved and replaced.” 

York’s distributor organization will 
handle the distribution of the resi- 
dential air conditioners, appointing 
dealers to sell them and in some 


Compactness is a feature of these 
residential air conditioners. The 2-hp. 
unit with twin units, for example, 
is 405g in. wide, 25% in. high, and 
16% in. deep. The assembly includes 
a top deck for convenient attachment 
of duct connections. 


Channels are located at the -back§ 


of the conditioner for conven ent 


placement of disposable-type filters § 


, 


cases in addition to appointing deal- ‘The 
ers, merchandising the line with 
their own organization. 

In answer to a question Hertzler 


i fittings on the market today but very few meas- 
‘ ure up to the rigid specifications required for 
refrigeration usage. 


“cooling maze” coil in units® EEO 
through 2-hp. have staggered ti bes ‘ 
and corrugated fins to provide |: rge@ 
cooling surface with low air re ist] 


materials that you install—Don’'t Take Chances! 
—Insist on STREAMLINE Refrigeration Fittings 


sav enim 


and be sure! : , 
All Mueller Brass Co. STREAMLINE Fittings ore ’ 4 spa hana Ds ty Reggnat age be rea- ance. The water-cooled condense ’ j f 
. ' A |; Spnable. For the 2-np. unl e power a shell-and-integral-tube design, ° ‘i “£0 
manufactured exclusively to strict S.A.E. Refrig- ubage would be about 24 kwh. per automatic pons sendin wien te > 
: eration Standards. Their rugged forged brass day under full load conditions that serve water. Condenser is ecsil¥f , 
4} are rarely experienced, it was d i li- 
Packaged in strong, metal-edge | stated. . oe og a. " 
containers. STREAMLINE Fittings ; All of the residential coolers will The 3-hp. system has a 4-cyli def t 


are clean and dust free — pro- come equipped with a thermostat, to V-type compressor, and the 5-hp. \y* 


MUELLER tected pats 3 damage vail provide automatic control. However, tem has a 6-cylinder compre: sof 
rae you put them right into the job. the summer conditioning system can Hermetic V coils in these mc iels J€ 

en ead a a a to any type of have staggered tubes and corrug ted 

i ’ control setup e individual house- fins. A blending chamber betv ee? 

’ , Order a supply today from your refrigera- hold desires. coils acts as : plenum to c! um 
PRODUCTS tion wholesaler... Always keep them handy! =| _ The six models are in %-hp., 1-hp., cooled outside and return air. hme 
S| 1%-hp., 2-hp., 3-hp., and 5-hp. sizes. Water-cooled condenser in th * . 


hp. model is of 2-circuit shell ané 


| The %-hp. and the 1-hp. models are 
integral fin coil design; in the { -hP 


air cooled, all the others are water 


_ MUELLER BRASS 


l| cooled. The water-cooled motiels model it is a 3- circuit shell ané 
Wii) heats aE sia H UR ie) N, “MIC. | have a_ special water regulating integral fin coil design. 
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Cold Canvass. Results In 
100% Self-Serve Store 
After Year’s Time 


VEST ALLIS, Wis.—Fifteen re- 
fr ‘erated self-service display cases 
to’ ling 132 ft. are now in use at 
vy. 's Food Market here, another 
10 % self-service store. 

1e cases were manufactured by 
M ray Refrigerator Co. and sold 
py Lake Refrigerator Co., McCray 
di: ibutor in Milwaukee. They in- 
clu 2 two GH10’s, six GJ11A’s one 
GJ 8A, three GI6’s, and_ three 
GF A’s. Two GH10-type_ unrefrig- 
ere -d display cases were also in- 
sta. 2d. 

" e order was developed from a 
“eo | canvass” call made by Ben 
La! more than a year ago and was 
obt ned with the help of McCray’s 
Sto » Planning Department, accord- 
ing to Charles E. Murphy, district 
sali manager, who assisted in laying 
out he new store. 

Te cases are cooled by a battery 
of ©2 McCray condensing units. The 
patiery consists of two W-150FL’s, 
two 200-FS’s, two W-150FS’s, one 


Free Factory Training 
Offered by Perfex Corp. 


MILWAUKEE—A series of free 
factory training school sessions held 
in conjunction with Milwaukee School 
of Engineering has been announced 
by the Perfex Corp. here, manufac- 
turer of automatic heating controls. 

the series which began July 10, 
is offered free to dealers and whole- 
salers, their servicemen, and sales- 
men. Trainee sponsors pay only for 
room and board (approximately $25 
a man) plus transportation to Mil- 
waukee. Classes meet from 8 a.m. to 
12 noon and 1 to 5 p.m. Monday, 
Tuesday, and Wednesday, with a 
new course starting every Monday. 

Students receive technical train- 
ing from skilled engineers, partici- 
pate in classroom discussions, and 
work with actual equipment. 

“2% three-day course includes in- 
struction in the basic fundamentals 
of heating, including the operation, 
installation, and servicing of auto- 
matic heating controls for oil, gas, 
and coal-fired units. A tour of the 
factory to observe the manufacture 
of controls is also included. 


In addition to its teaching staff, 
the Milwaukee School of Engineering 
provides laboratories for application 
work, classroom facilities, and tech- 
nical aid. Perfex supplies technical 
information in the form of texts and 
charts, apparatus for practical ap- 
plication, films, and other educational 
equipment. 

Upon completion of the course, 
each trainee is awarded a diploma 
and identification card certifying 
that he is a “factory trained” heat- 
ing control specialist. 

Perfex also furnishes announce- 
ment mailings, newspaper advertise- 
ment mats, and colorful decals for 
trucks and tool kits. 


Navy Pier To Be Site of '51 


National Restaurant Show 


CHICAGO — Chicago’s Navy Pier 
has been selected as the site for 
the 32nd Annual National Restaurant 
Convention and Exposition to be 
held May 7-11, 1951, is has been 
announced by the board of directors 
of NRA. 

Show space will be made available 
to allied industries about the middle 
of this month. 


McCray Distributor Gets Fuller Coverage 
Of Restaurant Show by Loaning Equipment 


LITTLE ROCK, Ark. — Jennings 
Fixture Co., Inc., McCray distributor 
here, recently demonstrated what a 
complete job can be done on the 
display of commercial refrigeration 
equipment at a typical trade exhibi- 
tion. 

The occasion was the exhibit held 
in conjunction with the convention of 
the Arkansas Restaurant Associa- 
tion. The company displayed’ McCray 
products not only in its own four- 
booth space but in the booths of 
seven other exhibitors. 

A wholesale produce concern was 
provided with a model GN11S, three 
different dairy companies with two 
GI6’s and a SA40G to display milk 
and other dairy products, a _ local 
meat packing company with a GL8, 
and two wholesale bakery concerns 
with show cases in which to show 
their products. 

A card reading “This cage furn- 
ished by Jennings Fixture Co., Inc., 
1108-1110 Main St., Little Rock” was 


set on each piece of equipment. 

The Jennings space itself was 
manned at all times during the con- 
vention. During the busiest hours, 
two and sometimes three persons 
were on hand. 

“We had a prize drawing for a 
nice Dexter carving set -for the 
home,” Z. O. Jennings pointed out. 
“We had people sign their name to 
register for this prize, and in this 
way secured the names of nearly 200 
restaurant operators, 20 of whom are 
very good prospects for this type 
of equipment.” 


The Arkansas association is “one 
of the livest’’ restaurant groups in 
the United States, Jennings ex- 
plained. 

“They are continually working for 
the good of the restaurant operators. 
There is considerable expense con- 
nected with our exhibits at their 
conventions, but we feel it is worth- 
while for us from a goodwill and 
advertising standpoint.” 


w-200FS, two W-75FL’s, 
W-i00FL, and two W-100FS’s. 


Kennard Corp. Addition 
To Increase Space 307% 


ST. LOUIS—The Kennard Corp. 
here, manufacturer of heat transfer 
equipment, reports that because of 
the increased business and a grow- 
ing line of products a second plant 
expansion in the last six months is 
nearly complete. 

The first addition, completed just 
last April, added 40% to the plant 
production space. The new addition 
will increase it another 30%. 

Both additions, of modern fireproof 
construction, air conditioned through- 
out, provide more efficient material 
flow and streamlined assembly lines 
to increase the productive capacity 
considerably more than the percent- 
age of floor area increase, the man- 
agement states. 


Part of the newest addition will 
warehouse semi-finished and com- 
pleted air conditioning blower units, 
evaporative condensers, and cooling 
towers, in order to further expedite 
deliveries. 


Baker Gets Viking 
Engineering Post 


CLEVELAND — Philip Borkat, 
chief engineer of Viking Air Condi- 
tioning Corp., here, has announced 
that John S. (Gerry) Baker was re- 
cently appointed assistant chief en- 
gineer. 

In his new position Baker will 
work with furnace and air condi- 
tioning manuacturers on blower en- 
gineering problems and the adaption 
of Viking blower assemblies to speci- 
fic applications. 

Baker was previously engineer and 
Sales engineer of gas and oil burners 
and domestic air conditioning for 
the Viking Mfg. Corp. 

Baker was also associated with the 
B. F. Sturtevant Co., the Gilbert and 
Barker Mfg. Co., and the Iron Fire- 
man Mfg. Co. 


Serving THE REFRIGERATION 
INDUSTRY Since 1919 


Specify Acme 
For Top Performance 


‘TON SHELL AND TUBE CONDENSERS 
DRY-EX WATER CHILLERS 
HI-PEAK WATER COOLERS 

“EON SHELL AND COIL CONDENSERS 

| STEXCHANGERS OIL SEPARATORS 
DUCED DRAFT COOLING TOWERS * 
EVAPORATIVE CONDENSERS 

LIQUID RECEIVERS 

-COLD INDUSTRIAL UNIT COOLERS 
PIPE AND FIN COILS 

AMMONIA CONDENSERS 


~ Acme product with out- 
"g feotures. Write for 
Catalog No. 40. 


Write for free 
cotelog on any of 
the above items 


ae INDUSTRIES Inc. 


SAEEBON «© MICHIGAN — inncuuces 


— 
one \ 


SUNISO ENDS STUCK VALVES 


Trouble of Long Duration Quickly Ends When 
Compressor Is Charged with Suniso 


For years a dairy had been handi- 
capped by poor refrigeration. Com- 
pressor valves clogged, and required 
frequent cleaning—even replace- 
ments. One time, due to neglect 
of this condition, the compressor 
stuck, burning out the motor. 

On another occasion the tubing 
completely stopped up, threatening 
the loss of the day’s production. 
This meant another emergency call 
for the serviceman. But it proved 
to be the last one. He managed to 


SUNISO REFRIGERATION OILS 


"JOB PROVED” THROUGHOUT THE INDUSTRY 


get the tubing cleaned by means of 
heat and carbon tetrachloride. Then 
he charged the compressor with 
Suniso Oil of the grade recom- 
mended for that kind of unit. 
There has not been the least 
valve trouble since. In addition to 
solving a problem for the dairy, 
Suniso saved money for the service 
organization, for the account was 
on a contract basis. 
Experiences like this explain 
why Suniso Oils are the predomi- 


nant choice of original equipment 
manufacturers and servicemen 
throughout the refrigeration and 
air-conditioning field. Suniso Oils, 
available in six grades, have ex- 
tremely low pour points, low wax 
separation points, and high dielec- 
tric strength. They offer unusual Fy 
resistance to chemical change when . i 
mixed with Freon or other modern 
refrigerants. For a handy tool-kit 
card, showing Suniso recommen+ 
dations for all types of compres- 
sors, write Department RN-7. i 


SUN OIL COMPANY - Philadelphia 3, Pa. 
In Canada: Sun Oil Company, Ltd. 
Toronto and Montreal 
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WASHINGTON, D. C.—The Ab- 
bott Businessmen’s Forum, a non- 
profit group for the exchange of 
valuable business information, has 
been organized by Abbott Refrigera- 
tion Co., Inc., 804 Rhode Island Ave., 
N. E., for the purpose of bringing 
prospective customers into its show- 
room and acquainting them first- 
hand with the latest Frigidaire 
products available in air conditioning 
and refrigeration equipment. 

When Martin B. Beline, sales man- 
ager, started to work out an ag- 
gressive campaign especially de- 
signed to reach the grocers and re- 
tail meat dealers in his area, he was 
confronted with the problem: how 
can I drag those busy people away 
from their stores and counters long 
enough to listen to a detailed ex- 
planation of refrigeration equipment 
which I know will ultimately mean 
more business and profit for them? 

So he hit upon the idea of combin- 
ing business with pleasure in a pro- 
ject to bring prospects into his show- 
room. 

The Abbott Businessmen’s Forum 
was launched with a friendly meet- 
ing and get-together early this year. 
A prominent speaker was engaged, 
Arthur T. Edinger, marketing spe- 
cialist of the U. S. Department of 
Agriculture, one of the country’s 
foremost authorities on the merchan- 
dising of meats. 

His topic, “Retailing Pre-packaged 
Meats” was of sufficient importance 

le 


DRY-KOOL 
BOTTLE COOLER 


You eliminate slippery wet bottles with a United Dry-Kool. This 
fine bottle cooler features quick EVEN cooling, clean DRY handling 
and United’s exclusive * “Lift- A-Way” doors. Manufactured in 4, 
6, 8 and 10 foot sizes, the Dry-Kool can be had with either detached 


or self-contained refrigerating unit. 


NO WASTE SPACE 


United Dry-Kool bottle cooler 
efficiently swallows case after case 
in its roomy, well-planned interior. 


SIMPLE TO INSTALL 


Dry-Kools present no installation 
problems... and are attractive fix- 
tures in any business establishment. 


For Complete Information Write or Phone 


UNITED REFRIGERATOR COMPANY 
HUDSON, WISCONSIN 


WIT 5 AUTOMATIC 


E - DEFROSTER 


a better method 

for defrosting 
meat storage coolers, 
self-serve cases, 
reach-in boxes 


Yes...the new PENN Type 325 Time-Pressure De- 
froster is better! It varies automatically the defrost 
period to satisfy load conditions. It eliminates the 
nuisance of seasonal adjustments. It avoids unnecessary 
shut-down time by stopping operation only long 
enough to defrost ... NO LONGER. 


How does it accomplish these much-wanted results? 
It’s simple. Timer only initiates defrost period .. . it 
does not determine its length. Then, the, rising back 
pressure in the system, caused by rising temperature 
of the evaporator coil, terminates the defrost period 
as soon as coil is frost free. Timer can be set for one 
to eight “off periods” every 24 hours. 


Exterior (left) and interior (right) 
of Type 325. Note 24-hour Timer 
dial with its adjustment knob, 
slotted screw for back pressure 
adjustment and ease of wiring. 


For pre-packaged meat storage and all refrigeration. 
jobs between 24° and 35° F., the new PENN Type 325 
Time-Pressure Defroster gives you new sales and profit 
opportunities. It’s easy and economical to install. Learn 
more about it... ask your wholesaler or write Penn 
Electric Switch Co., Goshen, Indiana. Export Divi- 
sion: 13 East 40th Street, New York 16, U.S.A. In 
Canada: Penn Controls, Ltd., Toronto, Ontario. 


“AUTOMATIC CONTROLS 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES 


% 
sf 


to attract the attention of every 
grocer who sells retail meat cuts. 

A list of about 1,500 persons in 
this line of business which included 
every available prospect in the area, 
was sent an attractively-printed in- 
vitation in which was enclosed a 
return pre-paid postcard to indicate 
whether or not they would attend. 
About 200 of them replied. 

On the scheduled date the Abbott 
showroom was especially decorated 
for the occasion. Portable seats were 
placed in the front part of the show- 
room while the walls were lined with 
models of the firm’s wares. 

The rear was partitioned off with 
drapes and was: used for refresh- 
ments with a counter on which was 
plenty of beer, cold cuts, crackers, 
and other edible knick-knacks, all 
free for the taking. 


Showroom Was Packed 


The result was a packed showroom 
with the audience intently listening 
to Edinger’s speech and the open 
forum which followed, the business 
part of the session taking about an 
hour. But many lingered on for the 
social session, greeting friends and 
business acquaintances, partaking of 
refreshments and_ inspecting the 
merchandise with which they were 
surrounded. 

Even competing equipment dealers 
from as far away as Baltimore were 
on hand to see what it was all about. 

No attempt was made to inject a 
commercial atmosphere into the 
affair. There was no coat-pulling by 
salesmen, or order’ blanks dis- 
tributed. All of the equipment, how- 
ever, was kept in operating condi- 
tion and illuminated. 

Some of the visitors were highly 
impressed with what they had seen. 
Later one of them placed a $15,000 
order for a complete store installa- 
tion and several telephone inquiries 
came through resulting in orders. 

Although no newspaper advertis- 
ing was used, there were some 
write-ups about the affair in the 
local newspapers. 


Cost Was $200 


“The whole project cost us about 
$200 and every nickel of it was well 
spent,” said Beline. “All we had to 
pay for was printing and mailing 
the invitations. The rest was given 
us free. 

“Grocery and meat wholesalers 
who wanted their trade to become 
familiar with their crackers or cold 
cuts supplied them in quantity. Even 
frozen fruit juice was _ furnished 
gratis by the distributor who was 
anxious for his prospects to taste 
the beverage and see how his ma- 
chine operates in dispensing it.” 

The most. beneficial result to 
Abbott Refrigeration was the oppor- 
tunity to demonstrate its wares in 
a socially congenial atmosphere, far 
from the _ distractions which are 
usually met in the prospect’s — 
of business. 

For weeks the forum was an in- 
variable topic of conversation when 
the firm’s salesmen called to talk 
business. Thus it helped to intro- 
duce them to the people they wanted 
to meet. 

Impressed with the initial success 
of the venture, Beline is making 
plans to extend it to other specialized 
lines of business. 

The restaurant people, for ex- 
ample, will have a forum of their 
own with a prominent speaker on 
their business, and after a brief lapse 
it will be extended to other groups 


‘Business Forum’ Draws Grocers to Showroom 
So Commercial Dealer Can Display His Product: 


which use air conditioning and re. 
frigeration products. 

Another successful promotion is ; 
policy of free trial installations c , 
self-contained refrigeration item . 
The policy calls for setting up t! > 
equipment on the customer’s flo r 
for 10 days without obligation. If he s 
satisfied with it he signs the orde : 
if not, it’s returned to the firm at > 5 
expense. 

The first result of this experime t¢ 
was an order from Winer’s Mark. ., 
532 8th St., S. E., here. The groc: ;, 
Harry Winer, was at first skeptic \| 
as to whether a self-serve freez r 
for his meats and vegetables wor q 
pay. 

Finally he consented to have aq 
Frigidaire model ICOL-82 put up a 
the trial basis. By the end of {te 
experimental period his sales hid 
mounted so rapidly that he quicl \y 
called the dealer’s office to have then 
send a man over immediately so th it 
he could buy the unit. 

“Our 10-day trial offer, howev r, 
is not a blanket gesture,” cautions 
Beline. “That is, we don’t make it 
to everybody but narrow it down io 
a select list of prospects whom we 
believe will be responsive to it, pre- 
ferably the small independent 
grocer or butcher whom we know 
will get more business through such 
installations.” 


Restaurant Planning 


The Abbott Restaurant Planning 
Service is another integral part of 
the organization’s setup. 

Under it the dealer undertakes, at 
no charge, to confer with prospects on 
steps to make his restaurant more 
efficient and attractive. He shows the 
restaurant owner ways to improve 
his dining room, bar, or kitchen and 
other traffic points through a careful 
analysis of individual requirements. 

This offer has been given wide- 
spread publicity by the Washington 
Restaurant Association and adver- 
tising space in its organ, The Res- 
taurateur. 

Trade-ins are no longer a problem 
under Abbott’s plan of operation. 
When a prospect asks the firm's 
salesman ‘What am I going to do 
with my old equipment after I buy 
your new product?” he is answered 
with this offer: 

1. Abbott will run a classified ad- 
vertisement in the daily newspapers 
every day for a week offering the old 
equipment for sale. 

2. Inquiries are directed to the 
refrigeration dealer’s office. Persons 
responding to the advertisement are 
taken to see the equipment at a 
time convenient to the owner. 

3. At the end of the week the 
used equipment goes to whoever 
makes the best offer, with a check 
made out directly to the owner. 

4. When the new eqiupment is de- 
livered, Abbott’s fruck picks up the 
used equipment and delivers it to 


(Concluded on next page) 


REFRIGERATION and 
AIR CONDITIONING 


COMBINATION AIR- and WATER- 
COOLED CONDENSING UNITS ~ 
v Efficiency of air cooling 
v Dependability — 
of water cooling 


General Refrigeration 
DIVISION 

Yates-American Machine Co. 
Beloit, Wisconsin 
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‘irm Increases Profit on Sales of Room 
Coolers by Extra Fee for Special Color 


Concluded from preceding page) 


t © person who has just bought it. 

\ll of this entails no cost whatso- 
er to the party who buys the new 
e- ipment, but he must put in his 
o er before the classified advertise- 
n nt is inserted. 

he plan has the following advant- 
ac s to the refrigeration dealer, 
B ne points out: 

It facilitates the sale of new 
ec ‘pment at a fair price and places 
a igher value on the trade-in. 

It saves the double charges of 
he ling the old equipment away 
fr n the new place of installation 
to the firm’s warehouse. 

It saves the dealer’s time in 
se! ng used equipment, enabling his 
sa ’s staff to concentrate on new 
pr ducts only. 

The buyer of used equipment 
ca.'t blame the refrigeration dealer 
for defects or repairs. As a matter 
of fact this buyer often times proves 
a good prospect for the new equip- 
ment himself. 

Newspaper advertising is con- 
stantly resorted to by Abbott to put 
its message across. One of the most 
effective and readable insertions was 
that of a circled newspaper clipping 
on a simulated tear-sheet headed: 
“Warning! Washington  Business- 
men.” 

The circled item was captioned: 
“Don’t Buy Air Conditioning Unless 
Profitable.” It went on to detail how 
the firm’s Investment Analysis Serv- 
ice will show how a merchant can 
determine how much profit to expect 
from air conditioning. 

The salesmen’s table of organiza- 
tion calls for division of the staff into 
two major specialists: two of them 
are used to handle a complete deal 
from opening to close, taking in 
stores and other large users of air 
conditioning and special applications. 

Six are assigned as package sales- 
men, handling such items as water 
coolers, home freezers, room air con- 
ditioners, dehumidifiers, beverage 
coolers, and reach-in refrigerators. 

The men are paid under a triple 
compensation plan. In addition to a 
weekly salary plus commission, they 


SEND THIS ISSUE 
TO YOUR FRIENDS 
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AIR CONDITIONING & 
; REFRIGERATION NEWS 
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| Detroit 26, Mich. 
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this News issue to the following 
j Persons with my compliments. 


get a bonus if they meet a quarterly 
quota. The quarterly bonus is de- 
vised to take advantage of seasonal 
helps in rounding out their yearly 
quotas. 


The whole setup means a better 
class of salesmen with more stability 
and yearly assurance of income, 
Beline points out. 

Sales meetings are held every 
morning in a special room set aside 
for that purpose in the rear of the 
showroom. There ideas are hatched 
and problems thrashed out. 


One profitable plan that came out 
of these inter-departmental forums 


was the color approach to room 
cooler sales. 

Prospects are given their choice of 
15 colors for this item at a slight 
extra cost with the assurance that 
it is for special color only. 


“We never use the term ‘repaint- 
ing’ for room coolers,” Beline stated 
emphatically, “because that way a 
prospect might get the idea that he 
is getting defective equipment which 
needs renovation.” 

The headquarters is set up with 
showroom and executive offices on 
the first floor with a driveway next 
to the entrance to permit truck de- 
liveries. 

The second floor rear has a plat- 
form on a direct level with a railroad 
siding to facilitate incoming ship- 
ments. A heavy inventory of parts 
is stored there. 

On the third floor are the machine 


shop, baking ovens, spraying booth, 
and testing devices. Much of the 
household equipment is reconditioned 
for resale by other dealers. 


An innovation which Abbott has 
used profitably for its maintenance 
service is the distribution of a simu- 
lated auto plate with a yellow back- 
ground on which is printed in blue: 
“Call De-2300 Abbott Refrigeration 
Co.” 

It is nailed on the wall back of 
the compressor on every job and 
serves as a visible reminder of 
whom to call for repair work. Placed 
on the firm’s trucks it also helps to 
attract attention to this service. 

Abbott often loans its equipment 
for display purposes in many of the 
exhibits and shows held in and 
around Washington. On one occasion 


the company placed a display case 


in the restaurant show held at the 


Hotel Statler, at the request of a 
meat supplier, and reaped beneficial 
publicity as a result. 

Abbott Refrigeration was origin- 
ally part of the Frigidaire organiza- 
tion under the managership of W. R. 
Radcliffe at its establishment in the 
year 1924. 

In 1935 it became privately op- 
erated, assuming its present name, 
and as the only authorized Frigidaire 
service organization in Washington. 

In 1948 the company actively went 
into the sale of commercial refrig- 
eration and air conditioning equip- 
ment under the direction of Beline. 


He was graduated from Stevens 
Institute in 1933 as a graduate me- 
chanical engineer and has been in 
the refrigeration industry since, being 
an active member of ASRE. 

Last year the company took over 
its present larger quarters. 


jeinad for continuous display of dairy products, produce 4 
or meats. Has controlled temperature and humidity, 
s Sherer's famous atomized air with directional flow. 
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s tsar non-refrigerated display tep. A 


ned for contin 


Model 2906 Multiple Deck 
S, refrigerated shelves plus non-refrigerated — 
mirrored top deck. 6 feet long and designed 


for joining any number in line for continuous - a. 
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Model 2410CS open sentinniin self-serve ene 
for meat, dairy products, produce. Features — 


the new low-operating-cost atomized 
air with directional flow., 
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Here is a new refrigeration idea that is hotter than a firecracker 
. +. that offers new sales possibilities and new profits for you. 
The new Sherer line of open self-service display cases gives 
your customers unheard of economies. They maintain perfect 
temperatures using only a 2 H.P. condensing unit. Look at 
the sales advantages this gives you. 


NEW SAVINGS IN H.P. REQUIREMENTS 

A new scientific coiling system* controls and regulates the air 
flow through the case to eliminate spillage. Cooled air is recir- 
culated without loss. Constant food-preserving temperatures 
are now maintained with a 2 H.P. Condensing Unit (in a 90° 
room) instead of usual 34 to 114%, H.P. Unit. This means sav- 
ings in initial cost and savings in electricity up to 30%. 


LESS RUNNING TIME 


Even with a 12 H.P. condensing unit, far less running time is 
necessary to operate Sherer cases with this amazing new coil- 


Retardo, designed specifically 
romeding dough, also serves as 


*Pat applied for 


Case provides a sales-building, — Pel 
-— easy-to-reach display for frozen 7 


' foods and ice-cream. 2 


is FIRST AGAIN with 
a NEW refrigeration method 


that CUTS your customer’s costs and BUILDS extra profits for you 


ing system thereby effecting additional savings in electrical 


costs and less machine wear. 


ATOMIZED AIR WITH DIRECTIONAL FLOW ELIMINATES PRODUCT WASTE 

Crisp, cold air with proper moisture content is continuously 
circulated over, under and around all merchandise. This elim- 
inates shrinkage and waste and increases the “tbuy-me” appeal 


of the contents. 


ADD THIS TO THE TIME-TESTED ADVANTAGES OF SHERER CASES 


Sherer products have long been known for eye-appealing de- 
sign, profit-bailding display and dependable construction. 
Their inherent quality helps to build dealer reputations. 
They have a competitive price and a profit-making 
mark-up. That’s why it pays to be a Sherer Dealer. 


Investigate the important money-making 
features of the COMPLETE Sherer line. 


dairy items and salads —5 ft. 
1d 7 ft. double duty me 


21M Refrigerator 4 ice- : 

maker coil with 192 cube ca- — 
pacity. Zero storage up to 60. 

Ibs. of frozen foods. 11 models — 
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Sherer has the products, the 
prices, the name and the pro- 
motion to make ’50 a better 
year for you. 
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Thompson Co., one of the largest 


This series of articles comprising ideas and principles for the small 
retail or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 


advertising agencies. Out of his 


7? experience embracing all types of advertising and merchandising he 


No. 673 advertising and promotional efforts. 


Pantego 


THAT BRINGS peal nt 


No. 683 


A recent editorial in The Saturday 
Review of Literature asks, ‘‘What is 
there to laugh about?” 

Like today’s diplomats, statesmen, 
and politicians, he writes that the 
“healthy and hearty men and women, 
N Solenoid Valve girls and boys shown in advertise- 

* ments are revealed with open 


For One Convenient Source ~~. mouths and exposed teeth, whether 
bd " s they are looking at a new girdle or 
Deal with Authorized a gleaming automobile drawn up 

DETROIT Wholesalers! 


before the perfect new house. Since 


they are not eating or coughing, 
they must be laughing, though that 

is not the normal reaction produced 

by covetousness or admiration.” 

LUBRICATOR COMPA 

5900 TRUMBULL AVE. 
DETROIT 8, MICHIGAN 
Division of American Raputor & 


Amen to that! 
Nobody can seriously contend that 
Stavdard Sanitary conroration 
CANADIAN REPRESENTATIVE: RAILWAY 


advertising should not be written in 
a friendly and good-natured vein. I 
& ENGINEERING SPECIALTIES, LTD.— 
MONTREAL, TORONTO, WINNIPEG 


No. 450 FB3 
Pressure Control 


DETROIT HEATING AND REFRIGERATION 
CONTROLS e ENGINE SAFETY CONTROLS e 
FLOAT VALVES AND OIL BURNER EQUIP- 

Saiceainetiiie ioimumianies o onananes. once wrote in this very column that 
= 2 advertising should hold out a friendly 
‘DETROIT ARY AND LOCOMOTIVE LUBRICATORS hand and smile at the reader. I also 
said that too much advertising takes 
itself too seriously, and that dull, 
drab, gloomy copy is advertising’s 
unforgivable sin. 


But why the uproarious merri- 


AMERICAN-STANDARD + AMERICAN BLOWER + CHURCH SEATS 
DETROIT LUBRICATOR » KEWANEE BOILER» ROSS HEATER « TONAWANDA IRON 


Searing home and industry 


@ 


DELCO 
OTORS 


especially engineered for refrigeration 
and air conditioning equipment 


Delco motors—both open type and hermetic 
—bring to each installation a long recog- 
nized reputation for quiet operation, extra- 
life and dependable service. Delco offers 
flexibility of facilities to assist manufac- 
turers to meet changing market conditions. 
Delco motors are backed by a nationwide 
service organization, which includes large 
stocks in the field. Contact Delco Products, 
Dayton, Ohio, or the nearest sales office. 


Delco Single-Phase, 
Repulsion Start- 
Induction Fractional 
Motor, Y% through — 
% h.p. Also avail- 
able in these Bi: 
(only) with Con 
denser start. 5 


Delco Single-Phase Frac- 
tional Motor with current- 
limiting Capacitor, % 
through % h.p. For Blowers 
opsn type Compressors. 


DELCO HERMETIC MOTORS 


Delco hermetic motors 
Ye horsepower up—split- 
phase condenser start, 
condenser start-conden- 
ser run—are precision- 
made to give your prod- 
ucts long years of 
efficient operation. 


Start-Induction | 
Integral Motor, 1 
through & h.p. 
Polyphase In- 


DELCO 
MOTORS 


DELCO PRODUCTS 
Division of General Motors Corporation, Dayton, Ohio 


Cleveland «+ Detroit + Hartford «+ Philadelphia 


Chicago «+ 


SALES OFFICES: Cincinnati « 


brings his counsel to the small businessman who must plan his own 


By James D. Woolf 


ment? How one spends one’s hard- 
earned money these grim days is no 
laughing matter. Before me is a page 
advertisement illustrated with a 
photograph of a family (dad, mom, 
two kids) inspecting an electric re- 
frigerator in a hardware store. All 
of them, including the salesman, are 
splitting their sides with laughter. 
What about? That cold box will set 
pop back as much dough as he makes 
in two months, and I don’t think that 
is very funny. 
* * * 

It seems to me that many adver- 
tisers do not give the consumer 
credit for much common sense. Sure, 
the average mister and his missus 
are appallingly ill-informed; I know 
of one Princeton poll that revealed 
this fact dramatically. The question: 
“Do you happen to know whether 
the United States has at any time 
been a member of the League of 
Nations?” Twenty-six per cent didn’t 
know; 30% said, “Yes, it has.” 

But Information and Intelligence 
(meaning everyday horse sense) are 
two different things. Ordinarily folks 
don’t find the expenditure of their 
money a rib-tickling activity. One 
of these days give up your Saturday 
afternoon of golf and watch the 
“common people” shop in Sears and 
the A & P. Most people in America, 
despite our celebrated high standard 
of living, are needy and poor. 

They are needy in the sense that 
they never have enough money to 
go around, never enough to permit 


wondering how pop is going to pz - 
for it. 

It is my profound belief that mo : 
people are interested in merchandis , 
They want information, want 5 
know what the advertised produ t 
is, what it will do for them, how ¢ 
works, what it is made, of, how lo: 
it will last and why, what it cos' ., 
and why it is worth what it costs. [ 
believe that advertising should a - 
dress itself seriously to adults a» j 
should be written in terms that : - 
late to their needs, their problen 
their survival, their security, the r 
daily comfort and their contentme: .. 

I am not saying that copy shoud 
be written in terms of extrene 
gravity and desperate anxiety. Let 
its tone be lively and _ cheerfiil, 
friendly, easy to look at. Let it not 
ask the reader (or listener) to thik 
too hard. But, at all costs, let it at 
the same time appeal to people's 
ordinary horse sense—even thous:h 
they have never heard of the League 
of Nations or Dr. Einstein. 

* * * 

Speaking of world statesmen, the 
editorial goes on to say that “there 
is something alarming and even 
shocking in this display of inter- 
national hilarity on all occasions.” It 
is time, says the writer, that this 
“absurd fashion’ changed. 

That, in my book, goes for adver- 
tising, too. It’s time for advertising 
to stop being so silly and unreal. It’s 
time to portray people as they ac- 
tually are. 

Many things that we of necessity 
must do every day are not in the 
least amusing—washing dishes and 
grease-caked skillets, for instance, 
getting up in the morning, shaving, 
or trying to make an appetizing 
entree out of some stale leftovers. 
Yet before me is a color page, illus- 
trated with a portrait of a family 
jigging in the kitchen, hilarious over 
a soap powder so “wonderful” that 
‘now we're all singing ‘Happy Days 
Are Here Again’.” 

* co * 

I can only speak for myself, but 
I’m sick to death of dimwits laugh- 
ing themselves to death over soap 
powder, dentifrices, breakfast foods, 
or motor cars. 


them to have all the simple comforts @— 


and necessities of life they would 
like to have. 

Unless one has watched such 
people and studied their anxious 
faces, watched them rub the leather 
of a shoe with a worried thumb, seen 
them uncertainly compare one value 
with another, finally to explore their 
wallets with calloused and sometimes 
grimy hands and then, painfully, to 
count out their hard-earned money, 
their brows creased with worry; 
unless one has witnessed this, not 
once but hundreds of times, one must 
find it difficult to feel poignantly the 
awful, the terrible, the overwhelming 
importance of money to the common 
man, 

* * * 

To repeat, I believe copy should 
be cheerful and optimistic. I’m sure 
that people like to feast their eyes 
on serene and contented faces. And 
on intelligent, thoughtful faces. But 
do little girls, clapping their hands, 


shout with joy when mom brings on | 
their oatmeal? Does pop stand on | 


his head and wiggle his ears when, 
at Christmas, the family presents 
him with a new pipe or a pair of 
slippers? Do pop and the small fry 
join hands and, _ shrieking with 
laughter, dance ring-around-the-rosy 
as mom chortles with glee over her 
new dishwashing machine? Maybe, 
but the chances are that mom is 


‘In the Spotlight: 


WILSON 


FREEZERS « 
MILK COOLERS « | 

* COMMERCIAL 

~ hy REFRIGERATION | 


ng 
dieloriite Franchise Availabilities 


WILSON ee 


REFRIGERATION & AIR CONDITIONING 
| UNITS * PARTS * TOOLS ° SUPPLIES 


ORDER BY MAIL— 


Save time and money. 
AIRO Mail Service is 


_ prompi— dependable. 


Write for catalog 50A 
on your letterhead. 


AIRO SUPPLY CC 


2732 N. ASHLAND AVE., CHICAGO 14 


HARWOODE 


Refri geration Units 
WANTED 


Desire to purchase ¥g to 1-HP Sealed or open type; 
standard brands; Complete condensing units; Also parts; 
Give full details. 


31 E. 4 Street, New York 3, N. Y. 


——i| 


EXPORT CO. 


. 
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Hardening Room Installed on Rear Platform 


SE men = 


* * #8 


F e-Fab Walk-In Connects 
1: Main Plant by Conveyor 


2ICHMOND, Ky. — With five 
h rdening rooms in its building on 
iin St. here and no room for an- 
o ier one, the Kentucky Ice Cream 


Cc». recently installed a Reco pre- © 
f: bricated, sectional metalply harden- 


irg room on a platform at the rear 
o: the plant. 

The pre-fabricated hardening room, 
which measures 12 by 28 by 8 ft., 
is located right outside the room 
where final handling of the ice cream 
takes place, company officials stated. 

To further save time and labor, a 
conveyor runs from the main build- 
ing into the new hardening room and 
plans are to run it the entire length 
of the room. 

Kentucky Ice Cream Co. serves 
18 counties around Richmond using 
an 18-mold novelty tank, one con- 


tinuous freezer, and two batch 
freezers. Another freezer is being 
added. 


Three refrigerated trucks are used 
to deliver ice cream and novelties. 

The pre-fabricated unit was made 
by the Reco products division, Re- 
frigeration Engineering Corp. of 
Philadelphia. 


Commercial Distributor 


Celebrates 50th Year 


TOLEDO—tThis year the Toledo 
Merchandise Co., appliance, commer- 
cial refrigeration, and air condition- 
ing equipment distributor, is celebrat- 
ing its 50th: year in business. 

The firm was started in 1900 by 
Harry and George Merickel and R. 
H. Feldtman to sell paper products 
and merchandise items. 

In 1939, the company organized an 
appliance division and today handles 
a complete range of appliances. 

In 1945, the company added an 
equipment division to distribute air 
conditioning units, refrigerated dis- 
play cases, coolers, soda fountains, 
lockers, ice cube makers, water cool- 
ers, and other refrigeration items. 

A service department was included 
to install and service all units. 

Present officers of the firm are: 
J. F. Sherman, chairman of the 
board; D. C. Rolli, president and gen- 
eral manager; E. A. Greunke, vice 
president and treasurer; J. C. Kabat, 
vice president and sales manager; 
Everett E. Taylor, vice president and 
manager of the equipment division; 
and C. J. Damschroder, secretary. 

Toledo Merchandise Co. has ware- 
house and display rooms at 35 S. 
Superior St. 


RSES Plans Nursery for 
Ciildren at Convention 


ONG BEACH, Calif. — Planners 
fo the 18th annual convention of 
th Refrigeration Service Engineers 
Sc \ety, to be held here Nov. 16 to 
lf in conjunction with the Second 
1! } Regional Educational Confer- 
® * and Exhibit, are considering 
t families of convention-goers, too, 
& ording to Stewart Bell, general 
c) rman, 

Supervised nursery will be es- 
t ished for the smaller children 
uer the supervision of the ladies 
“ \liary so their mothers can take 
© “he tours and other features. 
hese include a visit to the famous 
F tts berry farm, the Laguna 
* ch art colony, and Hollywood. 
‘ngements are being made to pro- 
tickets to several popular tele- 
*n and radio broadcasts. 
eadquarters for the convention 
be at the Wilton hotel, while the 
‘bits and meetings will be staged 
the nearby Municipal Auditorium. 


r- 
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Though installed on a platform 
at rear of building, the new 
hardening room at Kentucky 
Ice Cream is fitted into produc- 
tion picture by means of con- 


veyor from main plant. 


® 


Bertram R. Thomson, Fedders 
Asst. Purchasing Agent, Dies 


BUFFALO—Death of Bertram R. 
Thomson, assistant purchasing man- 
ager of the Fedders-Quigan Corp., 
on June 30, was announced recently 
by the firm. 


Success of Freezing Fish Aboard Ship May 
Help Fleet Reach Better Fishing Grounds 


BOSTON — Processing, packaging, 
and freezing fish aboard ship was 
tested for the first time in New 
England waters recently and _ the 
trial run was declared a success by 
observers. 

The trawler Oceanlife, which had 
been converted to a “factory ship” at 
a cost of $225,000, made the test in 
Massachusetts Bay, scaling, filleting, 
weighing, packaging into 5-lb. pack- 
ages, and quick-freezing 10,000 Ibs. 
of fish. 

The trawler was fitted with a 
processing plant, quick-freeze com- 
partments, and a low temperature 
(-5° F.) holding room. It carried 
a crew of 25 men working in two 
shifts. 

The use of factory ships is being 
considered by the New England fish- 
ing fleet, it was reported, because 
fish are becoming increasingly scarce 
within cruising distance of New Eng- 


Conventional trawlers have many 
times had to return to port with only 
half a load in order to keep their 
iced catches from spoiling. Factory 
ships, although they can handle only 
half the load that the conventional 
trawler can, are able to. travel 
further from port and stay out 
longer without danger of spoilage. 
On arrival back in _ port, their 
catch is already packaged and can 
be sent off to the distributors im- 
mediately. 

The Oceanlife has a capacity of 
200,000 lbs. of fish. These can be 
frozen in batches of 1,400 Ibs. at a 
time. 

Fish are chuted from the deck to 
a scaling table. Here they are filleted 
and passed by conveyors through a 
brine tank to weighing and packag- 
ing tables. After packaging they are 
quick-frozen and then packed 10 
packages to a carton and stored in 
the holding room. F 


One disadvantage is that the fish 
wastes, which amount to 60% of the 
catch and which could normally be 
ground up and used for animal feed 
or fertilizer, have to be thrown over- 
board. There is no room for the by- 
products under this processing ar- 
rangement. 

If the factory ship works out well 
in practice, the owner, the Bromfield 
Mfg. Co. of East Boston, intends to 
convert two 237-ft. trawlers to fac- 
tory ships, it was reported. 


Quality Refrigeration Files 
Incorporation Papers In N. Y. 


NEW YORK CITY—Incorporation 
papers have been filed with the New 
York secretary of state for the 
Quality Refrigeration Corp. of New 
York City. 

The new firm intends to buy, dis- 
tribute, sell, and deal in commercial 
refrigeration equipment, in addition 
to fountain and restaurant equip- 
ment. 

Incorporators named are Meyer 
Edelman and Stewart Thorne. Larry 
Platt has been appointed sales man- 
ager. 


One hot summer day, near closing time, 
cold chills raced up his spine. The old 
condensing unit on the case had quit. 


ee 


A dependable Supermetic, pointing out 
that it was ‘mmediately available from a 
near-by Servel wholesaler and could be 


quickly installed. 


THANKS 


land ports. 
SS 


tion. Year in... 


ZEN FOOD 
Wry’ 


The next morning, 


ithe cn 


FROZE 
“vv FOops 
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Grocer Green believed in giving his 
customers variety—his wide selection of 
frozen foods and juices was no excep- 


While his stock boy began to transfer 
the contents of the case to a refrigerator 
in the storeroom, Grocer Green put in 
a hurry-up call to... 


\ 


long before Grocer 
Green's first customer arrived, a Super- 
metic was on the job, the case restocked 
and ready for business as usual. 


70 
NATION-WIDE SUPERME TIC SERVICE ! 


Green’s Grocery could be the “corner store” in almost any community 


in the country, because within easy reach of every refrigeration dealer 


and service engineer in the United States there’s a reliable franchised 


Servel wholesaler with a full line of Supermetic Condensing Units 


ready for immediate delivery. These wholesalers also carry complete 


stocks of genuine Servel parts. So, this summer, when service time is 


short and customers’ patience even shorter, sell year-round satisfaction 


by specifying Supermetic. Prompt, efficient service is simply good busi- 


ness. There’s no surer way to build your business and boost profits. 


Pins 


S U P E 


Models for every electric refrigeration and air conditioning use :!: 4 to 5 H.P. 


SEND FOR NEW 
DATA BOOK 


Get the facts! A new ready ref- 
erence manual includes 
complete data on Servel Super- 
metics. Write today. Servel, 
Inc., Electric Refrigeration 
Division, Dept. A-73, Evans- 
ville 20, Indiana 


R MET I 


And year out, his self-service frozen food 
case carried a complete stock, and ac- 
cordingly, had always turned him a tidy 
profit. Then... 


His local refrigeration serviceman, who 
soon arrived on the scene. He found a 
replacement was needed and recom- 
mended... 


By keeping Grocer Green's stock from 
becoming a “frozen asset” in the back 
room, the alert serviceman gained a 
new asset, a satisfied customer... plus 
a nice profit on the sale. 
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Dealer Service Costs 
They Can Be Reduced by Exerting Greater Care In Scheduling 


Serviceman’s Time, ‘Cashing In’ on His Sales Value 


CHICAGO — Dealer service costs 
can be lowered by better operation 
of service departments, correct allo- 
cation of dealer costs so that the 
service department isn’t a “dumping 
ground” for miscellaneous costs, and 
by better use of the serviceman’s 
selling potential. 

Those were the principal answers 
supplied to the question “How Can 
Dealer Service Costs Be Lowered” 
which formed the basis for a panel 
discussion during the recent mid- 
year meeting of the National Asso- 
ciation of Radio and Appliance 
Dealers Association here. Presenting 
prepared discussion on the subject 
were L. K. Baxter, Westinghouse 
appliance department service man- 
ager; and J. H. Miller, General Elec- 
tric appliance department service 
manager. E. A. Seibert, Kelvinator 
service manager, and Phil S. Urner 
of Bakersfield, Calif., and Wallace 
Johnson, Memphis, Narda members, 
participated in the discussion. 

Johnson declared that an informal 
poll of dealers showed minimum and 
hourly service rates ranging from 
$2.50 to $3.50 per hour. He suggested 
that collection problems on _ service 
charges could be held down by pay- 
ing a serviceman a 5% commission 
on collections made on the job. This 
gives the serviceman a little more 
income, Johnson said, and is cheaper 
than mailing a statement. 


“Two factors are essential to help 


reduce the dealer’s cost,” Baxter 
stated. “These two factors apply to 
all service in all areas, under all 
conditions. 

“1. Increase in volume of service 
revenue. 

“2. Increase in efficiency. 

“This first point of increasing the 
volume of service revenue can be 
considered in three phases, (1) Ad- 
vertising, (2) Promotions, and (3) 
Special Incentives. 


ADVERTISING 


“A good service advertising pro- 
gram can do wonders to bring service 
to the dealer’s store. This program 
might be carried out in any one or 
all of five different ways. 

“1. Newspaper advertising. 

“2. Radio spot announcements. 

“3. Direct mail to the customer— 
addressed from the service records 
with follow-up. 

“4, Telephone directory listing 
under one or more classifications. 

“5. Identification through store and 
display. signs, truck painting, uni- 
forms for the service personnel, and 
decalcomanias in a conspicuous place 
near or on appliances, identifying the 
dealer’s store as the source of service 
for that particular appliance. 


PROMOTIONS 


“Service promotions are especially 
essential to regulate the flow of 
service during ‘off season’ periods,” 


said the Westinghouse service man- 
ager. “Cleaning and general-inspec- 
tion-and-adjustment campaigns, de- 
veloped in off-service seasons can 
reduce considerably the sudden rush 
at peak loadings. In the fall, pro- 
grams to clean, repair, oil, and store 
electric fans can keep the service- 
man’s time well occupied and open a 
source of revenue many dealers over- 
look. 

“Modernization programs for all 
appliances, as an example range sur- 
face unit replacements, will not only 
‘pay off’ but will be a reminder to 
the customer that the dealer is inter- 
ested in keeping the apnliance in 
excellent shape and up-to-date in 
performance. 5 

“Recently, one service organization 
in the East realized a 12% return 
on a modernization program estab- 
lished on laundry equipment. 

“A good display of an adequate 
stock of active renewal parts near 
the service space will create an 
incentive for the customer to buy. 
A display will also act as a reminder 
to the customer, whether any of his 
other appliances are in need of repair. 

“Many dealers make use of bonus 
incentives to servicemen, for direct 
sales or prospect leads that develop 
into sales. One dealer serviceman in 
North Carolina has substantially in- 
creased his regular income almost 
every month through sales made 
possible by service calls. He still has 


Let the REMCO “loss eliminators” 
pull up profits for you! 


a 
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F R OS T- T/ T€ eliminates losses from loosened and cracked flare nuts — 


In Frost-Tite flare nuts, forged frost-relief slots provide relief for expanding ice within the nut, 


and thus no force is created to cause loosening, splitting, or cracking. Cost no more than ordinary | 
flare nuts—are ideal for use anywhere in the system. 


E -2 -$ & & eliminates losses from leaking liquid indicators — 


With E-Z-See, you are assured of the following definite advantages: (1) E-Z to see thru—both | 
sides of the body are open to let in light (2) Positively leakproof —can’t leak because springs 


automatically maintain just the right force to form a positive seal around the glass (3) Perfectl 
Safe—glass is protected for safety at pressures up to 500 psi. 


oi Ho eliminates losses from clogged driers and expansion valve freeze-ups — 


Now with Molded DuCal Drierite as the drying agent, you get the highest-possible efficiency 
even at liquid temperatures up to 150°. You can now count on prevention of refrigerant control 


freeze-ups even in the lowest temperature installations. 


Be sure to specify REMCO "Standard-Duty” Driers as the ideal low-cost 
quality driers for field applications and original equipment. Available 
with Molded DuCal Drierite or Silica Gel. | 


CARRIED IN STOCK BY LEADING WHOLESALERS EVERYWHERE 
West Coast warehouse stock at: 2103 So. San Pedro, Los Angeles, Calif. 
EXPORT DEPARTMENT: Melchior, Armstrong, Dessou—Ridgefield, N. J. 


INCORPORATED 
LELIENOPLE, PENNSYLVANIA 


”| 


-— Send for Literature and Prices — | 


REMCO 


to maintain an excellent service op- 
eration, because he realizes that it is 
through service that his sales ma- 
terialize. 

“Only a portion of a sales credit 
should be given the serviceman. The 
balance of credit should apply as a 
credit to service operations. 

“Other bonus plans can be worked 
out to reimburse servicemen for 
extra-fine service determined by the 
increase in number of revenue pro- 
ducing service calls and decrease in 
number of ‘call backs,’ and by en- 
tering suggestions for improvements 
of the operation. Call backs con- 
tribute to high cost of operation.” 


LABOR 


The complete elimination of idle 
time in the service department is 
practically an impossibility, but it 
can be materially reduced through 
the service promotions and bonus 
plans previously suggested, Baxter 
pointed out. 

“Training and educational meet- 
ings regularly scheduled, by the dis- 
tributor covering new products with 
periodic review meetings, will keep 
the servicemen up-to-date on all im- 
provements and changes in the prod- 
ucts,” he said. 

“The men will constantly be intro- 
duced to new _ service techniques 
which will save many needlessly 
wasted hours on the job. 

“Perhaps a page can be taken out 
of the book regarding experience 
and results of the training given to 
service station attendants by the oil 
and tire companies. A large percent- 
age of all replacement tire sales is 
made by servicemen. Our own indus- 
try should give a thorough study to 
this possibility and come up with a 
sound plan to help the dealer pro- 
duce more service revenue and prod- 


© uct sales through service effort. 


“Under the heading of materials 
the dealer should utilize every op- 
portunity to take advantage of serv- 
ice materials in the form of service 
manuals, renewal parts data, service 
bulletins, service tools, equipment, 
and personnel help made available to 
him by the manufacturer and his 
distributor. 

“The dealer should carry as few 
manufacturer’s secondary lines of 
merchandise as is practical to reduce 
renewal parts stocks and_ service 
training expense. 

“The establishment of simple and 
accurate recording and accounting 
procedures will also eliminate un- 
necessary paper work and duplica- 


tion of effort. He can secure help on 
this from his distributor, from some 
local public accountant, or from the 
supplier of accounting materials. 

“The manufacturer recognizes serv- 
ice as an item of cost to the dis- 
tributor and dealer . . . is conscious 
of this fact when establishing sug- 
gested discount schedules for prod. 
uct retail sales channels. 

“Let me quote one passage fron 
our Service Shop Manual... . ‘Th 
service shop budget is often used a: 
a “dumping ground” for many o 
the countless liabilities (totally un 
related to service) encountered in th, 
appliance business. Hard to dispos 
of miscellaneous expenses are some 


' times charged against the servic 


department budget. Obviously, suc: 
costs have to be disposed of in som 
account but these practices are ex 
tremely unfair to service. After th 
establishment of a fair allowance fo 
in-warranty service, there must bh 
an equitable distribution of operat 
ing costs.’ 

“To make a start in setting up 
proper accounting system of servic 
costs, let us roughly size up the pic 
ture of a typical dealer with on 
serviceman. This man_ spends hi 
time doing .out-of-guarantee servic 
work that is chargeable to customer - 
and is doing guarantee service whic 
was paid for in the list prices « 
products sold. 


EXTRA COSTS CREEP IN 


“He also may be called upon t» 
perform such other tasks as (a} 
installing new products, (b) de- 
livering new products, (c) clerking 
behind the counter, (d ) building in- 
tercommunicating devices or other 
devices to aid in the general opera- 
tion of the store, (e) showing cus- 
tomers how to use the products they 
purchase, (f) maintenance man for 
the store, (g) helping to look after 
or handle stock in the dealer’s ware- 
house. In some small dealerships he 
may go out and do some plumbing or 
electrical work in the boss’ home. 

“Let us estimate that if a service- 
man is required to do all of these 
non-service functions only approxi- 
mately 40% of the  serviceman’s 
time will be consumed performing 
regular service duties. This leaves 
some 60% of his time consumed on 
duties not wholly related to service 
or completely foreign to his direct 
responsibility. 

“These are factors that certainly 
should be taken into consideration 


(Concluded on next page) 


ROTARY SEAL 


REPLACEMENT UNITS 


UNIT 
/ NO. 4215 


years of service, 


AT All 
LEADING 
JOBBERS 


2020 NORTH LARRABEE STREET 
CHICAGO 14, ILLINOIS, U.S.A. 


MORE THAN 
900 
MODELS 


For most makes and sizes of Commercial, 
Semi-Commercial, Air Conditioning, and 
Household Refrigerator Compressors. 
ROTARY SEAL Units are known through- 
out the world for . . Simplicity in Construc- 
tion. . Ease of Installation. . Efficiency of 
Operation . . Economy. The original time- 
tested, precision-built replacements — 19 


mechanical 


CANADIAN AGENT: 2025 ADDINGTON AVENUE 


MONTREAL 28, QUEBEC, CANADA 
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ficient ‘Diagnosing’ of Service Trouble 
Jn Phone Can Eliminate Costly Call Backs 


Concluded from preceding page) 
hen allocating expense. Many of 
- ese costs are justified, but the 
arge should not be placed against 
rvice, even though the function 
s performed by a _ serviceman. 
nen the serviceman performs sales, 
livery, general building mainten- 
- ce, and other departmental func- 
i ns, the work should be charged 
es ainst those departments for which 
t » work was performed.” 

‘To find potential economies in 
ur service work,” said Miller of 
( &, “the most important questions 
ask yourselves are: 

‘1. Do I have a really first class 
vice call taker and dispatcher? 
‘2, Am I carrying entirely ade- 
ate parts stocks? 

‘3. Are my records of servicemen’s 
formance, parts inventories, and 
iers on may parts supplier, ade- 
ate? 

‘I would also recommend that you 
k yourselves—am I getting the 
iximum financial ‘return’ on the 
vestment and expense involved in 
y service department ? 


CALL TAKER IS DIPLOMAT 


“Of paramount importance to the 
efficient and economical operation of 
a retail service department is a good 
call taker and dispatcher. The right 
man or woman in this position can 
save you in the course of a year 
many times his or her salary. He’s 
a key man in your organization and 
should be selected, trained, and 
compensated as such. 

“a. He must be a polished diplo- 
mat. A good diplomatic call taker 
and dispatcher will build you an im- 
measurable amount of customer good- 
will and reduce subsequent customer 
complaints by the manner in which 
he answers the telephone. He must 
do this by having in addition to a 
pleasant voice, the ability to indicate 
to the customer that he is sincerely 
interested, that he is sympathetic, 
that he personally will see that 
prompt action is taken. 

“b. The dispatcher must know his 
product. It is highly desirable to use 
as a dispatcher a person with a 
wide background of actual service 
experience to provide this all im- 
portant knowledge. This is absolutely 
necessary in order that the dis- 
patcher may be able to find out at 
the time of the customer’s first call, 
as nearly as possible, the exact na- 
ture of the trouble. 

“ce, The dispatcher must be able 
to intelligently schedule service calls. 
He, more than any other one man in 
your organization, is able to keep 
your servicemen all efficiently and 
profitably occupied, to cut down the 
number of miles traveled (hence, in- 
crease the number of calls per day). 


tA 


nm 


most (9 
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SET A DATE AND KEEP IT 


“d. The dispatcher must invariably 
establish with the customer a definite 
date and hour agreeable to her when 
the serviceman will call and, of 
course, see that the serviceman keeps 
this appointment. In addition, where 
it is necessary to schedule a service 
call more than 24 hours beyond the 
time it is received, I consider an 
excellent practice the procedure fol- 
lowed by a number of dealers of 
again telephoning the consumer a 
half a day in advance of the time 
the call is scheduled, to make doubly 
certain someone will be at home 
When the serviceman arrives. ‘Not 
at home’ calls are terrifically and 
un>ecessarily expensive. 

The second point to check is the 


Stores More in 
Less Space... 


Cools Faster / 


bottle beverage 
coolers 


- tremendous. 


tirely adequate stocks of parts on 
both the service truck and in your 
parts stockroom are, of course, essen- 
tial. The cost of carrying a slightly 
increased investment in all but the 
very slowest moving replacement 
parts is inconsequential, compared 
with the expense of call backs 
necessitated by the fact that the 
part had to be ordered after the 
serviceman’s original call. 

“The third cardinal point, in my 
opinion, is the maintenance of simple, 
but accurate records on the perform- 
ance of each serviceman, on the 
usage and turnover of your parts 
inventory, both in truck stocks and 
in your own stockroom and, closely 
allied to this, of the parts orders 
placed on your distributor or other 
parts supplier. 

-“Let’s examine these in detail: 

“a. I believe it is utterly impos- 
sible for a dealer to develop or 
improve the efficiency of his outside 
service organization, whether it con- 
sists of one part-time man or 25 
full-time men, without records for 
each man, showing the number of 
calls made daily, broken down be- 
tween driving time and working 
time, a segregation between in and 
out of warranty calls, and a record 
of the amount billed for labor and 
parts on the out of warranty transac- 
tions. Necessary corrective action 
will speak for itself, once such rec- 
ords are available. 

“b. The losses that can be and, 
I am convinced, are continually be- 
ing incurred through poorly kept and 
uncontrolled parts inventories, are 
Records (again, simple 
but accurate) of the parts you have 
in stock and their usage by individual 
catalog numbers are essential to the 
control of this important item of 
investment. 

“I do not necessarily recommend 
a Kardex, or some similar system 
which requires the laborious posting 
of each individual part withdrawn 
from your stock. In many cases, a 
set of cards, or a simple list cover- 
ing the catalog number of each item 
carried in stock, together with a 
record of the dates and quantities 
ordered from your supplier combined 
with frequent, periodic inspections of 
actual quantities in the bins will 
suffice. 


WHY RECORD PARTS ORDERS? 


“c. Regardless of what form is 
used for reordering parts from your 
supplier, some record must be kept. 
This seems like such an elementary 
point as to be unworthy of mention, 
yet I am continuously surprised and 
shocked by the number of our deal- 
ers whom I find ordering parts with- 
out keeping a copy of the order or 
any record whatsoever of the items, 
the dates, or the quantities ordered. 

“I defy any dealer to give good 
service on anything like an efficient 
and economical basis, to control his 
all important investment in repair 
parts, or to avoid continuous irritat- 
ing and expensive misunderstandings 
with his supplier if he does not keep 
an accurate record of his parts 
orders. 

“We all know, of course, that to 
improve the financial results of any 
business, we must either (1) reduce 
costs and expenses or (2) increase 
revenue. Allow me to discuss for a 
moment the other alternative of in- 
creasing revenue or, let us say, in- 
creasing the return on your service 
investment. 

“Your serviceman is the only rep- 
resentative of your organization that 
gets in a customer’s home at her 
invitation. He does not have to offer 
a gadget, or a smooth sales talk, or 
put his foot in the door to gain 
admittance. He is welcomed as a 
friend in need and the consumer 
wants to be able to place her con- 
fidence in him. Are you getting the 
financial return you should from your 
service organization by capitalizing 
on this situation? 

“I commend to you making each 
of your servicemen: 

“a. Salesmen 

“b. Demonstrators, and 

“c. Prospect list builders or ‘com- 
pilers.’ 


ACCESSORY SALES IN HOME 


“First, the salesman. Have your 
servicemen been trained to _ solicit 
from the consumers on whom they 
call, orders for such things as wax, 
detergents, gaskets, ice cube trays, 
chiller dishes, etc.? May I suggest 
a veritable gold mine of additional 
service revenue lies in these fields. 


I suggest that your servicemen be 
made conscious of this, be encour- 
aged to promote such items, and be 
measured on the amount of billing 
rendered per serviceman rather than 
simply on the number of calls. 

“Secondly, the demonstrator. How 
often do your servicemen find that 
despite the best analytical efforts of 
a good call taker and dispatcher, the 
underlying reason for a service call 
is the fact that the consumer does 
not understand how to operate prop- 
erly the appliance involved. 

“Once having determined this, how 
often does your serviceman take the 
trouble to explain the proper opera- 
tion clearly and carefully to the con- 
sumer to avoid the necessity of an 
entire series of irritating, unneces- 
sary, and expensive subsequent calls 
because the consumer still does not 
understand the proper operation of 
the appliance? 

“Third and last, the prospect list 
builder. Your serviceman has a 
marvelous opportunity to find out 
what new appliances specific con- 
sumers need. Possibly by taking 
two or three minutes after he has 
left each customer’s home, he can 
fill out a simple questionnaire listing 
the general age, appearance, and 
condition of the appliances he ob- 
served while in the home. Such a 
list turned over to your salesmen 
provides an excellent prospect list 
and one for which you would will- 
ingly pay hundreds of dollars to some 
independent survey organization. 

“Let me quote from a recent letter 
received from one of our more prog- 
ressive major appliance dealers. 

“Of primary importance and the 
basis for the whole program is the 
principle that service is perhaps the 


_ most important single factor in a 


Detroit Contractors, Servicemen Study Servel Unit 


MIre NY Spe 


OG ng 


5 ' SUPER 


To acquaint local con- 


tractors and service 


organizations with fea- 
tures of Servel's Super- 
metic condensing units 
and to provide applica- 
tion and service data, 
a school was recently 
sponsored by Detroit 
Cooperative _Refrigera- 
tion, Servel unit dis- 
Detroit 
area. Participants in- 
cluded Geo. Eager (left), 
Servel service manager; 
district 
representative, and 


tributor in the 


James Fleming, 
Charles Purdie, Jr., vice 
President of Detroit Co- 


operative. 


long-range sales program. With this 
in mind, our servicemen are consid- 
ered salesmen. The service depart- 
ment has monthly quotas to achieve, 
cash bonuses for outstanding results, 
and weekly meetings to both educate 
and encourage them. 

“*All automatic was*ers and dish- 
washers are checked by a member 
of our service department as soon as 
installed. All other appliances are 
followed within 48 hours of delivery 


by a telephone call and any trouble, 
either actual or probable, that is dis- 
covered is taken care of by a call 
at the home. 

“By this means, we are able to 
eliminate complaints before they be- 
gin. Quotas have been assigned to 
the service department for—new 
business, much of which has been 
picked up by actual cold canvass in 
the vicinity of a scheduled service 
call.’ ”’ 
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that stays dependable. 


ARCA 


ROCKWELL 


FREEPORT, 


MANUFAGTUR 


MANUFACTURING 


ILLINOIS 


No. 1FCS HINGE 


STEEL BLADE + CAST IRON BUTT 
BALL BEARING + CADMIUM FINISH 
WEIGHT—16%4 LBS. PER PAIR 


A full range of sizes for all needs 


UNIVERSAL LOCK No. 2-326 
MALLEABLE IRON 
KEEPER ADJUSTABLE 2 TO 2 INCHES 
CADMIUM FINISH 1 
» WEIGHT—10 LBS. 


WORKS RIGHT... 


modern designs, 


— quality hardware 


White for Catalag 
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INSIDE DOPE 


by GEORGE F. TAUBENECK 
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(Concluded from Page 1, Column 1) 
improvement and mass_ betterment 
ever conceived: the U. S. Constitu- 
tion. 

America’s Constitution made eco- 
nomic and political freedom a reality, 
because it prevented “planning.” It 
established a government wherein 
Laws, rather than dictators, decided 
things. And it placed limits on the 
powers of the administrators of those 
Laws. James Madison, Thomas 
Jefferson, and Benjamin Franklin— 
who did most of the work on that re- 
markable document—believed that 
the “best government is that which 
governs least.” 

European “planners™ realize that 
there can be no limit on a govern- 
ment’s powers if its plans are to be 
fulfilled even partially. And _ un- 
limited dictatorial powers were what 
our wrong-turn “liberals” espoused in 
the 1930’s. Many of them apparently 
are still living, mentally, in that 
dismal decade. They haven’t learned 
a thing from subsequent happenings 
abroad, and they refuse to believe 
the purport of the evidence which 
confronts them. 


The Opposite Effect 


“Freedom from want,” and “se- 
curity,” and “protection against 
hazards” were what these scared 


long-hairs imagined they would get 


from their abysmal embracement of 
syphilitic European totalitarianism. 


What they failed to see is that 
prosperity and “security” and insur- 
ance against accidents can be guar- 
anteed only for a brief period by 
omnipotent government through un- 
limited controls. Eventually, to pre- 
vent a collapse, individuals must be 
let loose to convert their energies 
into personal achievement. Part of 
the fruits of these energies are 
syphoned off into the taxes that sup- 
port public charity. When _ these 
fruits die on the vine because per- 
sonal energies haven’t been applied 
to their cultivation, hazards become 
disastrous, everybody is needy, and 
people plot to regain their freedom. 


“Planners” create uncertainty, 
rather than security. No worker or 
businessman or farmer can guess 
what the ‘Master Planners’ will do 
next. Hence they have little or no 
incentive to “put out,” or to con- 
tribute their mites to the general 
welfare, because their labors and 
savings can be wiped out unex- 
pectedly by government decree. 


They soon learn, also, that the 
Master Planners intend to compel all 
the serfs to conduct their lives as 
the Masters do, to indulge the same 
tastes, to fashion themselves into 
carbon copies of the Masters. 

Anywhere, any time you'll find 
holier-than-thou characters trying to 
make their neighbors over into their 
own images. The Procrustean Bed 
was invented by a self-righteous 
reformer. 

Nature isn’t like that. The natural 
world achieves its unity through the 
interplay of infinite variety. No two 
leaves on a tree are just alike; no 
two faces match; no two sunsets or 


mountain vistas are exact counter- 
parts. Nature’s plan is like a 
symphony. Scores of unalike instru- 
ments blending together to produce 
harmony and beauty. In music, as in 
life, a monotone is monotonous! 
Yet that’s what the Master Planners 
strive for—the monotony of dead 
level sameness. 


Europe Is a Poor Model 


In Europe methodical Germans 
were leaders in the movement to 
institute “social security’ measures, 
and to adopt ‘national planning.” 
Look what it got them. 

The Teutons aren’t’ inherently 
brutal or warlike—no tribal na- 
tionality is, according to the anthro- 
pologists—but the Germans started, 
and lost, World Wars I and MII. 
Reason: they were the first to estab- 
lish socialistic “planning,’’ and they 
clung to it the longest. Facing na- 
tional bankruptcy and the repudia- 
tion of their plans, their Masters 
went to war to save their own official 
skins. (Soviet Russia is approach- 
ing Germany’s  socialism-longevity 
record; so look out!) 

In Germany, government “plan- 
ning” was carried to an advanced 
degree. Its fundamental weakness— 
a flaw in all cooperative endeavors— 
was a paucity of great leaders. 
Academicians made plausible plans, 
but Germany couldn’t supply execu- 
tives sufficiently competent to carry 
out the rigamarole of the schemers. 

Before Fascism broke down en- 
tirely, the “planners” lost their heads 
and began shooting innocent by- 
standers in their own country to de- 
tract attention from their own in- 
competency. Then they waged war 


HENRY 


Still the Gest Buy... 


and First Choice of Contractors and Servicemen 
Because of these Field-Proven Features 
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THE VALVE 
WITH THE 
BLUE OVAL 
HAND WHEEL 


BLUE BANTAM 


DIAPHRAGM PACKLESS VALVE 
LOWER in Height and LOWER in Price 


It contains all the field proven advantages such 
as Balanced-Action,two-piece upper stem, four 
laminated diaphragms of dissimilar metals, pos- 
itive spring action, long-life composition seat 
disc and easy grip hand 
wheel. 


Size Range: 44" through 
56” O.D. 


Note two-piece upper 
stem and positive seal be- 
tween balancing channel 
and bottom diaphragm 
while valve is in closed 
position. 


BALANCED-ACTION 
DIAPHRAGM — 
-PACKLESS VALVES 


POSITIVE 
OPERATION 
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@ A Balanced-Action valve is non-directional. 


@ It cannot stick shut regardless of pressure differential above 


or below seat. 


® Valve will operate even 


—} 


Opening action with 
high pressure above 
valve seat. Note how 
pressure is equalized 
through balancing 
channel resulting in 
easy and positive 
opening action. 


if a high vacuum exists 
below the seat and there 
is a high pressure above 
the seat. This condition is 


frequently encountered 
when pumping down or 
evacuating a part of a 
system. 


TWO-PIECE UPPER VALVE STEM 


Valves, Driers, Strainers, Control Devices 


and Accessories for Refrigeration 
and Air Conditioning and 
Industrial Applications. 


KVL 
yw 


CONTROLLING 
FLOW 


Simce tere 


For Longer Diaphragm Life 


The lower section of the two-piece upper valve 
stem is a non-rotating floating bearing plate 
which minimizes torsional wear and strain on 
diaphragms. 


EASY DIAPHRAGM INSPECTION 
AND REPLACEMENT 


When valve is in full open position, lower stem 
back seats on spring cage. Spring tensioned 
ball check seals off balancing channel with 


‘ valve chamber under line pressure permitting 


access to diaphragms after bonnet is removed. 


Complete Size Range for 4” 
through 1%” 0. D. copper tubing 


SEE YOUR WHOLESALER 
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Two-piece upper 
valve stem hos 
non-rotating 
floating bearing 
plate. 


Diophragms are 
not subject to 
line pressure 
when valve is 
back-seated. 


HENRY VALVE CO. 


Melrose Park; ill. (Chicago Suburb) 
_Cable: HEVALCO, MELROSE PARK, ILLINOIS c 


against every nation within reach. 
Isn’t there a moral to that story? 


Our Great Contribution: 
Tolerance 


That conceited type of so-called 
“freedom” which most myopic spec- 
wearers seem to cherish is a license 
to criticize their employers, their 
preceptors, their statesmen, and 
everyone who is successful by mate- 
rial and empirical standards. It 
would be typical of these belittlers, 
during a war for survival, to unhorse 
the generals who win major victories. 

When criticized themselves, how- 
ever, the horn-rimmed-glasses char- 
acters weep and cavil and weasel. 
They write plays, novels, movie 
scripts and tracts in defense of 
TOLERANCE. At the same time, 
they subsidize and underwrite the 
intolerant propaganda spewed out by 
minority-pressure-group Committees 
and ‘Leagues. Railing against the 
Ku Klux Klan and Fascism on the 
one hand, they promote equally silly 
and exclusive organizations of minor 
hatreds and prejudices on the other. 

Again overlooking the diamonds in 
their own backyard, they forget that 
the U. S. Constitution, alone among 
all political documents, fathers 
friendly give-and-take Tolerance. 
It grants mere man a chance to 
develop himself and his ideas; it 
gives him plenty of leeway to follow 
his own inclinations; and it respects 
the right of eccentrics to _ be 
irregular. 

After the U. S. Constitution was 
adopted, personal energies were un- 
chained in America, and science and 
progress and prosperity bounded up- 
ward into the stratosphere. When 
men were unleashed to go ahead on 
their own and do their spontaneous 
best, miracles were wrought. 

No matter where you.came from, 
or who your father or grandfather 
was, you had a chance to get ahead 
in fabulous America. 

Booted-and-spurred by this liberat- 
ing Constitution, anyone could try 
anything, if he were willing to as- 
sume the losses (as well to take 
the profits) contingent upon his 
venture. 

And thus our nation burgeoned. 
Men breathed the pure ozone of 
personal freedom. They spit in the 
eye of Fate, they found out that suc- 
cess could be chalked up by the 
lowliest, and they took it for granted 
that their Future, and that of their 
magical nation, was limitless. As 
joint stockholders in a republic, they 
had no real superiors among their 
fellow men. Their Constitution, 
through its division of responsibilities, 
check-reined the powers of those in 
high places. So they forged ahead 
to swashbuckling glory. 

New Horizons, ever broadening! 
America! 


Let’s Rediscover Real 
Liberalism: The 
American Kind 


“Liberalism” and “democracy” are 
the two most badly misused words 
in our language today. Every 
crackpot hides his hidden neuroticism 
behind these emotion-arousing terms. 
Stalin and Molotov call their slave- 
state a “democracy” And the most 
willful of autocrats, the naive 
trusters in “over-all planning,” mis- 


expanding and experimenting. It’s 
flexible. And it does offer to this 
hangover-sick old world its only hops 
of redemption, its only defense 
against atomic annihilation. That is 
if its philosophy of small governmen: 
and Extraordinary Individuals is 
heeded abroad as well as at home. 

America’s finest gift to evolu 
tionary civilization is our open 
handed extension to all the world o 
the magnificent principles embodie 
in our Constitution. Unlike the Rus 
sians, we don’t force our philosoph) 
upon helpless small nations. Rather 
we offer it to them on a take-it-or 
leave-it basis. 

Devil of it is that, under pressur 
from psychoneurotic critics an 
fifth-columnists within our midst, to 
many Americans are looking askanc 
at the principles underlying ou 
Constitution. 

Responding to digs from citizen 
whose desires aren’t satisfied, w 
allow “pressure groups” to push u 
into compromises inimical to th 
preservation of proved-by-test ur 
systematic system. Such “pressures 
may not be spontaneous or honest o 
valid. Often the complainers ar 
reasonably contented and happy unt: 
a rabble-rouser teaches them tha 
they “oughtta be sore” about some - 
thing. Discontent can be synthetic. 

Freedom we have; but liberty we’!! 
lose if we succumb to organization 
and “planning’—both of which 
negate true liberalism and the ad- 
vance of “love-thy-brother” civiliza- 
tion. 


Nubbin of the Argument 


Prime appeal of “planning” to 
most human sheep who follow the 
bellwether Fuehrers is its false 
promise of equal incomes for all. 


“Social justice,” the  universal- 
paycheck malarkey, is an open in- 
vitation to self-destruction for poor 
people. Tongue-in-cheek proselyters 
for Socialism and Communism recruit 
dues-paying innocents by assuring 
them that their radical economic 
religion will deliver new Cadillacs, 
free, to all party-line adherents. 


Yet, in the foremost “planned 
states” of the Twentieth Century 
(i.e., Germany, Italy, Japan, Russia) 
distinctions and gaps between the 
privileged and the downtrodden were 
and are the widest and wildest of our 
modern era. “Social justice,’’ as 
exemplified by equality of income, is 
nowhere more violated than by totali- 
tarian regimes. 


Thanks to our flexible Constitution, 
we Americans have come fully 
close to a relatively equal distribu- 
tion of wealth and income amongst 
our various families. Our drastically 
penalizing tax laws have redistributed 
earnings and ownings intramurally 
to a surprising degree. As a matter 
of fact, we’ve probably gone too far 
in our race ‘toward this cocktail- 
shaker levelization. 


Be that as it may, our share-the- 
wealth tax laws are much simpler 
and easier to administrate than are 
the tortuously complex formulas for 
the mixing of “social justice” with 
expropriation which the Marxists 
dote upon in their doctrinaire eclec- 
ticism. 

At the same time, thanks to our 
Constitution, a modicum of free will 
to do what one likes to do is defended 
stoutly by the courts. 


READ! COMPLETELY 
REVAMPED WITH 


NEW TYPE FACES 


“Service Doesn't 


name themselves “liberals.” © 

True liberals, in the original and 
honest sense of that word, have MOTOR-BASE 
always held that men and women ADAPTERS 
should be unhampered in their quest 
for happiness and_ self-fulfillment. Motor Failure quick- 

The discerning scholars amongst ly restored, with . 

| them agree that the Constitution of that spare motor yy, to ¥, hp.—101-D 
the United States is the greatest pido OF motor yy to 1 hp.—102-C 
oe document in the _ world’s it fit. 1 to 3 hp.—103-C 
archives. 

Our Constitution’s extraordinary SERVICEMEN SEE YOUR JOBBER 
plunge toward the goal of freeing Motor Adapter Corporation 
men and women to get the most they 4730 JOY ROAD 
can out of life isn’t static, like DETROIT 4, MICHIGAN 
socialistic dogma. Rather, it’s still . 

: Here’s Your New Edition of 
aaa eesti.) HARRY ALTER’S 


DEPENDABOOK No. 153 


Mustrates, Describes and Prices* OVER 9,000 


REFRIGERATION 


} PARTS and Supplies | 


* some items up to 60% ‘ 
below regular prices : 


Write on your letterhead to 


Falter When It is 

come” “CF The HARRY ALTER Co. 
~ ou ichigan venue a ree 

seeded ' Chicago 16 Ill. New York 13,.N.Y. 
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Pooling Effort In ‘Restaurant Equipment Show’, 


Allentown Commercial Dealers Draw Big Crowd 


ALLENTOWN, Pa.—A new ap- 
roach to promoting sales of equip- 
ent to restaurants and bars got a 
iecessful tryout here during June 
the form of a two-day “Commer- 
il Electric Equipment Show” spon- 
red by the Pennsylvania Power & 
ght Co. with 16 refrigeration and 


conditioning and commercial 
oking equipment dealers partici- 
ting. 


In addition to the showing of 
aipment at Nabhan’s Ballroom on 
(ion Blvd. between Allentown and 
thlehem, there was presented, on 
» afternoon of one day and the 
ening of the other, an educational 
tertainment feature. 
This consisted of the “Restaurant 
| ea Round-Up,” an action-filled on- 
ige presentation of the most mod- 
. a, scientific developments in the 
, staurant world today. Supplement- 
x this was a motion picture “It’s 


aa) 


|.appening In the Best Places’’—an 


inside “movie story” on _ several 
©: America’s most successful restau- 
rants. 


Other inducements for attendance 
included door prizes, and the serving 
of the food prepared during the 
show. 

Participating in the show were six 
commercial refrigeration and air 
conditioning dealers; six commercial 
cooking equipment dealers; and five 
dealers in miscellaneous equipment. 

Refrigeration and air conditioning 
dealers participating included Tri- 
City York Co., Allentown; Lehigh Air 
Conditioning Co., Allentown; Home & 
Hotel Refrigeration Co., Allentown; 
Gruenewald’s, Philadelphia; Ace Bar 


Write for Information about Our 


WALK-IN COOLERS 


We manufacture any size. 
of %4” kiln dried fir. Finished in gray or 
natural. White at extra cost. Insulated with 
35,” fiberglass. Available with wood interior or 
20 gauge galvanized steel liner and oak floor 
racks. All models equipped with heavy duty, 
rust resistant hardware. 


Exteriors constructed 


8 OE DA FF 


mINnNEAPOLIS 


COMMERCIAL REFRIGERATION EQUIPMENT 
2524—27th Avenue South, Minneapolis, Minn. 


Here a salesman points out some of the outstanding features of the 


commercial equipment displayed 


Town, one of 16 commercial dealers exhibiting at the Allentown show 
for restaurant men, featured Hotpoint commercial cooking equipment 
and Frigidaire air conditioning and commercial lines. 
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S TOWN APPLIANCE 


1046 HAMILTON ST. 
AOT PONT 

Commetcia] Cooking Equipment 
FRIGIDAIRE 

Commerial Rekriperelion | 


& 


ABOVE: The H. & H. Equipment Co. put the spotlight on bar equipment. ; 

Note 6-ft. beverage cooler (right center) which can be adapted to a 

combination bottle cooler as well as a dispenser merely by installing a 
top beer dispenser. 


FRIGIDAIRE 
ir Conditioning 


BELOW: Tri-City York Co., another Allentown firm taking part in the 

two-day show, emphasized its air conditioning and ice making lines for 

the estimated 500 restaurant operators and their employes attending 

the event. Big attractions on the show calendar were door prizes and a 

motion picture on restaurant operation entitled “It’s Happening In the 
Best Places.” 


in the Town Appliance Co. space. 


TRI-CITY YORK CO * 


WP eee wows 


& Supply Co., Allentown; Town Ap- 
pliance Co., Allentown. 

Equipment displayed included com- 
plete lines of restaurant refrigeration 
items such as bottle coolers, under- 
bar coolers, walk-in coolers, soda 
fountains, draft beer cooling units, 
automatic ice cube makers, flake-ice 
machines, and various types of air 
conditioning equipment. Dealers in 
cooking equipment had live displays 
of the complete Hotpoint and Gris- 
wold counter lines. 

The ample space in the ballroom 
permitted large displays by the ex- 
hibitors. That of H. & H. Equipment 
Co. was somewhat typical. The ex- 
hibit included a 6-ft. beverage cooler, 
which could be adapted to a combina- 
tion bottle and dispenser by install- 
ing a top beer dispenser; an all-steel 
stainless workboard or sink with 
splash brought up to cooler height 
and splash used as a light shade and 
reflector; a keg cooler and beer dis- 
penser; a 15-tray cube maker, with 
50-lb. storage space in top supplied 


| with either tray or rack for holding 


| used 


cubes; and a 6-ft. keg cooler to be 
in conjunction with a direct- 


draw system for pre-cooling the beer 


BEST 
FFICIENGE 


IE PLATE COIL 


MSES ALL THE FIN AND TUBE 


fees rie Plate Coil utilizes all of the cooling surface, fits in less 
Serae aesigned compactly for maximum efficiency. 
mie power packed round coil of improved evaporation design is ideal for 


Suen Cooling applications as direct draw bars, soda fountains, reach-in 


be. refrigerators, etc. 


PIE PLATE BLOWER UNIT 


CAPACITY DIMENSIONS WEIGHT Furnished w/ fan guard 
NO. 85 BTU/Hr/1° 6%" 0x 8%,” W List Price $44.50— 
ate T. D. x92” H 7V%e% net Freight Allowed 
r Furnished w/ fan guard 
NO. 83Vv 10 5 ede 7” Se i w ot net List Price $54.00— 
Nes 2 Freight Allowed 
° ” ” Furnished w/ fan guard 
NO. tony [i 19S BYE /te/) Te List Price $65.00— 
‘ms 7 Freight Allowed 


SOLD THROUGH LEADING 


Boosters. Write for Details. 


ERLESS of AMERICA, Inc. 


- CHICAGO 22, ILLINOIS 


N. MAGNOLIA STREET 


REFRIGERATION SUPPLY WHOLESALERS 
© For superior performance specify all 
these PEERLESS products: Flash Plates, 
Flash Coolers, Dome and Unit Coolers, 
Ice Cube Makers, Fin Coils, Off Center 
Coils, Expansion Valves and Capacity 


PEERLESS of AMERICA, Inc. 

1501 N. Magnolia Street 

Chicago 22, Illinois 

Send for full information on 
Peerless Pie Plate Blower Unit. 


wl 


Company N 
Addr 


where cellar cooler can be 
utilized. 

According to R. E. Reppert, com- 
mercial supervisor of the Lehigh Div. 
of the Pennsylvania Power & Light 
Co., some 500 restaurant operators 
and their employes attended the 
show, with floor sales amounting to 
approximately $10,000 worth of 
equipment, and a potential of $25,000 


added business developed for dealers 
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4, =©TakeonBrunner! Take on new business! With Brunner J Dependable supply in any size, type or quan- 

] you have a line that sells—something to work with. _ tity. Brunner facilities have more than doubled 

since the war and still building. 

| 40 sizes and types of refrigeration condensing units 

| ran ing from close-coupled air-cooled 1/4 hp units 
to husky 75 hp units for the big commercial jobs. 


J Co-operation...both sales and engineering... 

is yours from a nationwide field organization 
staffed by men with years of practical, on-the- 
job experience. These men know your prob- 
lems and talk your language. 


BRUNNER MANUFACTURING CO. 
Utica 1, N. ¥., U.S. A. 


Specify and install with absolute confidence. 
Brunner’s are completely Brunner built... known 
and accepted in every trade and industry as the sound- 
est constructed units money can buy. 


wW 


PROFIT MARGINS, markets and technical details are best covered in emer, an a Brunner factory representative. 
Spend a little time with him. See what Brunner can contribute to your better business. When do you want to see him? 


REFRIGERATION 
CONDENSING UNITS 


...@ size and type a 
for every purpose 


AIR AND WATER 
COOLED MODELS 
Y_ HP. to 75 HP. 


AIR CONDITIONING 


Self Contained Units in 4 sizes: 3-5-7'% and 10 HP. 
Remote Installation Types from 5 to 75 HP. 
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They'll Do It Every Time... 


. By Jimmy Hatlo 
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TEMPRITE’S complete line of 10 drinking water coolers now 
includes an explosion-proof unit which may be installed and oper- 
ated with complete safety in dangerous, combustible atmospheres. 
The refrigeration compressor is hermetically sealed and all elec- 
trical apparatus and connections are enclosed within Underwriters’- 
approved, explosion-proof housings. A water cooled condenser is 
used to obtain the large cooling capacity required for industrial 
applications and high ambient temperatures. 


An optional foot pedal attachment 
operates in combination with a finger- 
tip action water flow control button. 

Capacity is 10.3 gallons per hour. 


Sturdy, all stainless steel cabinet 
panels can be supplied as optional 
equipment. Temprite’s unusually at- 
tractive stainless steel top is standard. 


WE HAVE ALWAYS gone along with the axiom that the 
more you have to offer, the more you will sell. That 
is why Temprite is forging ahead with the production 
of new models for new applications . . . incorporating 
new sales features, improving, expanding, and offering 
distributor salesmen every possible cooperation and 
sales advantage. 

VALUABLE TEMPRITE FRANCHISES are still available, but 
we urge you to get in touch with us soon, so that 
arrangements can be completed for an early start 
in 1950! 


Water Cooled 


Condenser ' 
—— Thermostat Control 


mem and Compressor Relay 
in explosion-proof 


Hermetically sealed 
housing 


Compressor and 
Motor ~@ 


Explosion-proof 
Conduit and Fittings 
for all Electrical Wiring 


COMPLIES WITH all 
requirements of the 
National Electrical 
Code. Meets all Bureau 
of Standards require- 
ments and all local and 
sanitary health codes. 


Compressor Terminal 
Box of approved ~ 
explosion-proof 
construction 
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TEMPRITE PRODUCTS CORP. ! 
43 Piquette | 
Detroit 2, Michigan | 
[[] Have your representative call to discuss possible franchise arrangements. | 


your explosion proof model Do 
your complete water cooler line [] 
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new markets 
for TEMPRITE 


Sen) Distributors... 


TEMPRITE WATER COOLERS [nnn 


Bsia 

chemical plants 
refineries 

paint plants 

grain processing plants 
collieries 

textile mills 


wood-working plants 
etc., etc. 


“Be right... 


PRODUCTS CORPORATION 
43 PIQUETTE DETROIT 2, MICHIGAN 


sell Temprite”’ 
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“| have always felt that whatever the Divine Providence permitted 
to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care.'"—Charles A. Dana. 


Prescription for Profits 


With Air Conditioners 


(Concluded from Page 1) 


Over the years, sales and advertising executives . . . at the fac- 
tory, in our distributor organization, and among our many outstanding 
air conditioner dealers . . . have learned that successful merchandis- 
ing of air conditioners requires the planning and skill that must be 
applied to any type of specialty sales. 

Direct mail has been one of the most effective tools in building 
room air conditioner business. This is because, in addition to home 
owners and the managers of multi-unit buildings—offices, apartments, 
hotels, hospitals, etc.—there are many special groups of prospects for 
air conditioners including: doctors, dentists, lawyers, and other pro- 
fessional people; sufferers from hay fever, rose fever, or dust and 
pollen allergies in general; stores, such as shops selling clothing, shoes, 
gifts, etc., where comfort helps draw traffic and aids in making sales. 

A typical direct-mail campaign for room air conditioners is that 
conducted by three factory wholesale organizations in New York, 
Chicago, and Philadelphia. This campaign is the distillation of 
several years of highly successful experience in mailings on air con- 
ditioners, and is executed entirely by the distributor for the dealer. 
All the dealer does is to pay a small part of the cost—the distributor 
pays all the cost of preparation, layouts, copy, art, typography, etc. 
And the dealer supplies his own list of prospects. Then the mailings 
begin to flow as follows: 

Letter 1 (late April, 1950)—includes copy: “Want cool comfort 
this summer? Plan now to escape summer torture this year!” Features 
of air conditioners are described. There’s a return postcard attached, 
offering full details at no obligation. 

Letter 2 (mailed May 1)—brochure with a complete description 
of the room air conditioner line; features the theme: “Beat summer 
heat, order your air conditioner now.” 

Letter 3 (mailed about May 15)—smaller brochure on the whole 
line, headed “Banish stifling heat and oppressive humidity from your 
office and home.” The return postcard is included, as always. 

Letter 4 (June 4)—a folding postcard saying, “I am interested in 

. air conditioning. Please furnish complete details immediately.” 

To follow up on these mailings, the dealer is provided with 
newspaper advertising mats—also prepared by the distributor—usig 
such themes as “The temperature was 89 today. Be prepared tomorrcw 
with an air conditioner.” The dealer gets the newspaper to fill in 
his store’s name. 

Furthermore, the distributor tries to help individual dealers wi‘h 
their actual selling of prospects . . . with closing the sale. When a 
dealer gets a return postcard from an interested prospect, the prosp« ct 
gets a visit from a trained and experienced closer. This closer is 
taught by the distributor not to get technical—to sell comfort rath >r 
than B.t.u. But he shows enough technical knowledge to calculate t \e 
proper size unit for the prospect’s room. He is equipped with a 
handy calculator which takes into account such factors as the avera € 
number of people in the room, windows and their size, room area . 
and then tells the correct air conditioner for best results. 

With the use of direct mail and carefully timed newspaper a |- 
vertisements, with sales training, and with tools such as the calculat\r 
to help close sales, it’s no wonder that quite a number of distribute ‘s 
of air conditioners have been exceeding their quotas for 1950 by \s 
much as 1,000 per cent! 

Jump aboard the bandwagon! 
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==: DIXON EVENING TELEGRAPH 2 
Summer Heat Waves Forecast for This in 


Science-Industry Win Cold War Against Weather hang Mouthe . 


you Gn ool Dredicted Here 


This Summer High Temperatures Plus High 


Something Can Package Units 
NowBeDone Air Condition 
To Beat Heat Stores, Offices 


© het eae meng 


= Night Cooling Facts Learned — 3 ~ 
* From the Birds and Beasts Kony 


“© History Tells of Attempts. 
‘s© Of Ancestors to Keep Cool 


The page above was made to resemble the front page of the ‘Dixon Evening Star" 
in which it ran. Dealers cooperating with the Illinois Northern Utilities Co. in 
running the advertisement were listed at the bottom. 


DIXON EVENING TELEGRAPH intis, Monday. May 22 10 


FRIGIDAIRE“ “~~ 


shin Some? KITCHEN 
, omega >: VENTILATING 
~ | PHILCO pz Pg PAYS 6 WAYS! 


F CONDITIONER MOBILAIRE 
os Movable Ventlaung Window Fan 
“ 


| 


ATTIC FANS 


KEEP COOL! 


@ Insure Comfort 


alpen JOHN HOFMANN 

With Modern Air Conditioners and Heating and Air Conditioning 
Cooling Devices 77 Galens Ave. Pines, tt howe a4 

EMERSON 


“FEDDERS” 
ROOM AIR. CONDITIONERS 


© aovucenen NRT hie room alr conditioner hes 
men 


© RFLIPY POR HAY FEVER SUFFERERS Fitere 
A apwruall) Iran (0 intnrrupt paamage of pre 
1 eta level 


Cools. dehumidihes. hiters. ventlates 

© EASY INSTALLATION —Dewigued for convenient and distributes either onee 
1 com 

mw combination of room and outside air, 

peety etl contaiand ’ ahiaecat with or without cooling. Filters are 

specially treated to interrupt passage 

@ Beautiful Furniture Styled Cobinet of pollen and dust. 


© Quite Operation 


’ —— Winter Use F ANS yy ves 2 conta 
AUCHSTETTER CLYDE CASON. umes 
sa conarontes ~ =e <{ _Dixon Oil Co. ae ELECTRIC he ae 


On another page the cooperating dealers ran individual advertisements. 


> 
. 


“acked by more than 40 years 


| DEAN PRODUCTS, INC. 


Packaged Unit Spurs Rise In 
Restaurant’s Sales Volume 


TYPHOON 


Most Complete Line of 


AIR CONDITIONERS 


in the most popular size range 


1% TO 20 TONS 


NASHVILLE, Tenn.—A_ sharp 
illustration of how effectively com- 
fort air conditioning influences sales 
volume is furnished by the Breakfast 
Bit, small counter-type restaurant in 
downtown Nashville here. 

Before installation of a 5-ton Car- 
7] | rier package unit, the Breakfast Bit 
saw summer sales volume slump 


Evaporative Condensers | sharply each year, because of high 
temperature, large amount of cook- 
3 TO 20 TONS ing going on in a small space, etc. 


However, for 1950, it was resolved to 
test a 5-ton package unit, which is 
installed in a small passageway be- 


of air coolin i i i 
nb pe Seapets tween the dishwashing room and 
the counter room. 


[YPHOON air conditioning Co., Inc. Summer sales, after the first 60 
794 Union Street, Brooklyn, N. Y. | days of summer-time operation are 
| more than four times those of 1949. 


NEED COLD PLATES? Call DEAN!!! 


For ice cream cabinets, locker plants, soda fountains, farm milk coolers, 
fol farm freeze cabinets, low temperature test rooms, window displays, liquid 
coolers. Also plates for baudelot-type coolers. Custom built 
plates available on special order such as cylinders, U's, 
angles, tanks, etc. Plates available in stainless steel and 
other metals. 


SEND FOR TECHNICAL DATA BOOK 


1042 DEAN ST., BROOKLYN, N. Y. 


Front-Page’ Air Conditioning Advertising Describing Relief — 
rom Summer Heat Wave Gets Public Interest and Dealer Support 


DIXON, Ill.—A full page advertise- 
ment designed to resemble the front 
page of the newspaper in which it 
appeared was used by the Illinois 
Northern Utilities Co. to launch its 
1950 summer comfort cooling cam- 
paign last May. 

The utility declared that the pur- 
pose of the advertisement was to 
stimulate public interest and enthu- 
siastic dealer cooperation. The ad- 
vertisement was offered to 51 news- 
papers and dealers in the various 
small communities that the utility 
serves—its territory is almost en- 
tirely rural. 

Only difference between the ad- 
vertisement and the front page was 
the fact that all the news stories 
and features in the advertisement 
were devoted to the benefits, ad- 
vantages, and need for air condition- 
ing and cooling devices. 

The banner headline across the top 
of the page read “Summer Heat 
Waves Forecast for this Area.” Be- 
neath the banner and dominating at- 
traction on the page was a three- 
column picture of a perspiring man 
fanning himself with a newspaper 
whose headline read ‘100° F. Fore- 
cast.” 

Cutline beneath the picture called 
upon local citizens to remember a 
particular day in the preceding July 
when the mercury hit 103° F. and 
pointing out that the weather 
bureau predicts more of the same 
this summer. 

Reaction to the advertisement was 
“good,” utility officials said. ‘Indi- 


cations are that readership of the 
page was unusually high,” the 
utility commented. “The newspapers 
reported that many unsolicited com- 
ments were received from subscribers 
who were impressed not only by the 
unique design of the advertisement 
but by the interesting and coherent 
manner in which so much informa- 
tion was presented.” 


The utility’s offer was on this 
basis: The utility would prepare the 
advertisement and pay for a share 
of the space costs based on its cus- 
tomary weekly schedule of 75 in. in 
the daily newspapers and 48 in. in 
the weeklies. 

The balance of the cost of the 
page was to be divided equally 
among the local equipment dealers 
who wished to participate. The utility 
would furnish the newspaper with 
a mat of the page at a cost of only 
$5. 

The advertisement was accepted 
by 18 newspapers and gained the co- 
operation of approximately 147 local 
dealers. 

Many dealers who participated in 
the sponsorship of the full page ad- 
vertisement—their names were listed 
at the bottom of the page—also ran 
tie-in advertisements of their own in 
the same edition. 

In Dixon, the headquarters of the 
utility, 12 dealers cooperated in tak- 
ing a full page of individual display 
advertisements that was _ placed 
directly opposite the utility adver- 
tisement. 

In other towns, the dealers chose 
to withhold their display advertising 
for follow-up insertions. Utility offi- 
cials said that indications are that 
the majority of dealers will continue 
an aggressive advertising and pro- 
motional campaign during’ the 
summer. 


YOU CAN RENDER 
FASTER, MORE EFF- 
ICIENT SERVICE 


with 
HAJOCA’‘S 


ONE-STOP 
SERVICE 


Try any of these Hajoca 
Refrigeration Service Centers 
PHILADELPHIA, PA. 
225 W. ERIE AVENUE 
LANSDOWNE, PA. 
130 E. BALTIMORE AVE. 
CAMDEN, N. 
687 HADDON AVENUE 


1 
READING, PA. 
SECOND & GRAPE STS. 


BALTIMORE, MD. 
28th ST. & LOCH RAVEN RD. 
CHATTANOOGA, TENN. 
515 EAST ELEVENTH ST. 
COLUMBUS, GA. 
1301 SIXTH AVENUE 


JACKSONVILLE, FLA. 
929 EAST BAY STREET 


HAJOCA 
CORPORATION 


General Electric Parts Depot 
In Pennsylvania, New Jersey 
Delaware and Maryland 


Customers Come Back 
For More... 


“Sold!” You can say that again... and again! For 
Kelvinator builds repeat business for you on the firmest 
basis of all . . . customer-satisfaction. Take Kelvina- 
tor’s wide range of ten new, hermetic-type condensing 
units in sizes up to and including 4% H.P. Each is 
precision- built, precision-tested to Kelvinator’s exact- 
ing standards of accuracy. Each is competitively priced 


and bears the name users immediately associate with 


top quality. 


Choose Kelvinator for your next job. You'll have 
the right condensing unit . . . and repeat business will 


Kelvinator also makes available 


to you 15 open-type condensing 
units from Ya to 5 H.P. 


“Rorrr ToDAY...BUILO FOR. TOMORROW Hiryyy 


‘* 


prove it. All models available for immediate shipment. 
Just call your nearest Kelvinator Distributor or Zone 
Office. Kelvinator, Division of Nash-Kelvinator Cor- 


poration, Detroit 32, Michigan. 


helsuseatovr 


THE MAME THAT SELLS...THE NAME THAT 5, 


"Shes, 


ee 
KELVINATOR KELVINATOR FROZEN KELVINATOR KELVINATOR ICE KELVINATOR 
BEVERAGE COOLER FOOD MERCHANDISERS WATER COOLERS CREAM CABINETS AIR DRIER 
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-IN GRIDS 
for central 


_ the econo 
ment air filter, 


Eon, aa aes =o e 3 
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PROMOTION IDEAS THAT MAKE MONEY 


2. Door-to-Door Seller Demonstrates Need 


1. Children Show How Easily lron Works 


3. Helping Community Groups Helps Sales 


TORONTO, Ont., Can.—Five suc- 
cessful promotion ideas that have 
made money for the appliance deal- 
ers who used them have been out- 


4. Monday Ads Sell Most Washers 


By George M. Hanning 


iron every piece in the basket. When 
she finished, another basket of 
washed clothes was provided and the 
other girl took over and demon- 


having the salesman memorize a 
canned speech. 

“A canned approach often proves 
to be a waste of time,” Pardie de- 


5. ‘Dressing Up’ Traffic Items Spurs Demand 


Al Richmond asserted that he sav 
a wonderful potential for washe: 
sales in the near future. “Ther 
were 70,000 washers sold in Toronti 


“SS lined for Canadian retailers by mem-__ strated that even a child can iron’ clared. “It cramps the salesman’s before the war and that means 70,00( 
1349-\ (esa 0) Uies Meee) im =6obers of the Ontario Association of well on an ironer. style. The first thing he has to sell trade-ins in the next few years,’ 
is himself and then he sells the mer- he noted. 


Madison 10, Wis., U.S.A. 


Genuine Joe says... 


‘Real McCoy’” 


Wagner Commutators are 
best because they are pre- 
cision built of the most 
carefully selected materi- 
als. Their rugged design 
provides extra strength and 
permits refacing with 
safety. MS 4911 


Wagner Electric @rporation 


6471 PLYMOUTH AVENUE, SAINT LOUIS 14, MO., U.S.A. 


Send for FREE CATALOG on Your Letterhead 


SAVE time, Money! 


ore profits... more time, when @ 
ice Parts serve you. : 


| Radio and Appliance dealers at a 


meeting here. 


Joe Cheshire of Cheshire Appli- 
ances, Hamilton, told how he sold 


ence Moore of Moore’s Electric, Sault 
Ste. Marie, described what can be 
done with organized groups; Al 
Richmond of Toronto pointed out his 
way of making profits on trade-ins; 
and Fred R. Cavers of Cavers Bros., 
St. Catherines, outlined a way to 
develop traffic appliances into a big 
money maker. 

Cheshire got his jackpot promo- 
tion on ironers from one of his cus- 
tomers. He told how one of his 
ironer customers had revealed to him 
that her two daughters, ages 9 and 
13, had learned to iron clothes on 
her new ironer. 

With the customer’s permission, 
Cheshire took the two young ladies 


While the girls were doing their 
work, a salesman stood by and ex- 
plained over a public address system 
to watchers on the outside just what 


were invited to come into the store 
and try one of these ironers them- 
selves. As an additional lure, the 
women were offered a chance to 
win a small lamp when they partici- 
pated in a demonstration. : 
Cheshire reported that from this 
demonstration, he sold 12 ironers, 
many of the sales being closed that 
very day. The other sales were con- 
summated in the days that followed. 


Going Out After Business 


Pardie reminded the group that in 
times of keen competition, it was 
necessary to go out and get business 
and not wait for people to come into 


chandise. He can’t do that without 
acting completely natural. 

“The salesman must then create a 
desire for the product and after that 


must do more than just make the 
prospect part with her money for 
that particular product. He should 
also try to create a desire for other 
electrical products that the store he 
represents carries. 

“Too many salesmen try to close 
the sale in one call, which is not 
always wise. I feel that it is neces- 
sary to get the husband’s approval 
of the purchase as well as the wife’s. 
Therefore, it is better to come back 
when the husband is home and com- 
plete the sale then. It may be that 
the wife spends 90% of the married 
man’s money, but he is still the man 
that pays it out and his approval of 
the purchase is necessary before an 


“To the new dealers who haven’ 
had to worry about trade-ins muc 
yet, let me remind them that wit 
money getting scarcer, they are gre 


t 
"WAGNER ironers; Joe A. Pardie of Home Ap-_ the young ladies were doing. dusiee th bean. Gatahe 4 Geeen ht is We bas ae anh at tn a } 
: : A P 1 € 
Commutators are the | Pliance & Radio, Toronto, gave his When each demonstration was . t 
: inging doorbells; Clar- . : . is particular brand. in and the problem of the repossesse Se 
Se eae, oe ae => completed, ladies in the sudience “A good house-to-house salesman washer on their hands at the sam ‘ 


time. 


Formula for Trade-In Profit 


“They are going to have a lot « 
washers stacked in the warehous 
and in those used washers will b 
their net profit on new sales.” 

His advice to the dealer was to bh: 
careful that the washer he sold we 
a quality product and to make ever 
effort to make the customer realiz - 
that he renders good service on th 
machines he sells. 

“The sale is no good until the last 
dollar is paid,” he declared. “Biz 
trade-in allowances on new machines 
mean a long wait for your profit.’ 


REFRIGERATION, AIR CON- and taught them to iron shirts, the store. Thinking in this fashion, I : no In order to make a profit on sel!- wi 

PLIES. TOOLS & EQUIPMENT valtted cuvttinn, at her Glew 4 — he ge — — ae S ey ae ing traded-in washers, the dealer 
ai “een ee ieces. Then he placed a workin o be the most profitable and suc- ‘-D; * ep? must get the amount he paid for the ws 
eee se in his pls window and ; cessful promotion in his business. Salesman Should ‘Dig Dirt machine plus the reconditioning cost ee 
basket of just-washed clothes beside His experience has taught him Pardie recalled that he got his’ plus his normal mark-up. If he er 
SERVICE PARTS C@. it. that the doorbell ringing salesman’s _ start in the appliance business after doesn’t price his units in this manner, he 
MAIN OFFICE * 2511 LAKE ST., MELROSE PARK, ILL. Then one of the little girls would biggest asset was his own personality watching a vacuum cleaner salesman he is going to lose out, Richmond Tr 
BRANCH STORE * 724 BROADWAY, ROCKFORD, Itt.' come in, sit down at the ironer, and and therefore he did not believe in show his mother how much dirt there warned. th: 
Picci ta a Sen ON 8 BA RADE BEE CLE CL AI —® still was in her rug after she had Richmond declared that he always ; 
: swept it with her old fashioned marked the asking price plainly on th: 
cleaner. He added that this inci- the machine and guaranteed each elc 
dent had impressed on him the neces- machine for the length of time he clo 

sity of literally “digging for dirt’ in felt it would stand up. If a machine 


It’s Bundy for better 


Foiled by a coil? 


Let Bundy engineers tackle those tricky 
bends, complicated coils and special con- 
densers your new refrigerator units may 
call for. 


Time and again, Bundy has whipped 
some of the most involved bending 
problems imaginable ...even designing 
the fixture from scratch to turn out 


a finished unit exactly as_ specified 
and at lower cost! 


The new-type home-freezer condenser 
coil above is only one example. A 56- 
foot length of Bundyweld Tubing is 
given 47 separate bends on a special 
Bundy-designed fixture. 


Add to this money-saving Bundy service 
all the famous Bundyweld features, too, 


= 


bending, too! 


and you really have a unit. Made by a 
patented process, it’s double-walled from 


a single strip . . . extra-sturdy, thinner | 


walled, faster-cooling, leakproof by test, 
light in weight and amazingly resistant 
to vibration fatigue. 

Get the full story on Bundyweld today. 


Contact a distributor, or write: Bundy 
Tubing Company, Detroit 14, Michigan. 


the prospect’s home when trying to 
sell labor-saving appliances. 

“Look for the need for your prod- 
ucts and show her how it meets that 
need and you will have no trouble 
selling it,” he declared. 

Stating that anything that brings 
good results requires organized ef- 
fort, Clarence Moore described how 


+ he used already existing organized 


groups to further his appliance sales. 

Such groups as hospital groups, 
clubs, and church organizations are 
always on the alert for ways to make 


reconditioned and 
in good running order, he would 
guarantee it for a year. If it were 
in good shape but non-factory parts 
were used, he would guarantee it 
for six months. If it were in fair 
condition and he had not bothered 
to recondition it, he would sell it as 
is. If the trade-in were no good at 
all, he would salvage the motor and 
junk it. 

When the dealer has enough ma- 
chines in his possession to run a sale 
then he should back up that sale 


were thoroughly 


money, he asserted. “So we use ideas with an all-out promotion. He de- . 
that will make money for them and _ clared that he personally had allowed Se 
profit for us,” he stated. (Concluded on next page) a 
In addition, women as individuals ¢ i dat 
| are always interested in labor sav- an 
_ ing devices for the home. So if the we 
_ dealer provides a nice place for the o 
| group to meet while watching an Co: 
| appliance demonstration and provides inn 
sandwiches and some _ refreshment, fac 
“you just can’t keep the ladies i 
away,” he smiled. es 
Dealer Helps Group Funds yr 
Moore said that he makes arrange- ’ 
ments with the group to pay into the 
club’s treasury 15 or 25 cents a head 
for every woman who attends the The wide acceptance of Standard’s Counter. 


demonstration. In addition, if re- 
freshments are served and door 
prizes given, a charge can be made 
to those who attend. This money, 
too, is paid into the club treasury. 

When door prizes are used, the 
women are asked to fill out a card 
at the door. On the card they are 
asked to give data on the washer 
they own, such as age and make. 
These form an excellent prospect list 
for future followup. 

“By working with such groups, the 
dealer is given an opportunity to 
make personal friendly contacts with 
the people with whom he intends to 
do business. It also gives him a 
chance to reach a lot of people he 
would never meet otherwise,’’ Moore 


flow Condensers proves their dependable qual- 
ity. Sizes from 2 to 15 h.p. 

Used by refrigeration men for more than a 
quarter century. 


Write for Bulletin C-3. 


STANDARD REFRIGERATION CO. 
332 S. Hoyne Ave., Chicago 12, Ill. 


| AIAN DARD 


STAINLESS STEEL EVAPORATORS. 
“UQUID RECEIVERS. 
COUNTERFLOW CONDENSERS. 
SHELL AND COM CONDENSERS: 


— 


FOR SALE 


or license to Manufacture Evaporater 
Refrigeration Plate. Distinctive Construc- 
tion, No Oil Clog, Simplest and Most 
Efficient Plate in the competitive marke’. 


— | 
a7 


said. No Heat changer or Oil Trap requirec Pi 

If you help these groups to make All patents issued late 1949. Full details : 
money, they feel kindly toward you on request f m 
and they will not only tend to give / 


E. E. Laubscher 
1816 Standard Bldg., Cleveland 13, Ohi. “ 


you their business but they will influ- 
ence their friends to do the same,” 
he added. 


\\ 


Bundyweld Tubing 


DOUBLE-WALLED FROM A SINGLE STRIP 


ee — 


CEE-KLEER SELLS YOU 
TO YOUR CUSTOMERS 


Make Trouble Visible 
with the only liquid indicator that fully indicates 


FULL 360° VISION 
Making Possible a Rapid Diagnosis of Operating Troubles. 

ENGINEERED By Service Men for Service Men 
PROVIDES Positive indication of excess oil in the system 
CEE-KLEER Sight Driers are 100% cleanable and refillable. A 
combination: Sight Drier-Strainer-Filter ALL IN ONE. Traps sludge, 
wax and foreign particles—assures clean systems. Makes servicing 

easier, faster—eliminates guess work. 


BUILT “NOT TO LEAK.” Con- CEE-KLEER PRODUCTS CO. 


IN 
WHY BUNDYWELD IS BETTER TUBING senie the enttasiee 


patented Bundyweld 
beveled edge, which 
affords a smoother 
joint, absence of bead 
and less chance for 
any leakage. _— 


SIZES UP 


Bundyweld... é : 
10 7" 0.0. | 


double-walled and 
brazed through 360° 
of wall contact. 


passed through a fur- 
nace. Bonding metal 
fuses with basic 
metal, presto— 


42, Mass.: Austin-Hastings Co.,Inc., 226 Binney St. @ Chaffancoga 
Eli: New Jersey: A. B. Murray Ny Post Office Box 476 7 
Sect? 


continuously rolled 
twice around laterally 
into a tube of uni- 
form thickness, and 


Bundyweld starts as a 
single strip of basic metal, 
coated with a bonding 
metal. Then it's . . . 


Bundy Tubing Distributors and Representatives: C 


2, Tenn.: Peirson-Deakins Co., 823-824 Chattanooga 
Philadelphia 3, Penn.: 


me ’ Bank Bidg. - Chicago 32, Iil.: Lapham-Hickey Co., 3333 W. 47th Place . tact your jobber or send for 
bass Rutan & Co., 404 Architects Bidg. Son Francisco 10, Calif: Pacific Metals Co., Ltd., 3100 19th St. 4, Wash.: Eagle Metals Co., 3628 E. Marginal Way free literature to 1 
a Toronto 5, Ontario, Canada: Alloy Metal Sales, Ltd., 881 Bay St. © | Bundyweld nickel and Monel tubing is sold by distributors of nickel and nickel alloys in principal cities. 335 Walnut St., Cincinnati 10, Ohio 
‘s 
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Dealers Give “On-the-Spot’ Accounts of 
Nhat Sure-Fire Promotions Boosted Sales 


(Concluded from preceding page) 


~ for advertising on these used 
achines and reduced the salesmen’s 
mmissions proportionately. 


vod Ads Will Sell Again 


‘If you have used a good advertise- 
» ont that really pulled the prospects 
o your store,” Richmond advised, 
vr goodness sake, don’t be afraid 
use it again. What appealed to 
yple last year and motivated them 
buy will in all probability do the 
ie thing again this year.” 
tichmond recalled the best sales 
} ever had on used washers, which 
' | occurred a number of years be- 

e the war. He had used the very 

‘hnique that he had described and 

e response was tremendous. 

He said that he sold 90 washers 

six hours and 192 washers alto- 

ther on that one advertisement. 

And the best part of it is,” he 
_rinned, “40% of the washers sold 

ere new.” 

“Our salesmen were told that I 
didn’t care if they sold a used washer 
or not. Everyone who came into the 
store was a washer prospect or they 
wouldn’t be there. The rest of the 
job of selling them up to a new 
washer rested with the salesman.” 

Asked from the floor what he con- 
sidered to be the best way to pro- 
mote the sale of conventional wash- 
ers, Richmond asserted that “nothing 
beats a good window demonstration. 
Try to make it as near the real 
thing as possible. 

“The housewife’s only interest in 
that machine is whether it will clean 
clothes or not. If she sees dirty 
clothes go in and clean clothes come 
out, she will be convinced. 

“Let the customer bring in the 


nn ote 


~—t tty 


a 


( WHEN YOUR JOB CALLS FOR 
TIME SWITCHES 


SPECIFY Paragon 


7 00 Series 


Set an entire week’s 


dirtiest clothes she has and wash 
them for her right before her eyes. 
If the machine will do the job for 
her, that is all she cares about. 

“You must have confidence that 
your machine will do the job and 
then you must instill that confidence 
in your prospect.” 

In reply to another question from 
the floor, Richmond said he thought 
the best day of the week to adver- 
tise washers was on Monday. ‘Mon- 
day is still wash day and the best 
time to tell the housewife about your 
new washer is right when she is 
struggling with her old one.” 


Why Extend Guarantee? 


Richmond also declared that he did 
not believe in a dealer extending the 
guarantee on a washer for any 
greater length of time than the 
manufacturer does. 

“If a washer lasts for 15 years, 
that is no credit to the washer,” he 
stated. “It is a credit to the user. 
When she makes it work that long, 
she is giving it constant care and 
using it properly. Why penalize her 
by making her help pay for service 
to the more inefficient users?” 

Fred Cavers told the dealers that 
he started to actively merchandise 
traffic appliances after hearing a re- 
port that more money was spent to 
advertise traffic appliances in a year 
than on any single major appliance. 
So why not take advantage of all 
that advertising? 

Right there and then he decided 


to clean up his traffic appliances and 4 


Save Time—Save Money 


make a special department out of 
them. And he decided to merchandise 
them by doing anything his com- 
petitors could do and do it better. 


Displayed ‘Like Jewels’ 


“Who are your most successful 
competitors in traffic appliances?” he 
asked. “For one, the jewelry store. 
If you go into the jewelry store, you 
find the traffic appliances displayed 
like pieces of jewelry and they are 


The free delivery service actually 
amounted to a lot of eyewash, be- 
cause the overwhelming proportion 
of his business is done right in St. 
Catherines. 

And the free service was simply 
making use of the service depots 
that traffic appliance manufacturers 
have set up around the country. 
These service depots, he said, will 
fix the appliance free of charge. 

As a result of this promotion, 
Cavers said, his store did a small 
appliance business last year that ex- 
ceeded its total volume in some pre- 
war years. 

“This is not a temporary plan,” 
Cavers insisted. “It is a long range 
plan, good today and good tomorrow 
right through the year.” 


Avco Income for 6 Months 
Nearly Doubles ’49 Figure 


NEW YORK CITY — Consolidated 
net income for the six months ended 
May 31 was nearly double that for 
the same period last year, the Avco 
Mfg. Corp. announced recently. 

After all charges, including Federal 
taxes, the firm’s net income amounted 
to $4,804,685 for the six months. Last 
year, it totaled $2,566,640. 

This income is equivalent to 67 
cents per common share as com- 
pared with 54 cents for fiscal 1949. 

Net sales for the half year period 
were $98,223,246 as compared to 
$71,054,898 for the same period last 


year. 
Victor Emanuel, president of the 
corporation, stated, ‘During the 


first half of the fiscal year, the cor- 
poration has greatly increased its 
sales of refrigerators, ranges, freez- 
ers, and other appliances.” 


Drier Sales Through May 
Exceed All of Last Year 


CHICAGO—In the first five months 
of this year, factory sales of driers 
passed the total of the full year 1949, 
the American Home. Laundry Manu- 
facturers Association announced re- 
cently. 

A total of 107,271 driers was sold 
from January through May this 
year as compared with 105,727 in all 
of 1949. 

Washers also sold _ considerably 
faster than last year, gaining 64.6%. 
Sales for the January through May 
period numbered 1,680,057 units as 
compared with 1,020,400 in the whe 
five months last year. 

Ironer sales for the first ve 
months of 1950 were 144,700 units, 
a gain of 5.8% over the same period 
last year. 

For all three appliances, May sales 
were well above the same month 
last year, but down from April. 

May washer sales totaled 304,640 
units, up 42.4% over last May and 
down 8.5% from April. 

Drier sales for the month num- 
bered 16,122 units, 312% higher than 
last year but 35.9% lower than in 
April. 

During May, ironer sales were 
27,400 units, up 40.5% over last year 
and down 13.3% from April. 


Wholesome Air for Holsum 


NEW ORLEANS—Front offices of 
a new plant for Holsum Bakeries. 
Inc., to occupy two squares of ground 
facing the 4700 block of Howard 
Ave., will be completely air condi- 
tioned. 


handed to you in a finely wrapped | 


package. 

“So we decided to dress up our 
goods. We bought some good wrap- 
ping paper and some ribbon and gift 
wrapped every traffic appliance care- 
fully. You would be surprised how 
much that means to a purchaser. 


NO COSTLY REFACING NEEDED 
WITH FRIGIDAIRE SHAFT SEALS! 


Why fuss with ordinary crankshaft seals when you can install Frigid- 
aire Shaft Seals so quickly and easily—with no lapping or refacing 
and only two parts to put on! Just slip Frigidaire’s exclusive super- 
hard Nitraloy steel ring on the shaft—where it’s held firmly in place 
by an oil-and-heat-resistant Neoprene insert. Against this ring’s highly- 
polished surface, the bearing instantly forms a leak-proof seal. 


program in advance 
with this 7-day Calen- 
dar-Dial Time Switch. 
Provides individual set- 
tings for each day of 
week. Ideal for control 


“Other successful merchandisers of 
traffic appliances are the chain store | 
and the department store. Their big | 
advantage was their extensive de- 


Se HS ERA 


of automatic Heating, ee : 

Ventilating and Air livery system. 

pie | Sauin- wi, “We have known for a long time | 
in ublic ullid- ry $ 

ings, oahetin. churches, that the most effective word in ad- 

factories, etc. SPDT.. FROM vertising is ‘free.’ So we decided to | 

odele’ -and DPDT $3250 use it to sell traffic appliances. 

See your jobber .. . or “We advertise our ‘free’ gift wrap- 

write for catalog. LIST ping. We advertise ‘free’ delivery 


service anywhere in Canada. And 
we advertise ‘free’ service.” 

Cavers pointed out that he was not 
giving away his profit by offering all 
these free services. He could buy 
the wrapping materials in large 
quantities and thus get them at very | 
reasonable rates. 


—, 
Paragon ELECTRIC COMPANY 


1687 12th ST. © TWO RIVERS, WIS. 


America’s Largest Exclusive Manufacturer of 
Time Control Switches for all uses 


mens _ Practically No Service Failures! 


New Password to Profits... a 


| 


‘‘We’ve found from experience that service 
failures are practically zero when Frigidaire 
Parts are used. And in the long run, that 
means more profit for us,” says Lewis L. 
Starnes, Frigid Service & Sales Company, 
Inc., Birmingham, Ala. “‘We also like the 
prompt parts service Frigidaire gives.” 


Today’s ie 
Sales Advantage 
in Freezers! 


\l see this exclusive *"RECORD OF 
SORMANCE” tag on every BEN-HUR 
‘er. A replica of actual performance 
harts on file at the factory, it is your 
guarantee of quality engineering, 
le-free operation, years of food freez- 
satisfaction — proof of “today’s best 
in freezers.” 


“ Seauty, New Features, Joo 


in, the new BEN-HUR Freezers are out- 
‘ing in new modern design, colorful 


A SIZE FOR EVERY FAMILY—Shown, 
12.5 cubic foot BEN-HUR. Holds up 
to 625 lbs. Others, 8.5, 16, 20 0 cu- 
bic foot sizes. 


Praises Frigidaire Adaptability! 
“The precision construction of Frigidaire 
Parts makes them easily adaptable for vari- 
ous types of jobs —and the prices are right,” 
says William Lemley, United Refrigeration 


Service, Inc., Columbus, Ohio. 


AND THEY'RE BACKED BY THE MOST 
COMPLETE DEALER SALES AID PROGRAM 
IN BEN-HUR HISTORY! 

Ask your BEN-HUR Distributor about the 
new models and the profitable dealer fran- 

chise, or write direct. 


‘Hur Blue trim, new interior lighting, BEN-HUR MFG. CO. Dept. A.C. PR ecieuamee 

e © feanares cooling, and new conven- 634 E. Hid Ave. * Milwaukee 12, Wis. FREE! New 1950 Frigidaire Parts Catalog Hives Mame 

: PFARM and HOME FREEZERS . . +s ; lina ihe ania ae 
» atures. Each model crowds sore BEN: For complete information about all Frigid- 
4ge€ capacity into Jess floor area for ; : ; ; Address... 

Le soem Nation-Wide by Leading aire Service Parts and Accessories, write 
saving home installation. Independent Distributors and Dealers os oe for your now Frighdaive Parte Catalog City 
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Flexible 
Brass Bellows 


Vibration Dampener Spring 
Nitraloy Steel Ring 


Temporary Officers Named 
For New Oklahoma Group 


OKLAHOMA CITY—A permanent 
Oklahoma City Appliance Dealers 
Association is now being set up by 
a group of local dealers who recently 
got together for that purpose. 

Temporary officers of the new 
group are John Fugate, manager of 
the appliance department, O. K. 
Furniture & Rug Co., president; 
Lester Leaf of Plaza Appliance Co., 
vice president; and Al Robertson, 
Robertson Radio & Appliances, secre- 
tary. 

Members of the executive com- 
mittee are Bill Morriss of Pettee 
Hardware Co. and Fred Young of 
Oklahoma Electric Supply. 


Atlanta Appliance Stores 
Increase Volume by 37% 


ATLANTA — Household appliance 
store sales in Atlanta during May 
were 37% higher than for the same 
month last year, according to a re- 
port made public recently by the 
Federal Reserve Bank of Atlanta. 

The Atlanta uptrend was well 
above the average 15% increase for 
Georgia and the Sixth District as a 
whole, the figures revealed. 

Other figures compiled by the 
bank’s research department showed 
that total department store sales for 
Georgia ran 6% higher in May than 
total figures for the same month last 
year. 

Furniture store sales in Georgia 
showed a 6% decline from May, 1949, 
but the volume of cash transactions 
increased 27%. ; 


Cuts Costly Call-Backs! 


“Many jobs are far from our place of busi- 
ness, which increases the expense of call- 
backs. That’s why we use Frigidaire Parts — 


they get the job done right,” says H. H. 


Bender, Bender Electric Co., Carrolltown, Pa. 


Why Frigidaire Seals Are Famous For Long, Dependable Service 


Precision-built of finest materials, Frigid- 
aire Replacement Seals are expertly de- 
signed for best compressor performance. 
A flexible brass bellows is extended by a 
steel spring to keep the special bronze 
bearing under just-right pressure con- 
stantly. This action —plus highly polished 
sealing surfaces that are always oil flooded 
—assures a really positive seal at all 
times. And a special vibration dampener 


spring keeps noise to an absolute mini- 
mum. No wonder experienced servicemen 
all over the country choose Frigidaire 
Replacement Seals —not only for easy in- 
stallation—but for long-wearing, trouble- 
free operation that cuts call-backs and 
builds good will. 

Order Précision-built Frigidaire Re- 
placement Shaft Seals from your nearby 
Frigidaire Parts Distributor. 


FRI GI D Al RE Parts and Accessories 


FRIGIDAIRE DIVISION ———] 


GENERAL MOTORS CORPORATION 
1467 Amelia Street, Dayton, O. 

(In Canada, Leaside 12, Ont.) 

Please rush my free copy of your 1950 parts catalog—“‘Genuine 
Precision-Built Frigidaire Parts and Accessories. 
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Year-Round Air Conditioning Combined with Unusual 
Merchandising Layout Makes Supermarket Outstanding 


By C. Dale Mericle 


NORTH KANSAS CITY, Mo.— 
Year-round air conditioning has been 
combined with some new thoughts in 
merchandising layouts to make 
Oddo’s new building here an un- 
usually attractive and_ interesting 
supermarket project. 

Designed and equipped by Nathan 
Baraban, who heads a Kansas City 
engineering, contracting, and manu- 
facturing organization, the- 80 by 
110-ft. market was built for Vic 
Oddo and Harry Nigro to replace 
the 20 by 50-ft. roadside store and 
gas station they formerly operated 
on the same site. 

It’s located on the main highway 
north out of Kansas City, and has 
parking space for 80 cars, includ- 
ing those who take advantage of the 
drive-in soda fountain service which 
is offered. 


Not One Day Lost 
In Making Move 


Not one day’s business was lost in 
moving from the old store to the new 
one, according to Baraban, which re- 
quired considerable planning. The 
supermarket, incidentally, is open 
seven days a week from 8 a.m. to 
midnight. 

The refrigeration equipment in the 
store is considerable. There’s the 25- 
ton Baker machine with its United 
cooling tower for air conditioning; 
a walk-in meat cooler; a 44 by 9-ft. 
refrigerator alongside a_ railroad 


Back panel of the meat department is finished in polished aluminum to provide a 


bright, clean, attractive appearance. 


Note that the Viking walk-in meat cooler forms 


part of the wall. 


siding; 125 ft. of Viking cases; a 
soda fountain and seven Copeland 
compressors connected to a Nat 
evaporative condenser. 

Along the north wall of the market 
are lined up 30 ft. of open vegetable 
cases, a 10-ft. open beer case, and 
18 ft. of double-deck dairy cases. To 
improve the appearance of the vege- 
tables on display in the open re- 
frigerated cases, Baraban specified 
green fluorescent lights. 

Across the back are 40 ft. of con- 
tinuous service cases for meat, lined 
up with an open 12-ft. case for pre- 
packaged meats and a 7%-ft. open 


frozen food case. There’s a second 
open frozen food case at right angles 
along the south wall, which also has 
Crystal bakery showcases, and the 
soda fountain, as well as the liquor 
department. 

Questioned as to why service cases 
predominated in the meat depart- 
ment, Baraban explained that “a 
survey showed that 55% of Oddo’s 
customers said they preferred the 
butcher. Perhaps the average young 
woman doesn’t know much about 
cooking or how much meat to buy, 
so they depend on the _ butcher’s 
suggestions.” 


_4 
vy 


Puzzle: find the air 
conditioning unit 


I: there, all right ... but it’s so compact, so inconspicuous, that it takes a 
sharp-eyed guest to find it. But that’s only one of the things that pleased 
the management of the famed Chase Hotel in St. Louis .. . ue 
pletely air conditioned with usAIRco Modu-aires. 

What really got them excited was that all the hundreds of Modu-aire 
units went in without an inch of expensive ductwork! There was no whole- 
sale ripping out of walls or partitions ...no valuable space wasted on huge 


n they com- 


supply ducts. Rentable guest rooms were out of service only three or four 
at a time... and only for a day or two at the most... 


a tiny 


And et this! Every guest at the Chase controls his own weather, twists 
ial to make his room as cool as he likes in summer... as warm as 


he wishes in winter. Yes, these year ‘round Modu-aire units do both jobs! 
Modu-aire is the one ideal answer to the puzzler of air conditioning existing 
buildings. The system is simply a series of small, powerful air conditioning 


plants connected toa central coolant source. 


They cool with chilled water from a well or — machine or with Freon. 
y 


They heat with steam or heated water. Units may 


e recessed beneath win- 


dows (as at the Chase) or may be freestanding models. 
Next time you tackle a hotel, or any multi-room building, take a close 


look at Modu-aire, the pioneer multi-unit air conditioning system. 


St. Louis’ famous Chase Hotel is in the heart 
of the city’s most beautiful park system . . . near 
the finest shopping district and residential area. 


Modu-aire is the smallest unit of its type . . . yet 
it contains larger blower for quieter operation . . . 
has more working room for easier installation. 


UNITED STATES AIR CONDITIONING CORPORATION 
COMO AVENUE S. E. AT 33RD, MINNEAPOLIS 14, MINNESOTA 


It is planned that the butcher will 
be on hand during the day, but at 
night and on Sunday pre-packaged 
meats will be available in the single 
open case. 

Up to a height of 8 ft. the back 
wall of the meat department is 
covered with sheets of polished 
aluminum, except for the surface of 
the walk-in cooler, which was _ in- 
stalled flush with the wall at the 
back. 

Above the polished aluminum sheets 
are baked enamel steel sheets so 
that the whole back wall has a clean, 
shining appearance. Similar baked 
enamel panels cover the side walls 
above the display cases, although a 
special canopy has also been in- 
corporated in the design here. 


Low Islands Featured 


Up at the front of the store at 
one side are four Will George revolv- 
ing check-outs. They are located near 
the liquor department. Up front on 
the opposite side of the store and 
blending in with the row of open 
vegetable cases, is the supervisor’s 
office. This has been slightly elevated 
so the check-outs and liquor depart- 
ment can be readily observed, as well 
as other parts of the store. 

A special feature in this market 
are the low islands designed and pro- 
duced by Baraban. They are low 
enough, it is claimed, that the aver- 


age shopper can easily see over . 


them to locate the various groceries 
and other items in the store. 

Coming in beside the soda foun- 
tain on the south wall is a special 
door that will be used for the drive- 
in service. Front of the soda fountain 
is finished in etched plywood to 
harmonize with the rest of the 
pattern in the store. 


Year-Round Air Conditioning 


Air conditioning system for the 
store is designed to provide a con- 
stant air delivery at 78° F. with 50% 
relative humidity. For winter heat- 
ing a steam coil is located over the 
cooling coil and equipped with a 
by-pass damper. Steam is generated 

* 


Green Light 


To obtain the most attractive display 
possible in the open Viking vegetable 
cases in the new Oddo's supermarket, 
green fluorescent lights were installed in 
the superstructure, as Nathan Baraban 
(right), who designed and made the mar- 
ket installation points out to Mrs. Vic 
Oddo and Harry Nigro. 


is a gas-fired boiler located “in th 
rear machinery room along with th 
25-ton Baker air conditioning com 
pressor and the four 3’s and thre» 
2-hp. Copeland machines that handle 
the refrigeration included in the 
market. 

Besides the cases, etc., the market 
features a 44 by 9-ft. refrigerated 
cooler located beside the railroad 
siding that runs in back of the store. 
This it is pointed out is large 
enough to handle even carload 
shipments of fruits and produce 
items. 

Another feature of Oddo’s super- 
market is a public address system. 
Most of the time this will carry 
music from an automatic phonograph 
turntable, but a ‘mike’ is also in- 
cluded in the circuits so that ‘‘com- 
mercials’” to announce and promote 
daily specials can be made, if it is 
desired. 


* 


Behind the Scenes 


Seven Copeland condensing 
units are compactly arranged 
in the machinery room of 
Oddo's market, along with a 
25-ton Baker air conditioning 
and a_ gas-fired 


boiler. 


compressor. 
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‘REFRIGERANT | 


32 HIGH 


From mounting board to maximum stem extension when 
fully open—only 314 inches of height is required. It's the 
shortest metallic diaphragm packless refrigeration line 
valve in the world. At your Kerotest Wholesaler’s! 


AGAIN IN '50 


KEROTEST 


HAS THE PRODUCTS! 
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Whats New 


jeneral Air Cond. Shows 
Cu. Ft. “Executive Model’ 


se . a 
1a 855 
hee! aot, 
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The 4-cu. ft. ‘Executive model” refriger- 

ator, turned out by General Air Condi- 

tioning Corp., has a mahogany enamel 

finish and a flat top usable as a table. 

List price of this small unit is given as 
$219. 


Mack Electric Produces 
‘Thermo-Alarm’ System 


Mack Electric Devices’ “Thermo- 
Alarm” is pre-set at factory. 


* * * 


WYNCOTE, Pa.—‘‘Thermo-Alarm,” 
a plug-in warning system for re- 
frigerated and heated equipment of 
all types is being offered by Mack 
Electric Devices, Inc., here. 

The “package” system, compris- 
ing a “super-sensitive’ thermostat 
and 2 small control and alarm-buzzer 
units, plugs into any wall or floor 
receptacle. It gives instant audible 
warning, for example, when the tem- 
peialure in the frozen food cabinet 
reaches a critical or unsafe level. 
The thermostat is pre-set at the fac- 


to’ to the specific requirements of 
the user. 
‘nounced applications’ include 


C storage rooms, merchandising 
( ets, domestic refrigerators, soda 
f ains, beverage and milk coolers, 
b ng refrigerator cases, dough re- 
t ‘rs, florist cases, fur storage 
Ss, and greenhouses. 
e of the largest ice cream manu- 
-rers in the country recently in- 
ad 1,800 Thermo-Alarm systems 
ie protection of ice cream cabi- 
and contents in retail outlets, 


S reported. 
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With Every — 


ICE MAKER... 


ve TASTES, SOLIDS f 


BRINE MANUFACTURING COMPANY [i 
bklyn 5 a New York 


Wall Protects Ice Chipper 
Motor from Condensation 


NEW YORK CITY—An improved 
model of the “Serv-Ice” automatic 
ice chipping machine for bars and 
restaurants has 
been announced by 
Service Devices, 
Inc., 1775 Broad- 
way, here. 

The new model 
incorporates sever- 
al internal im- 
provements al- 
though it is un- 
changed in _ out- 
ward appearance, 
the company said. 

An extra-thick 
moistureproof wall 
has been placed 
around the motor 


and electrical 
working area _ to 
protect against 


moisture and condensation. 

A new heavy snap action switch 
has been adopted to-‘prevent acci- 
dental operation of the machine. 
Shaking, tipping, or jarring are 
claimed not to have any effect al- 
though a light pressure on the toggle 
starts the machine into operation. 

Ice cutting action has been im- 
proved by increasing the number of 
teeth on the cutter from three to 
four. The blade has been changed in 
shape because straight sides are said 
to facilitate field substitution so that 
different sizes of ice may be cut as 
needed. 

To further reduce the chances of 
clogging, changes have also been 
made in the one-piece cast spout, 
the company stated. 

The ice chipping machine is said to 
provide 30 lbs. of chipped ice for use 
in drinks. Pressure of the glass 
against a rubber faced lever pours 
ice from the faucet. The manufac- 
turer says that a deft operator can 
ice three glasses in three seconds. 

The machine stands 28 in. high, 
10 in. wide, and 10 in. deep. A drain 
drawer at the bottom of the unit 
catches ice overflow and melting. 
The drawer can be easily emptied, 
the manufacturer asserted. 

The self-lubricating, %4-hp. motor 
operates on either direct or alternat- 
ing current, 110-115 volts, 60 cycles. 
The unit is made of stainless steel 
and insulated with Fiberglas. 


4 Sizes of Roddick Pipe 
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COSTA MESA, Calif.—Roddick in- | 


ternal pipe wrenches are now avail- 
able in a new, broader range of sizes. 
The addition of the \-in., 2%-in., 


The lid on Trylyn Mfg. Co.’s 
“Tap-a-Glass” may be inverted 
so that other items can be 
stacked on top. 
%* * * 


‘Tap-a-Glass’ Dispenser 
Stores In Refrigerator 


SAN FRANCISCO—A new home 
drink dispenser which stores liquids 
in the refrigerator has been an- 
nounced by Trylyn Mfg. Co., 57 Post 
St. here. 

The container, called ‘‘Tap-a-glass,”’ 
has a capacity of over a gallon and 
is made with a spigot which dis- 
penses chilled water or other liquids 
without removing it from the re- 
frigerator. To conserve space in the 
refrigerator, the lid may be inverted 
so that other items can be stacked 
on top of the level surface, according 
to the manufacturer. 

Tap-a-glass is made of crystal 
clear polystryene which keeps the 
liquid level visible at all times. 
Dimensions of the container are 5 in. 
by 5 in. by 13% in. Hand-grip inden- 
tations at the front and back make 
it easy to handle. 

Retail price for the dispenser is 
$2.95. 


Majestic Beverage Vendor 
Provides Twin-Dome Spray 


BEVERLY HILLS, Calif.—Majes- 
tic Enterprises, Inc., 9018 W. Olympic 
Blvd., here, in conjunction with Green 
Spot Orange-Ade, 
announced the in- 
troduction of a 
new, fully-automa- 
tic, coin-operated 
refrigerated bever- 
age dispenser, 
Model 520. 

The dispenser is 
comprised of a 
cabinet, coil de- 
vice, and two 
transparent plexi- 
glas bowls, each 
of which has a 
i capacity of 5% 
gals. plus both bowls being plainly 
visible through plexiglas windows. 

A stainless steel tube in the center 
of each plexiglas bowl sends up a 
continuous stream of Orange-Ade, 
which showers down creating an 
“eye-compelling” display for impulse 
sales, the company said. 

Model 520 has an interior finish of 
embossed hammertone, highlighted 
by built-in fluorescent lighting. The 
cabinet is made of heavy-gauge steel, 
finished in colored baked enamel 
trimmed with chrome. The _lock- 
operated door opens frontwards to 
facilitate removal of coils and 
cleaning. 

Fitted with heavy-duty, hermeti- 
cally-sealed motor compressors, which 
maintain beverage as low as 36° F., 
the model is 32 in. wide, 20 in. deep, 
and 62 in. high. Machines handle 
coins in either 5-cent or 10-cent 
denominations. 


Variable Thermostat on 
Fryer Permits Wide Use 


CHICAGO—A new kitchen: appli- 
ance called the model D Electro- 
Fryer has been introduced by Welko, 
Inc., 219 W. Chicago Ave. 

The Electro-Fryer deep fries in 
4 lbs. of fat, producing more than 
1,000 B.t.u. per lb. of fat, according 
to the manufacturer. The Welko 
mica-nichrome heating element is 
said to draw 1,200 watts for 50 sq. in. 
of heating surface, or 300 watts per 
lb. of shortening. 

Measuring 10 in. in diameter, the 
appliance stands 8 in. high. It is 
equipped with a wire draining bas- 
ket and features a special drain hook 
that holds the basket in all positions 
from any direction. The drain hook 
is removable. 

Thermostatically controlled, a G-E 
neon lamp on the thermostat dial 
lights when the unit has reached 
frying temperature. The thermostat 
is variable so that the Electro-Fryer 
can be used for a corn popper, 
roasts, casseroles, bun warmer, etc. 

Retail price is $19.95. 


3-in., and 4-in. sizes brings to twelve | 


the total number of sizes which can 
now be obtained. 

Manufactured by Roddick Tool Co. 
of 112 Rochester St., here, these in- 
ternal pipe wrenches have proved 
useful in a wide variety of installa- 
tions, not only where pipe and fit- 
tings are involved, but also where 
electrical 
tubing is being used. 

The wrench can be used either for 
the installation or extraction of fit- 
tings in close quarters where con- 


| ventional wrenches cannot be used. 


They have proved useful in extract- 


| ing worn or broken fittings from 


relatively inaccessible places. 


eee ® 


conduit or any type of | 


“MODEL 1407. Self-service 
frozen food display case. 
Attracts and handles more | 


MODEL 306. The sensation. | 
al open case with THREE 
refrigerated shelves. For 

profit-making impulse sales. 


MODEL 6710. 10-ft. long 
open front case with ex- 
tra wide display shelf. 
Ideal for produce display. 


MODEL 5710. Open front 
self-service case for pre- 
packaged fresh meats, pro- 
— duce, or dairy products. 


— reach-i 


h: 
' Twe Model 3107 
» Cases joined 
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QUALITY 


APPEAL 


LONG LIFE 


Refrigerators. 


Full porcelain enamel front, top, rear, 
ends, and interior walls. All steel, 
welded construction. Stainless steel 
floor. Hermetically sealed, triple plate 
glass front. Fibre glass insulation. 


Triple-glazed Loxit type sliding doors 

in molded hard rubber frames. Continuous 
K-Beam fluorescent lighting. Electro-welded 
steel shelves, adjustable to 3 positions. 
Fully-lined, non-refrigerated storage section. 


Proven KOCH Miraflex twin-coil cooling 
system. Insures consistent, trouble- 
free, economical operation. 


KOCH REFRIGERATORS 
North Kansas City 16, Mo. 


ENDLESS DISPLAY 
ENDLESS APPEAL 
ENDLESS PROFITS 


Set ‘em up and start selling! 

KOCH Series 3100 top display 
cases come in basic 7-ft. and 

10-ft. units. May be set up in any 
length, to provide an integral, 
unified, money-making display. Just 
note these incomparable features: 


Please send me at once, without obligation, complete 
information on profit-making Koch Display Cases and 


ae. NAME 
refrigerator. 
ADDRESS- 
CITY. 


ENDLESS 
SALES 
POWER 
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100-Ton Hotel Air Conditioning System 
Features Economy with Individual Control 


ST. LOUIS—Operating economy is 
the outstanding feature of a new 
100-ton Westinghouse air condition- 
ing system, which has been installed 
in the 700-room Hotel Sheraton here 
by Natkin & Co., air conditioning 
engineering firm. 

Due to a sharp drop in room occu- 
pancy, and a general falling off of 
income from public areas in the years 
since 1947, the Sheraton manage- 
ment stressed “economy” heavily 
while making plans for the new com- 
fort air conditioning system. 

The ‘cost of fan-station air condi- 
tioning of most of the rooms already 
thus cooled in the past was deemed 
excessively high by the management. 
Therefore, in 1949, when contracts 
were let for comfort cooling of 150 
additional rooms, it was paramount 
that the air conditioning system 
should operate at minimum cost, and 


“pay for itself’ througn guest 
charges. 
The result is a 100-ton system, 


which revolves around a single 100- 
ton compressor located in the base- 
ment engine room. While, in most in- 
stances, the usual job would use two 
or more compressors to operate in 
stages, because only 18 by 8 ft. of 
space was available, it was necessary 
to install a single compressor, ac- 
cording to R. Gish, Sheraton resi- 
dent engineer. 

However, the 100-ton unit is so ar- 
ranged that with an automatic cut- 


Each of the 150 newly air con- 
ditioned rooms is cooled by a 
window-type, individual unit, which 
is supplied by chilled water at 40° 
F. from a 2,500-gal. water tank in 
the basement. This, in turn, is re- 
frigerated by the 100-ton compressor. 

A simple valve with each of the 
package type units in the rooms 
regulates the flow of chilled water 
through a double grille. The hotel 
guest may- use the window unit, 
either for simple fan ventilation, or 
as an air conditioning unit. 

Chilled water for each floor is 
piped up through 4-in. risers, circu- 
lates from one end of the building to 


the other through 1-in. pipes, and 


is returned down similar 4-in. risers, 
to the 2,500-gal. tank. 

“Most important is the fact that 
unless the room is occupied, there 
is no drain on cooling capacity,” 
Gish said. ‘‘Unless the occupant turns 
on the chilled water it by-passes the 
room altogether.” 

The 100-ton system will pay for 
itself rapidly because guests are 
charged an extra 50 cents for air 
conditioned rooms, which are almost 
“a must” in the Missouri metropolis 
during the summer months. 

Due to rapid recirculation and 
return of chilled water from tank, 
through the package units and back 
to tank, it requires only about one 
half as much operation of the com- 
pressor to maintain the proper tem- 


an extended wing of the building. 

In addition to guest room air con- 
ditioning, the Sneraton has also in- 
stalled a 5-ton package unit for cool- 
ing of private dining rooms, and an- 
other 10-ton remote system for the 
Jug lounge in the basement. 

Added to this is a new 25-ton unit 
for the coffee shop, which, in total, 
makes the Sheraton one of the most 
completely air conditioned major 
hotels in the St. Louis area. 


Pennock of Carrier Heads 
Material Handling Society 


NEW YORK CITY —Donald W. 
Pennock, of Carrier Corp., has been 
elected president of the American 
Material Handling Society. 

Herbert H. Hall, Aluminum Co. of 
America, Pittsburgh, was elected 
vice president. 

Pennock joined Carrier in 1945 as 
a factory engineer. He is a specialist 
on the design and installation of: all 
materials handling systems and 
equipment, and devotes the major 
part of his time to this phase of 
Carrier’s production expansion. 


Amityville, N.4Y. Firm Files 
Articles of Incorporation 


AMITYVILLE, N. Y.—Articles of 
incorporation were filed with the 
office of the secretary of state re- 
cently for A. E. Bain Co., Inc., which 
will install heating and air condition- 
ing equipment. Capital stock was 
listed at $10,000. Directors: Arthur 


White Elephant Sale 


Consolidated Export To 
Sell UsAirco Products 


MINNEAPOLIS—A. A. Feinberg, 
president of United States Air Con- 
ditioning Corp., has announced the 
appointment of Consolidated Export 
Co., here, to handle all foreign: sales 
of UsAirco products. 

Headed by R. A. Villacres, Con- 
solidated Export represents many 
individual organizations for foreign 
sales. While complete plans on the 
scope of UsAirco—Consolidated ex- 
port sales, are not completely set, 
Feinberg reported that UsAirco rep- 
resentatives will be established in 
every major country of the world 
by next year. 

Feinberg and Villacres reported 


Ted Yecies of Tesco Dis. 
tributors auctions off some 
of the firm's “white ele. 
If the bids go 
too high, the items wer: 
sold to the highest bidde 
for a lower price. 


phants.”’ 


Auction Clears Unwanted 
Stock for Supplies 
Wholesaler In East 


NEWARK, N. J.—A “white el« 
phant” auction sale to clear out a 
accumulation of merchandise n.: 
longer wanted for a variety of rea- 
sons was recently held by Tesc. 
Distributors, refrigeration and ai: 
conditioning supplies wholesaler l.- 
cated here. 

The stock auctioned off was billed 
as out of style, out of date, dis- 
continued by the manufacturer, dis- 
continued by Tesco, factory rebuilt, 
or slightly used. About 95% was 
claimed to be brand new merchan- 
dise, having never left Tesco’s ware- 


( 
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off and cut-in valve, it is in opera- perature, Gish has found. M. Gromarty, Lindenhurst, N. Y.; that South American countries offer 
tion only when chilled water is re- The cooling tower for the system Gladys M. Maston, Wantagh, N. Y.; g great potential market for UsAirco house. ; 

quired. is located on a second floor roof on and Jean Catalano, Copiague, N. Y. air conditioning equipment. Some Ted Yecies of Tesco, who acted as th 
—% business will also be done under the 2UCtioneer, read the terms of sale ti 

Marshall plan and the ECA—how- on each item and requested those at- 
es ever, the over-all European potential tending the sale to keep their bids ef 
e cannot be completely determined at ae ’ in 
this time. o stimulate interest, an assort- se 
a Feinberg went on to report, “One ment of dolls, electric irons, electric wi 
of the prime motivating factors in ™!xers, clocks, tool chests, hobby af 
2s the appointment of Consolidated Ex- Craft sets, knife sets, etc., were bing 
port was proximity. Located in Minn- thrown in with the “white elephant” th 
ee eapolis along with UsAirco general merchandise, which included some of 
offices and factory, new export busi- 4 fixtures and a bookkeeping ma- = 

* ness can be serviced at a high level. Chine. 
“Pay off” item was a platina fox 


NOW! REVERE DRYSEAL REFRIGERATION TUBE 


You’ve asked for it, now here it is... 
the famous Dryseal Refrigeration 
Tube in a new, handy, attractively 
designed carton containing 

one 50-foot coil... easier to handle, 
light weight, economical, convenient, 


But the new carton is only one 

of the many reasons for specifying 
Dryseal by name when you order 
from your distributor. For you really 
can do things with this tube. 

Intricate bends can be made by hand 
with little effort. Dryseal can be flared 
for compression fittings without 
splitting. Its ductility and soft 

temper make sure of that. 


Another important feature is the 
absence of moisture in Dryseal. 

A special, precise, mechanical 
double-crimp seal made at each end 
of the tube when it is manufactured 
keeps the inside completely bone-dry 
and free from dirt. What’s more, 

this seal is made in such a way 

that it does not change the diameter 
of the tube. This makes it possible 
to pass the tube through any opening 
large enough for the tube itself. 


Dryseal is now made to new, more 
economical dimensional standards, 
with tube sizes from ¥g” to 44” O.D. 


Those are the reasons why, the 

next time you order refrigeration tube 
from your distributor, it will be 

to your advantage to specify Dryseal. 
He has it and will deliver promptly. 


REVERE 


COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, New York 


Mills: Baltimore, Md.; Chicago, Il.; Detroit, 
Mich.; Los Angeles and Riverside, Calif.; 
New Bedford, Mass.; Rome, N..Y. 

Sales Offices in Principal Cities, 
Distributors Everywhere 


The ability to service export ac- 
counts was one of the most important 
aspects we considered.” 

UsAirco has sold equipment, in- 
ternationally, for some time. How- 
ever, this is the first time an outside 
sales organization § specializing in 
foreign sales has been given the as- 
signment. 

The appointment becomes effective 
immediately. 


Knight To Head Sales 
Of Kritzer Radiant Coils 


CHICAGO — Henry E. Kritzer, 
president of Kritzer Radiant Coils, 
Inc., and vice president of Peerless 
of America, Inc., announced the ap- 
pointment of Mel W. Knight as gen- 


| eral sales manager and C. G. Newton 


as chief engineer of Kritzer Radiant 
Coils. 

Associated with the refrigeration 
and air conditioning industry for 
the past 24 years, Knight has spent 
the past 17 years as general sales 
manager of Peerless of America, Inc., 
and, prior to that, was associated 
with both Kelvinator and Servel, Inc. 

During 1939, 1940, and _ 1941, 
Knight served as chairman of the 
All-Industry Exposition sponsored by 
the Refrigeration Equipment Manu- 
facturers Association. 

Newton, from 1932 and until join- 
ing the Kritzer organization, was 
vice president and chief engineer of 
Kehm Corp. manufacturer of boilers, 
furnaces, and other heating units and 
specialties. He is a member of the 
American Society of Heating and 
Ventilating Engineers and is a 


_ licensed heating engineer. 


jacket. Bidding on this item was 
very lively, according to Yecies. 

Interest was kept high by pulling 
a few unusual stunts during the bid- 
ding. 

When bidding on a doll reached $6, 
the bidding was stopped and the doll 
was presented as a gift to the 
5-year-old daughter of one of the 
bidders. 

Sometimes, when in the opinion 
of Yecies, the bidding was too high 
on an item, he would sell the item 
to the highest bidder but at a lower 
price than that bid. 

A bell, loaned by the local fire 
chief, added plenty of noise and ac- 
tion to the proceedings. A set of flat 
silver tableware was given away as 
a door prize. Refreshments were 
served during the bidding. 

So much merchandise was on hand 
to be auctioned off, Yecies said, that 
the sale had to be continued a few 
nights later. 

All merchandise was delivered by 
Tesco and invoices were paid upon 
presentation, he added. 


Funderburg, Inc. In Move 
To New, Larger Quarters 


WICHITA, Kan. — Expansion of 
display, office, and shop facilities of 
Funderburg, Inc., has been accom- 
plished by a move to the firm’s now 
headquarters located at 1312 E. 
Douglas. 

For the past four years a deaer 
in the Wichita trade territory oF 
Frigidaire refrigeration and air ccn- 
ditioning equipment, the Funderbu £g 
company was organized appro-i- 
mately five years ago. 


G.I. 
APPROVED 


There's a time limit on 
veteran training. Act 
now! 


College Leuel “Jraining Offered Tn 
* AIR CONDITIONING 

* HEATING x 
* SHEET METAL LAYOUT 
* HEAT PUMP ENGINEERING 


Practice and Theory 


REFRIGERATION 


Basic and Advanced 


MAIL COUPON 


| At no obligation send full details. 


TODAY FOR IN 


PRRE 


CATALOG 


4258 Woodward 


| Age;  [) Check if veteran. 


DETROIT AIR CONDITIONING 


ee | 


INSTITUTE 


Detroit, Michigan 
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reduction of Orange Juice Concentrate 
Aided by 500-Ton Refrigeration System 


/Ainute Maid Drops Temperature To Speed Dehydration 


PLYMOUTH, Fla.—Use of a 500- 

1 reciprocating refrigeration sys- 
t n enables the Minute Maid Corp., 
» .kers of frozen orange juice con- 
¢ itrate, to remove water from the 
o ginal orange juice at tempera- 
ti es under 75° F. 

temoval of the water is accom- 
p shed at the Minute Maid plant 
h e by reducing the pressure within 
t) concentrator which in turn re- 
d. ‘es the boiling point of the orange 
je ce. 

.Vhen the pressure approaches 10 
n 1, the temperature is about 60° F 

this temperature the concentrat- 
i equipment is capable of remov- 

- 34,750 lbs. of water per hour 

mm the juice, the company said. 

To do this, the single strength 
© ange juice is introduced into spe- 
«ally designed evaporators which 
| verate the water content. The warm 
«ondenser water from the refrigerant 
s de of the system is used as the 
heating medium for the first effect of 
tue evaporation. 

A Worthington Pump and Ma- 
chinery Corp. horizontal multi-pass 
condenser 38 in. by 18 ft. is the 
source of this condenser water. 

Leaving the first effect evaporator 
the condensing water is returned to 
the refrigerant system where a con- 
trol system is operated to mix some 
water from a cooling tower to effect 
a constant temperature available to 
the first effect evaporator at all 
times. 

The vapor liberated in the first 
effect, after leaving a separator, be- 
comes the heating medium for the 
second effect of the evaporation. The 
water vapor from the final effect 
after leaving its separator enters a 
vertical vapor condenser whereby 
the vapor, through the introduction 
of ammonia in a_ conventional 
manner, is condensed and the am- 
monia vapor is drawn off. 

A special designed Worthington 
ammonia vapor condenser 46 in. by 
16 ft. is used to condense the liber- 
ated vapors from the single strength 
orange juice. 

This vessel is designed for proper 
connection to the last effect vapor 
separator to insure vapor flow and 


the upward feed of ammonia through 
the tubes to obtain final result. 

For this process the Worthington 
vapor condenser is equipped with a 
Worthington 42 in. by §8-ft. surge 
drum with float controls. 

The ammonia vapor is returned to 
the reciprocating compressor, which 
is a Worthington 12-in. by 14-in. 
horizontal duplex ammonia compres- 
sor complete with 400-hp. motor. 

This compressor is the control 
center of plant for it supplies the 
refrigerating effect necessary in 
transferring heat from condenser 
water to single strength juice, from 
water vapor to condensed liquid, 
from ammonia vapor compressed and 
then condensed to a liquid. 

The ammonia-vapor is compressed 
and goes to a condenser, being con- 
verted into a liquid. 

A Worthington 38-in. by 20-ft. am- 
monia receiver is the last item in 
the refrigerant system, collecting 
liquid ammonia from ammonia con- 
denser. This vessel then directs 
liquid ammonia as a feed to the 
vapor condenser and surge drum 
assembly. 

The orange concentrate drawn 
from the final effect of the evapora- 
tion is pumped to a blending and 
mixing system where the concentrate 
is blended with a _ pre-determined 
portion of single strength juice to 
arrive at the proper flavor and 
proper degree of brix. 


New Strawberry Introduced:- 
Especially for Freezing 


ATLANTIC CITY, N. J.—A new 
strawberry called the Red-Rich has 
been bred especially for its freezing 
qualities and was introduced at the 
Eastern Regional Mail Order Nur- 
seryman’s’ Association convention 
here recently. 

The berry is said to be a cross 
between the Fairfax and the Way- 
zata. It was developed by Marion 
Hagerstrom, .a Minnesota farmer, 
after the subject had been studied 
for 15 years and 15,000 cross breed- 
ings had been tried. 


Model PM-0 (1% H. P. Static Condenser) 
for household refrigerators, etc. . . . another popular 
PARmetic sealed unit that can be serviced in the field 


PARmetic Model PM-O and Motor 
Compressor MC-5 were designed 
only for use with restrictor tube or 
other self unloading systems. They 
feature: Removable dome; extreme 
quiet; high efficiency; large capacity; 


cooler running; no pumping noise 
and many other outstanding PAR 
features. Get in on the new or re- 
placement household market now! 
See your wholesaler for complete 
details on PARmetic Model PM-O. 


BY COMPARISON — YOU'LL BUY PARmefic 
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C. H. Boyd Appointed 
Agent for Kold-Hold 
In 2 Southern Areas 


LANSING, Mich.—Appointment of 
Cc. H. Boyd, of Atlanta, as direct 
factory representative to the south- 
eastern and mid- 
- southern states 
' territory, is an- 
nounced by J. R. 
Tepfer, general 
sales manager of 
Kold-Hold Mfg. 
Co. 

Boyd joined the 
; General Refrigera- 
tion Corp. as a 
} refrigeration field 
serviceman in 1925. 
After eight years 
he left this posi- 
tion to enter the 
sales field. For the past 17 years he 
has represented several allied re- 
frigeration lines throughout the 
southeastern states. 


C. H. Boyd 


‘Jack the Genius.. Soluer of Service Problems’ 


MRS. MURPHY. JUST KEEP iT OILED AND IT 
SHOULD RUN A LONG TIME WITHOUT ANY 
TROUBLE 


WELL- THAT MOTOR IS JUST LIKE NEW \. > 
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GOT HER QUIETED DOWN BOB? THE 

CAPACITOR BLEW UP. IT HADAN INTERNAL 
GROUND-AND A HOLE IN THE PAPER COVER 
BONDED THE CONDENSER TO 7 FRAME. 


ON THE WAY OVER HERE. BUT EVEN SO 


"WHEN IT BLEW UP. AND I 
CHECKED THAT MOTOR 
FOR GROUNDS 


Pet Stores—Untapped Market 


Display Case Seen 


SAN FRANCISCO—Pet stores are 
good prospects for the sale of small 
refrigerated display cases, according 
to James Scatena of Scatena York 
Co., McCray distributor who is lo- 
cated here. 

The company has sold six McCray 
GA6 cases to such stores in the 
past year or so. Pet stores have a 
small floor area and the GA6 ‘does 
the job,” he said. 


BUT NOT THE Cor —— EH? WELL 
1 IMAGINE THE GROUND WAS COMPLETED 


THIS WOULD'NT ORDINARILY CAUSE 
THE TROUBLE WE HAD. THE REAL FAUL 


Good Way To Push Dog Food Sales 


In support of this opinion, Scatena 
cited a letter written to one of his 
dealers by Ansel W. Robison Co., 
retail and wholesale pet and supply 
firm, who had such a case installed 
recently in its own dog food depart- 
ment. 

“The stainless steel bins and the 
added attraction of the McCray re- 
frigerator display case electrically 
lighted has put this department far 


out in front of anything in the 
United States; and that is told us 
by people in the trade who come in 
from all over the country,” the 
letter said. 

“It is necessary to keep Robison’s 
fresh-cooked meat-loaf-type dog 
food under refrigeration at around 
38-40° F. 

The McCray cabinet does the job 
admirably.” 


% 


3-DIMENSIONAL 
PICTURES 


Here’s the new way to step up your frozen 
food sales — go after them with a BTC Portable 
Display Case. BTC’s revolutionary display case en- 
ables you to place frozen foods where store traffic 
and to cash in on the tie-in with 


is heaviest... 
related food items. 


The BTC Portable Display Case is small 
enough to fit almost anywhere in the store, yet has 
ample room for 190 average frozen food pack- 
ages. Its low-level superstructure is fluorescent 
lighted with 3-dimensional, full-color pictures that 
attract attention and win more sales. 
features include two price panels, stainless steel 
top trim, plug-in operation, smooth rolling casters 
and a 5-year warranty against food spoilage and 
mechanical defects in hermetically sealed com- 


pressor unit. 


PORTABLE DISPLAY CASE 
Model DC6-2 


Has same features as above model 
with 3-dimensional pictures re- 
placed by mirror for effective dis- 
play of contents. 


PORTABLE ICE CREAM CABINET 
Model DC6-ICD 


Has 5% cubic foot capacity. Avail- 
able in two models — with two or 
three lateral plates. 


Go after sales with a 


ee ee te AP ek 


S PORTABLE DISPLAY ee 


Other 


Model DC6-2D 


Write today for full details on BTC Model DC 6-2D, or on any of the other two models shown. 
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BREWER-TITCHENER 


CORPORATION 
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Selecting Air Diffusers 


Selection Factors Outlined for Air Conditioning Installations 


Designed for 


Theaters and Large-Occupancy Applications 


By F. Honerkamp, Chief Engineer, Anemostat Corp. of America 


Choice of proper air diffusers is 
one of the vital steps in laying out 
a new theater air conditioning sys- 
tem. It is equally important in eli- 
minating troubles which cause com- 
plaints in old installations. 

If installers of systems will apply 
simple know-how to new installations 
and to old systems causing com-. 
plaints, then comfortable, draft-free 
air distribution can be assured. 

Let’s tackle and actual case prob- 
lem. Suppose our task _ involves 
selecting the proper diffusers for a 
typical small theater, Fig. 1, having 
a seating capacity of 600. 

The auditorium proper is 90 ft. 
long, 45 ft. wide, and 24 ft. high. 
The balcony extends 33 ft. from the 
rear of the auditorium. Total air 
capacity of the equipment is 18,000 
c.f.m., or 30 c.f.m. per person. Dis- 
tance from floor to ceiling under 
the balcony is 10 ft. 

It is necessary to think of the 
main auditorium as being composed 
of three sections; the balcony, the 
area under the balcony, and the 
space from balcony to stage. Before 
proceeding with the solution of the 
problem it is necessary to state two 
fundamental rules: 

1. Area to be served by one diffuser 
should be a square or, if a rectangle, 
the long side should not exceed 1% 
times the short side. 

2. Sides of diffuser area should 
not exceed four times the ceiling 


Fig. 1. Placement of Diffusers In the Conditioned Area 
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1 Type AR-1 
10” neck 1 Sree AR-1 Anemostat air diffuser. 
25” outer a 38” diam. 95” outer cone diam. 


Capacity 11,810 c.f.m. Meck velocity 
cone. Capac- 1,500 f.p.m. 


TRADE MARK 


Refrigeration 


Serves Famous 
Biological Laboratory 


Pitman-Moore Company, Division of 
Allied Laboratories, Inc., recently cele- 
brated its 50th 
anniversary as a 
producer of 
biologicals and 
pharmaceuticals 
for human and 
veterinary use. 
'@ Its plants at 
Zionsville, Ind., 
(shown above) 
and Indiana- 
polis are 
equipped with 
15 Frick ma- 
chines totaling 
92 tons of re- 
frigeration. 
These are used 
for air condi- 
tioning, proc- 
essing and stor- 
age work. In- 


5-Hp. Frick Unit 
Cooling Alcohol 


Plmen-Mesre Co, Uses 
15 Frick Machines 


tributors at Indianapolis. 


Let us quote on your cooling needs 


now. 
E DEPENDABLE REFRIGERATION SINCE tn 
PRI PENNA. at 
Also Builders of Power Farming and Sawmill Machinery 


Two of the Eight Ammonia Refrigerating Units 
a4 . 


stallation by 
Hayes Brothers, | 
Inc., Frick Dis-— 


ity 545 c.f.m. 
Meck velocity 
1,000 f.p.m. 
PLAN VIEW AT AUDITORIUM CEILING 
height. | = 
If attention is first devoted to the 
section under the balcony, the = 
volume is 33 x 45 x 10 equals 14,850 = 
cu. ft. Applying the two rules pre- £7 Se) ee 
® viously cited, the long side (45 ft.) Siam, Capecity 1,400 ef. 
does not exceed 1% times the short i. | ee 
side (33 ft.) F 
However, the long side of the 
rectangle (45 ft.) is more than four : 


(10 ft.)—thus, 1 


PLAN VIEW Of REAR UNDER BALCONY 


times ceiling height 
one diffuser is not enough—we must 
use two. Dividing the ceiling area 
under the balcony into two 22% by 
33-ft. rectangles, one diffuser is 
placed at the center of each. 


Obviously, the ceiling area over 
| the balcony is the same as that 
under the balcony but the height is 
24 —10 equals 14 ft. So the volume 
is 83 x 45 x 14 equals 20,790 cu. ft. 
Here, again, we need two diffusers, 
one at the center of each of two 
22% by 33-ft. rectangles. 

Now, consider the part of the 


theater from balcony to _ stage. 
Volume is 57 x 45 x 24 equals 61,560 
cu. ft. Applying the two rules again, 
the long side (57 ft.) does not ex- 
ceed 1% times the short side (45 ft.) 
and the sides of the rectangle are 
less than four times ceiling height 
(24 ft.). Therefore, one diffuser will 
satisfactorily handle the section from 
the balcony to stage and will be 
placed at the center of the 57 by 
45-ft. ceiling area. 


© 


Unit picture—7Y2 ton 
Available in 1Y2, 2, 3, 
5, 7Y2, & 10 ton 


~ New! 


A CLOSE-COUPLED 


REPLACEMENT 
CONDENSER 


bal Specially Designed for Easy Fielg Installation! 


FOR SELF-CONTAINED AIR CONDITIONING UNITS whose capacities have suffered due 
to lack of condenser efficiency, you can count on this new double-tube, counter-flow, 
CLEANABLE water cooled condenser to restore new-unit efficiency—easily and 
economically. By reduced head pressures, lower water consumption, and lower 
power bills, this new HM replacement condenser does away with the costly ineffi- 
ciencies of dirty and clogged condensers in use. 


They’re cleanable—right on the job—easily 
accessible, as shown, thus making possthle a 
condenser life beyond the mechanical life of 
the equipment. 
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Send for 
descriptive literature & prices 


lstead e Mitchell 


OFFICES: Bessemer Building, Pittsburgh 22, Pa. | 


Fig. 2. Data for Selecting Correct Neck Velocity 
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NECK VELOCITY. fpm. 


Selection Table for maximum permissible neck velocities for Anemostat diffusers type 


AR-1, B, C, C-1, CM-1, 


sound recording studios and broadcast control stations. 
homes, hotel and hospital rooms, broadcasting studios. 
halls, classrooms, operating rooms, under theater balconies, and chapels. 


CCm, and HU-4 with DE-2. Curve A for film television and 


Curve B for private offices and 
Curve C for libraries, concert 
Curve D for 


general offices, restaurants, hotel dining rooms, dance halls, theater and auditorium 


ceilings, stores, and gymnasiums. 
restaurant kitchens. 


Curve E for department stores, hotel lobbies, 
Curve F for factories, storerooms, places where duct noise isn't 


markets, 


important. 
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Selection table for types AC, NL-1, E, E-1, and W. 


We have one more theater section 
to consider—the projection room. 
Here, volume is 14 x 21 x 10 equals 
2,940 cu. ft. Using the two rules, 
we see that one diffuser will suffice. 
It will be placed in the center of the 
14 by 21-ft. projection room ceiling. 

Having determined the _ location 
and number of diffusers needed for 
the 600-seat theater, it is now neces- 
sary to select the proper types. Total 
air volume of all areas to be condi- 
tion is 14,850 plus 20,790 plus 61,560 
plus 2,940 equals 100,140 cu. ft. 
Since air conditioning equipment 
handles 18,000 c.f.m., the air will 
be changed every 5.56 minutes or 
about 10.8 times every hour. 

Turning to a table on sizes and 
types in the Anemostat catalog, we 
can quickly select the Type AR-1 
unit because it is recommended for 
high rates of air changes and is good 
for large cooling temperature differ- 
entials. 

It is now necessary to determine 
maximum neck velocity for use with 
the Type AR-1 diffuser under the 
conditions prevailing in the 600-seat 
theater. We do this by checking Fig. 
2, where three tables appear. The 
first table covers Type AR-1 diffus- 
ers and Curve C calls for a maxi- 
mum neck velocity of 1,075 f.p.m. for 
the diffusers under the balcony 10 
ft. above the floor. 

Curve D indicates 1,375 f.p.m. 
maximum neck velocity for ceiling 
units at 14 ft. height over the 
balcony, 1,500 f.p.m. maximum neck 
velocity for the ceiling unit that is 
24 ft. above the floor, and 1,280 
f.p.m. maximum neck velocity for the 
unit in the projection room. 

Another table in the Anemostat 
catalog gives complete range of 
sizes for Type AR-1 diffusers. Be- 
fore using this table, it is necessary 
to find how many cubic feet of air 
each diffuser must handle every 
minute (c.f.m.). Under the balcony 
the volume of the enclosure is 33 x 
45 x 10 or 14,850 cu. ft. Since the 
system changes the air 10.8 times 
every hour, the two diffusers under 
the balcony must pass 14,850 x 10.8/ 
60 equals 2,670 c.f.m., or 1,335 c.f.m. 
apiece. 

For the section over the balcony 
the volume is 20,790 cu. ft. Since 
the system changes air 10.8 times 
every hour, the two diffusers over 
the balcony must pass 20,790 x 10.8/ 
60 equals 3,740 c.f.m., or 1,870 c.f.m. 
apiece. 

In the area from balcony to stage 
the volume is 61,560 cu. ft. The single 
diffuser for this section must pass 
61,560 x 10.8/60 equals 11,100 c.f.m. 

Finally, in the projection room the 
volume is 2,940 cu. ft. The single 
diffuser in this room must pass 
2,940 x 10.8/60 equals 530 c.f.m. 

Turning to the table on range of 
sizes to select the proper size units 
to use under the balcony, we find 
that the size 40 diffuser will deliver 
1,400 c.f.m. (1,335 c.f.m. calculated 
requirement) with a neck velocity of 
1,000 f.p.m. (maximum allowable; 
1,075 f.p.m.). The table also shows 
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MAX. COOLING TEMPERATURE DIFFERENTIAL, °F 


Table indicating maximum permissible 

cooling temperature differentials at vari- 

ous mounting heights for different types 

of Anemostat air diffusers. The recom- 

mended maximum heating temperature 

differential is 60° F. for any mounting 
height. 


that the size 40 unit can take care of 
a radius of diffusion from eight to 
17 ft. at 1,000 f.p.m. neck velocity. 
Each diffuser under the balcony 
serves an area 22% by 33 ft., thus, 
the radius from the diffuser to the 
nearest side wall is 11% ft. and 
to the farthest wall is 16% ft.—this 
is within the specified limitations. 

Using the table for the diffusers 
over the balcony, the size 40 diffuser 
will deliver 1,870 c.f.m. (calculated 
requirement) at 1,343 f.p.m. neck 
velocity (interpolated) which is 
under the maximum allowable neck 
velocity calculated (1,375 f.p.m.). 
The table also shows that the size 40 
unit can take care of a radius of 
diffusion from 9 to 10 ft. at 1,300 
f.p.m. neck velocity. Each diffuser 
over the balcony serves an area 
22% by 33 ft., thus, the radius from 
the diffuser to the nearest side wall 
is 11% ft. and to the farthest wall 
is 16% ft.—again within the specified 
limitations. 

Applying Anemostat catalog data 
to the diffuser over the theater sec- 
tion from balcony to stage, the size 
95 unit will deliver 11,810 c¢.f.m. at 
1,500 f.p.m. neck velocity. Calculated 
requirement was 11,100 c.f.m. at 4 
neck .velocity not to exceed 1,590 
f.p.m. Allowable radius of diffusion 
is from 26 to 53 ft. at 1,500 f.p.n. 
neck velocity. Actual measuremer'‘s 
to walls are 22% ft. which is with n 
the requirements. 

Applying catalog data to proje°- 
tion room requirements, we find tht 
the size 25 diffuser will deliver 5 5 
c.f.m. (530 c.f.m. calculated requil °- 
ment) with a neck velocity of 1,00 
f.p.m. The table shows that the si‘ 
25 unit can take care of a radi 's 
of diffusion from 5 to 11 ft. at 1,00 
f.p.m. neck velocity. This diffus T 
actually serves an area of 14 by -1 
ft., thus, the radius from the diffus 'T 
to the nearest side wall is 7 ft. ad 
to the farthest wall is 10% ft.—tls 
is within the specified requiremen Ss. 

While there are many other pro? 
lems involved before final plans cn 
be drawn for theater air conditic \- 
ing systems, once the diffusers a°e 
selected and placed, then the rst 
of the system is designed to fit this 
picture. 
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For Service 


Lse of Desiccants In 
F sfrigeration System 


4OW DOES MOISTURE GET 
INTO THE SYSTEM? 


Vhere does this moisture come 
m? Water is one of nature’s most 
indant blessings. Fortunately for 
living creatures, it is to be found 
nost everywhere, although some- 
aes in such small quantities that it 
c¢ n support only those forms of life 
tat have developed to exist with 
very little water. Were it not so, life 
( 
€ 


. Earth would have either perished 
‘ons ago or it would have been far 
different than we now know it. So 
\ 2 may as well accept philosophically 
the necessities of Nature, even 
though they may at times mean 
sticky expansion valves and stopped 
capillaries, although those times so 
oiten occur when we are the busiest 
or at sleep-destroying hours. 


SURFACE MOISTURE 


Most of the moisture in refrigerat- 
ing equipment came from surface 
moisture. Depending upon the tem- 
perature of the surface and the hu- 
midity of the surrounding air, mois- 
ture exists as a film on outer and 
inner surfaces of evaporators, con- 
densers, compressors, tubing, etc., 
when the equipment is assembled. 

At the factory, this inner moisture 
is removed by vacuum, baking, dried 
air, or combinations of _ these 
methods. Most of it is removed very 
quickly; it is that last, final vestige 
that is so difficult to get out. It is 
small, but it must be removed, for it 
can and does cause freeze-ups and 
other troubles that are the indirect 
result of having moisture in the sys- 
tem—corrosion, sludges, copper-plat- 
ing, etc. 

In the field, if a cold evaporator is 
opened while on a vacuum, warm, 
moist air rushes in, and a very con- 
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ICE MAKER... 


SAVE SERVICE — 
remove TASTES, SOLIDS 


~ FILTRINE MANUFACTURING COMPANY 
Brooklyn 5 * New York 


Refrigeration Problems 


their Solutions 
by Paul Reed 


and Installation Engineers 


siderable amount of moisture con- 
denses on the cold inner surfaces of 
the evaporator as a film that later 
mixes with the refrigerant. When 
repairs are completed and a vacuum 
is pumped on the evaporator, the 
air is removed, but very little of the 
moisture goes out with it. 

A better way is to break the 
vacuum up to zero gauge with 
“Freon-12,” and then after repairs 
are completed, again pump a 
vacuum, thus discharging the ‘‘Freon- 
12” from the system. It is better to 
waste a few ounces of “Freon” than 
to introduce moisture in as great an 
amount as will condense on the in- 
side of a cold evaporator that it is 
necessary to open for service. 


THE REFRIGERANT 


Another source of moisture is the 
refrigerant itself. In the case of the 
“Freons” this is an important source 
and one that must be taken into 
consideration, especially in the case 
of low-temperature installations such 
as freezers, ice cream cabinets, or 
any other application the evaporator 
of which must, at any time be kept 
below 6°. 

In the factory, the equipment may 
be dried down to as low a moisture 
content as one p.p.m. and extreme 
care may be used in the installation 
methods, but for temperatures below 
6°, the “Freon-12” itself must be 
dried, too. The only way for the 
field service engineer to dry out the 
“Freon-12” is by using a dehydrator 
filled with a good clean dry desiccant. 


SERVICE CYLINDERS 


Another very common source of 
introducing moisture (and dirt, scale, 
and other foreign matter) is the 
service cylinder. It is filled and 
emptied many times, and, especially 
if the “Freon” is taken out in vapor 
form, much of the moisture stays in 
the cylinder. So the service cylinder 
can be quite damp. Service cylinders 
should be cleaned and dried out every 
six months. 

While you are about it, and have 
the valve out anyway, replace the 
valve with a safety valve having an 
automatic high-pressure release, that 
gives positive protection from burst- 
ing service cylinders from _ over- 
filling or over-heating. 

These valves are set to release 
between 390 and 440 p.s.i., and re- 
lease directly from pressure, what- 
ever the cause. They are inexpensive 
and may be obtained from your re- 
frigeration supply wholesaler. 


THE DESICCANT 


The desiccant itself may be the | 


offender; it may be the source of 
the moisture in the system that is 
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NO PLUMBING-NO GADG 


RAPID FREEZE 
ICE-CUBE MAKER 


Featuring the exclusive ‘‘Outside Entrance’ Cube 
Storage Compartment, and 24 Quick Release Trays. 


For illustrated literature call, write or wire: 


Refrigerated Equip. Sales Corp., 19 W. 44 St., N.Y. 18 | 


JUST PLUG IN! 


Dept. A 


Paul Reed 


causing freeze-ups. It may have been 
used on another installation, or the 
cap may have been left off. If it 
is the refillable type, the desiccant 
may not have been kept dry. It may 
have at one time removed moisture 
from this same system and then 
under certain conditions, given the 
moisture back to the system; more 
about this possibility later. 


OTHER SOURCES OF MOISTURE 


Then there are. several other 
sources of moisture in the system: 
in the insulation of the motors of 
hermetics; in the compressor oil; in 
the air that may be drawn into the 
system through leaks in the low- 
pressure side of the system—the 
evaporator or suction lines, through 
the shaft seal, fittings, soldered 
joints, gasketed joints, cracks, or by 
porosity of the metals; and by allow- 
ing the equipment to stand open 
during installation or service work. 


CHEMICAL ACTION 


Moisture may be produced chemi- 
cally by over-heating of the insula- 
tion of the hermetic motor. Moisture 
in considerable amounts is often 
found in hermetics after a motor 


burn-out. The moisture is produced 
by the chemical action of the char- 
ring of the insulation. 


USE A DRIER 


In the sources of moisture in the 
system we have only considered those 
that normally introduce only rela- 
tively small amounts of moisture, 


* measurable in “parts per million.” 


For removing these comparatively 
small amounts and down to a very 
low state of dryness, the dehydrator 
filled with a good, clean dry desi- 
ccant is the best and in fact the only 
safe, dependable method that the 
field service engineer can use. It 
separates the moisture from the re- 
frigerant and keeps it from circu- 
lating over the system, so_ that 
neither the moisture nor its chemical 
combinations can attack valves, gas- 
kets, seals, and other finely finished 
surfaces, or form sludges or copper- 
plating. 


WATER IN A SYSTEM 


On some occasions we may actu- 
ally get “water” into a refrigerat- 
ing system. Perhaps the most fre- 
quent cause of this is a _ frozen 
water-cooled condenser, especially if 
the water control valve is on the 
water outlet end of the condenser. 
In such instances, water may flood 
the refrigerant system. Instead of 
being in the system in quantities 
that are measurable in parts per 
million, it is in cupfuls; or in a large 
system, bucketfuls. 

Obviously, to remove water in 
those quantities is no job for a 
desiccant. More heroic measures 
must be used. The refrigerant must 
all be removed, also the oil. The 
compressor should be dis-assembled 


and cleaned and dried. Other assem- 
blies that may be removed should 
be washed out with a good solvent 
and perhaps baked out with a 
vacuum on them. 

Assemblies that are not readily 
removable, and the lines, may be 
thoroughly blown out. Nitrogen is 
preferable, for it has a strong affinity 
for moisture, but COs may be used 
if nitrogen is not available. 

Be sure to use a pressure-reducing 
valve on cylinders of either nitrogen 
or carbon dioxide, for fresh cylinders 
of these gases have very high pres- 
sures; up to about 1,000: p.s.i. for 
COz and over 2,000 p.s.i. for nitrogen. 
Set the pressure reducing valve for 
about 150 to 200 p.s.i. 

It is not advisable to attempt to 
reclaim the oil; discard it and use 
new oil of the specifications of the 
manufacturer of the compressor. If 
necessary, get it from him. 

Nor is it often advisable or eco- 
nomical to try to reclaim the ‘Freon- 
12” unless it is a large system and 
several hundred pounds of ‘Freon’ 
are involved. It can be done, even 
in a small shop; but it is so much 
trouble that it will cost more than 
it is worth unless more than a few 
pounds of “Freon” are involved. 


(To Be Continued) 


Clinic Schedules Conditioning 


CHATTANOOGA, Tenn.—Work is 
underway on a $125,000 expansion 
program at Earl Campbell Clinic 
here. 

Dr. Earl Campbell, president, said 
a new two-story wing will be air 
conditioned. He added that the en- 
tire hospital will be air conditioned 
as a part of the program. 
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Use Refrigerants 
That Are 


Consistently Pure, 
Consistently Sure .ee 


about VIRGINIA 
~ REFRIGERATION © 


To Charge a System, 


ee a 


“FREON-22” 
“Boiling Point” 
 —41.4°F. 


“EXTRA DRY ESOTOO” 
(B. P.+ 14°F.) 


“Extra Dry” is the refrigeration grade 
SO, that service and maintenance engi- 
neers have endorsed for more than 20 
years. Comes in all popular cylinder sizes. 


*V-METH-L” (B. P.—10.7 °F.) 


Virginia Methyl! Chloride is made specifi- 
cally for refrigeration use. Low moisture 
content, low acidity and narrow boiling 
range recommend ‘‘V-Meth-L” for the 
most exacting requirements. 


“FREON” REFRIGERANTS 


“FREON-11” “FREON-12” 
“Boiling Point” “Boiling Point’ 
74.7°F. —21.6°F. 


“FREON-113” 
“Boiling Point’’ 
117.6°F. 
“FREON-114” 
“Boiling Point” 

38.0°F. 


Virginia Smelting Company is distributor 
for Kinetic’s “‘Freon’’ Refrigerants. 


VIRGINIA’S 
NEWEST PRODUCT... 


CAN-O-GAS 


Handy, throw-away, no- 
deposit can. The perfect way 
to charge hermetic systems, 
water coolers, beverage cool- 
ers, vendors. Available filled 
with “‘Freon-12”’ (15 oz.) or 
*“Freon-114”’ (16 oz.). Each 
can is precision-filled to 
make certain the refrigerant 
is clean and dry. Can-O-Gas 
features a simple, practical 
clip-on opener which fits 
small valves designed for 
this use. Slip it on the can; 
turn to puncture seal. It’s 
leakproof, foolproof. 


Oo . GAS 


“FREON-12” 


NET WhiGwr 15 OF 


PHILADELPHIA 


CHICAGO ° 


ASK YOUR WHOLESALER 
OR WRITE 


VIRGINIA SMELTING 
COMPANY 


WEST NORFOLK 


e NEW YORK « 
DETROIT . 


Gl 


BOSTON 
ATLANTA 
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1949 Pattern of Equipment Sales In 20 


Areas of World Trade 


Schedule Afghanistan India Pakistan Ceylon Burma Siam Fr. Indo-China’ Br. Malaya _—sIndonesia Chins 
B No. 1949 1949 1949 1949 1949 1949 1949 1949 1949 1948 
705710 Electric household refrigerators ............ $4,000 $ 38,000 $135,000 $ 18,000 $ 1,000 $133,000 $ 64,000 $ 419,000 $113,000 $ 26,00¢ 
705720 Condensing units, not over % hp. ........ sree 4,000 2,000 1,000 ous 2,000 5,000 15,000 sie ro 
705755 Electric household refrigerator parts ...... 105,000 16,000 2,000 8,000 18,000 44,000 21,000 3,000 
Compressors and condensing units (com’]) 
764615 5G Fie, SPOT 2, ine esse vs tgsccsseees 229,000 13,000 2,000 2,000 500 35,000 1,000 
764620 Over 2 IS, CPOE BS DB. 6... ccc ccccsccscs 256,000 9,000 4,000 3,000 4,000 15,000 2,000 . 
764630 Over 3 We, Tiroueh 10 Wp... oi icccccceccs 97,000 13,000 5,000 sci2 12,000 a ane 3,00: 
764650 Se ea eaeh Ce wake + kR.00 be kA 8-88 312,000 83,000 4,000 10,000 89,000 — 11,00: 
764710 Centrifugal refrigerating units ............ 299,000 5,000 aes ae 7,000 1,00: 
764730 Absorption and adsorption steam 
eS. ee ee = its weee eves « 
764810 Evaporative condensers and receivers ...... 27,000 — 3,000 29,000 seas 1,00: 
764830 Condensers except evaporative and revrs... 47,000 33,000 4,000 7,000 2,000 
764910 Heat transfer equipment .................. 57,000 1,000 1,000 ens 29,000 4,000 2,00 
765050 Ice making equipment ..................... 464,000 122,000 169,000 4,000 77,000 8,000 : 
ye ee eT er ere ree ee ea 52,000 2,000 sas pee 2,000 er 15,000 1,000 31,00 
765610 Self-contained commercial refrig. equipment 1,000 225,000 19,000 14,000 4,000 21,000 5,000 97,000 10,000 1,00 
De I IN is occu ennr nan Ns ewakeads Scns 45,000 12,000 , 6,000 7,000 12,000 3,00 
Self-contained air conditioners 
765710 ee rr eee Tree rere eT eee 37,000 24,000 20,000 1,000 6,000 1,000 240,000 37,000 1,00 
765750 Se EE os be econ bse wo eh ee A eee 47,000 6,000 31,000 1,000 4,000 6,000 30,000 1,000 1,00 
765910 Mechanical commercial refrigerators ...... ta 17,000 500 1,000 ies 2,000 1,000 36,000 15,000 
THOOTO PUMITIOTY COUIPTIONE ioc ite rci ceeds 2,000 705,000 26,000 15,000 36,000 36,000 500 113,000 3,000 17,00 
766030 Parts for foreign assembly ................ 79,000 135,000 28,000 1,000 9,000 : 
Taeee «=BOONOR, DATES 6 ois cece ecss i cicuseeeenss —_ 117,000 17,000 6,000 - 5,000 500 23,000 36,000 2,00: 
ata Mr aS NE Cia Ce exekie ea RW EN LY hae Oe $7,000 $3,259,000 $673,500 $123,000 $53,000 $536,000 $109,500 $1,239,000 $275,000 $103,00: 
*Amount under $500. 
Schedule Phil. Rep. Korea Hongkong Japan Australia N. Zealand Fr. P.Is. Fr. Morocco Tangier Algeria 
B No. 1949 1949 1949 1949 1949 1949 1949 1949 1949 194° 
705710 Electric household refrigerators ............ $1,030,000 $ 1,000 $ 343,000 $ 71,000 $ 7,000 $ 9,000 $49,000 $239,000 $ 84,000 $21,000 
705720 Condensing units, not over % hp. ........ 25,000 ian 6,000 3,000 12,000 3,000 5,000 10,000 1,000 4,000 
705755 Electric household refrigerator parts ...... 69,000 35,000 2,000 357,000 94,000 5,000 6,000 1,000 2,000 
Compressors and condensing units (com’l) 
764615 We ey NG, ecard savecawed vane 12,000 15,000 1,000 1,000 24,000 21,000 2,000 10,000 
764620 Over 1 Bp. CHPOURE & BB. oki cic ccicccacs 2,000 20,000 1,000 14,000 7,000 3,008 
764630 Overt 8 BO. CHLOURNR 10 BP. oo... ccsccicseces 29,000 18,000 2,000 a5 7,000 500 18,000 Abas 
764650 ured uke SEN SAL ds eee wees HEX 74,000 137,000 2,000 8,000 2,000 14,000 7,000 
764710 Centrifugal refrigerating units ............ 7,000 ~ os 
764730 Absorption and adsorption steam 
JOU PETFIMOTAUINE GRIEG 2.066 cic eceeccccscs sais uit ° ‘id 
764810 Evaporative condensers and receivers ...... 31,000 57,000 * o 
764830 Condensers except evaporative and revrs... 11,000 31,000 an — oe 7 
764910 Heat transfer equipment .................. 16,000 33,000 &. 21,000 =a! 4,000 1,000 1,000 
765050 Ice making equipment ..................65: 143,000 12,000 32,000 1,000 3,000 * 
TERT «eR GD IE kw kv bebe ecasccdaness 29,000 ie 87,000 ” ek ees wis — ies we 
765610 Self-contained commercial refrig. equipment 158,000 17,000 146,000 30,000 3,000 12,000 1,000 15,000 4,000 1,000 
oe cet Lc wis ta aeiew sd o-2 sare ae 22,000 2,000 1,000 * = 7,000 ae 
Self-contained air conditioners 
765710 SN Pgs ree Sts Cen ns Ww ge ia swe GE 169,000 187,000 10,000 1,000 1,000 4,000 1,000 
765750 EO 2 ieee ia secon sc ceesie 54,000 121,000 Wah 3,000 5,000 ea ea 
765910 Mechanical commercial refrigerators ...... 49,000 13,000 7,000 2,000 ok 500 — 1,000 sa 
766010 Auxiliary equipment ........................ 169,000 167,000 1,000 96,000 34,000 10,000 2,000 6,000 
766030 Parts for foreign assembly ................ 7,000 14,000 ds 4,000 1,000 8,000 ae 
766050 Replacement parts .............0.0.000e0 en 161,000 — 12,000 1,000 31,000 24,000 ees 2,000 500 9,000 
. EAS ht RE rey ee ene one Per $2,267,000 $18,000 $1,456,000 $163,000 $525,000 $245,000 $59,000 $373,000 $103,500 $58,000 


*Amount under waned 


_ st0eK ‘AND RECOMMEND, 


SILICA GEL 


Sh Rb uigeration Grutt 
oY SILICA GEL 
ONTENTS 


the most popular 
drying agent by far 


Surveys and sales figures prove 
that PA 100 is way out in front 
with refrigeration service engi- 
neers who demand a drying agent 
by name... and leading manu- 
facturers of refrigeration systems 
have standardized on PA 100 — 
filled dryers for years. Keep your 
customers satisfied with the fastest 
selling —safest, surest pape eo 
drying agent, PA 100... check 
your stock now. | 


sia 
THE DAVISON CHEMICAL CORPORATION 


Fegea tg Com 


PIONEERS AND DEVELOPERS OF SILICA GEL 


Canadian Exclusive Agents for DAVISON SILICA GEL: 
CANADIAN INDUSTRIES LIMITED, Sales Division— Chemicals Department | 


Sell and recommend the 
dehydrators charged with 
PA 100... and the bulk 
can with the blue label. 


BALTIMORE-3, MD. | 


*T.M. REG. APP. FOR 


Puerto Rico Of fice Opened 
By Minneapolis-Honeywell 


MINNEAPOLIS—The Minneapolis- 
Honeywell Regulator Co. has opened 
an office in Puerto Rico to handle 
sales, service, and installation in that 
island as well as the Dominican Re- 
public and the Virgin Islands, William 
H. Westphal, manager of the com- 
pany’s international division, has an- 
nounced. 

Honeywell, he said, thus becomes 
the first manufacturer of automatic 
control equipment to establish its 
own Office in Puerto Rico. 

Edward Smart has been named dis- 
trict manager of the new office. He 
has been living in San Juan for the 
past several years and was with an 
organization handling the company’s 
products. 


Ad. Auriema Distributes 
Ebco’s Products Abroad 


COLUMBUS, Ohio—A. R. Benua, 
president of The Ebco Mfg. Co., has 
recently announced the appointment 
of Ad. Auriema, Inc., New York City 
export firm, as the exclusive distribu- 
tor for the “Oasis” electric drinking 
water coolers. 


The Auriema company operates 
through representatives in practically 
every country in the world. Ad. 
Auriema, president of the exporter 
firm bearing his name, has been in 
the export business in the United 
States for 30 years. 


He has extensive experience in the 
electrical, electronic, and refrigera- 
tion fields. During the last war, 
Auriema served on several Advisory 


Ad. Auriema 


Boards in Washington, D. C. 

He recently stated, “at the present 
time, we are coming up from the 
bottom of the curve of business in 
the export field and it appears to 
me that within a couple of years 
there should be a definite, marked 
improvement.” 

At the present time, Auriema 
plans to handle the Ebco business in 
most foreign territories through local 
representatives. However, an effort 
will be made to contact all of these 
foreign representatives approximately 
once a year through personal visi‘s 
by members of the Auriema staff. 


precision-built for WATER COOLERS 


Servicemen everywhere rely on Ranco Replacement Controls to 
assure customers dependable, accurate, trouble-free service. You'll 
eliminate expensive call-backs, increase your profits on every 
service job—when you replace it right with Ranco. Ask your 
Ranco wholesaler to show you the eight Ranco models designed 


especially for Water Cooler installations. 


Kanco Duc. 


Silas it right with Kano 400 
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3uffalo Building Contractors Assn. Finds 
‘ts Labor Contracts Under Nirs Control 
/Aembers Might Not Be But Group Is, Board Rules 


WASHINGTON, D. C.—The Na- 
t. nal Labor Relations Board recent- 
}; asserted jurisdiction over an asso- 
c tion of building contractors in 
E ffalo, N. Y. that has for years 
n ‘otiated labor contracts for its 
m mbers. 

n asserting jurisdiction, the board 
se 1 that in its labor relations the 
as ociation could be considered a 
si zyle enterprise—one that had a 
sv stantial effect on interstate com- 
m -ce—though individually the mem- 
b s might not come under the 
b rd’s jurisdiction. 

.t the same time, four cases in- 
y ving the union and two Buffalo 
c otractors who are not members 
© the association were dismissed by 
t'° board. 


sOARD REVERSED DECISION 


The board thus reversed a decision 

Trial Examiner Charles W. 
Vhittemore who had dismissed the 
fi.e cases involving the association, 
three of its members, and Local 210 
of the AFL Hod Carriers’ and 
Laborers’ Union, on the grounds that 
the operations of the individual em- 
ployers were essentially local in 
character. 

The unanimous opinion of the 
board was as follows: 

“Consistent with our well-estab- 
lished policy in representation cases, 
we find in passing upon the jurisdic- 
tional issue herein,: the association 
and its members must be regarded 
as a single enterprise. 

“That the totality of the opera- 
tions, in volume and character, of all 
members of the association has a 
substantial effect on interstate com- 
merce is apparent. 

“The fact that we might not as- 
sert jurisdiction as to each member 
if before the board individually or 
that this proceeding does not directly 
involve all its members is not here 
material, because the alleged unfair 
labor practices are attributed to the 
association itself and are the re- 
sult of the application of a common 
labor policy by the association on 
behalf of its members, including 
those involved herein.” 


2 


The board gave the following de- 
scription of the operations of the as- 
sociation and its members: 

“The association ... is an organi- 
zation comprised of 42 general con- 
tractors and 80 subcontractors en- 
gaged in the building construction 
industry in Erie County, N. Y. 


BARGAINING SINCE 1936 


“Since 1936, the association, in 
behalf of its employer-members, has 
negotiated and signed collective bar- 
gaining contracts with the union 
covering laborers, which in the 
classification of the employes _in- 
volved in this proceeding. 

“During the year 1948, 90% of 
all the industrial and commercial 
construction in Erie County was 
performed by members of the asso- 
ciation. The volume of such construc- 
tion amounted to approximately 
$20,000,000, of which amount ap- 
proximately $2,000,000 represented 
purchases of materials which were 
received from outside the state of 
New York. 

“A substantial number of construc- 
tion jobs was performed by members 
of the association for firms engaged 
in interstate commerce, within the 
meaning of the Act.” 

The cases involved are based on 
charges filed by three employes al- 
leging that they were discharged 
under an illegal closed shop con- 
tract which was negotiated by the 
association. 


Harrison, 20-Year Veteran of 
Appliance Field, Dies In East 


WEST ORANGE, N. J.—Philip H. 
Harrison, who as head of Philip H. 
Harrison & Co., was a distributor of 
major electrical appliances in this 
area for more than 20 years, died 
July 7 following a long illness. 

Harrison was one of the original 
distributors of the General Electric 
household electric refrigerator, and 
continued as a G-E distributor until 
1943. The Harrison Co. has dis- 
tributed other makes since that time. 


SUCTION-IN 


BAFFLE SHEET 


LIQUID SIDE 
LONGITUDINAL FINS 


HEAT INTERCHANGERS 


LINE EXTENDED from 15 to 100 TONS 


Designed to 
ASME Code 


FOR LARGE FREEZER PLANTS 
AND REFRIGERATION SYSTEMS 


SUCTION SIDE 
LONGITUDINAL FINS 


UQUID SIDE LONGITUDINAL FI 


CAST ALUMINUM 
HEAT 
INTERCHANGERS 


CROSS SECTION OF TUBE SHOWING 


2. * 
== THE HEAT-X LONGITUDINAL FINS ON 


BOTH SUCTION AND LIQUID SIDES 


Available from 
“4, to 10 Tons 
as heretofore 


HE HEAT-X-CHANGER CO., inc. 


50 East 43rd St., New York 17, N.Y. Brewster, N.Y. 


I-H Introduces 2 Larger Home Freezers 
With Same Features as 11.1 Cu. Ft. Model 


CHICAGO — Introduction of two 
new models of home freezers, one of 
11.1 cu. ft. capacity and the other 
of 15.8 cu. ft. capacity—has been an- 
nounced by the International Har- 
vester Co. here. 

These new models are said to in- 
corporate the same general features 
as the 7-cu. ft. unit introduced last 
June. These features are over-all 
fast freezing on all interior sur- 
faces, hermetically sealed refrigerat- 
ing system, and a new arrangement 
of condensing coils that does away 
with excessive moisture on the cabi- 
net exterior. 

Freezing coils passing around the 
entire inner liner and under the en- 
tire liner floor provide Model 111 
with more than 26 sq. ft. of fast- 
freezing surface, and Model 158 
more than 33 sq. ft. 

Both models have the hermetically 
sealed %-hp. “Tight-Wad”  refrig- 
erating unit. 

There are no flared connections 
from unit to coils. All connections 
are hermetically sealed and welded. 
A metal five-year warranty is at- 
tached permanently to the freezer 
cabinet. 

A series of condenser coils is 
welded to the inner surface of the 
outer shell. The resultant transfer 
of heat to this surface helps cool 
the refrigerant and cut moisture on 
the outside of the cabinet. This fea- 
ture has been introduced as “Dri- 
Wall.” ; 

Operating costs are kept low by 
International Harvester’s exclusive 
“Vac-U-Seal,” 4% in. of glass fiber 
insulation hermetically sealed _be- 
tween the inner liner and outer walls. 
The rubber breaker strip on the cabi- 
net provides convenient shelf space 
where it is most needed. A rubber 
gasket on the lid forms a tight seal 
when the lid is down. 

On the outside of the lid on both 
new models is a temperature indica- 
tor. Inside is a temperature control 
in a recess that protects it from 
chance interference. The interior is 
illuminated by the “Diffuse-O-Lite,” 
which turns on automatically when 
the lid is raised. 

Steel wire baskets—two in Model 
111 and three in Model 158—are in- 
cluded for storing frozen food pack- 
ages near the top of the freezer. 

Two metal compartment dividers 
are firmly anchored. They keep food 
packages neatly stacked, yet may 
easily be removed for cleaning. 

Two coats of white enamel are 
baked on over a Bonderized surface. 
This finish will not peel, chip, or 
crack, and it resists corrosion, the 
company says. 

The refrigerator-type lid. handle is 
self-latching. It has a built-in lock. 
The lid is counterbalanced and will 
remain open without braces. A re- 
cessed base provides toe room. 

Model 158 is equipped with a “Zero- 
Larm” bell that gives an automatic 
warning if current failure causes the 
temperature inside to rise. Model 111 
has the alarm contacts, for field in- 
stallation of the bell. 

The new freezers are now being 
put on display by International Har- 
vester refrigeration dealers from 
coast to coast. 


‘Northwind Kar Kooler’ 


BIG SPRING, Tex.— The secre- 
tary of state, at Austin, has as- 
signed the following trade mark to 
George A. McAlister, Jr., ‘North- 
wind Kar Kooler.’”’ McAlister deals 
in air conditioners for automotive 
vehicles and parts therefor. 


to 9 copies 
10 to 49 copies 
50 or more copies 
Mail your order now along with your 
check to: Am Conprrioninc & Rernic- 
eration News, 450 West Fort Sr., 
Detroit 26, Micn. 


International Harvester's home freezers—in this case the 


15.8-cu. ft. Model 158, 


offers the following features: (a) Hermetically sealed refrigerating system—no flared 


connections from unit to coils; (b) Hermetically 
(c) Warranty plate—five-year unit warranty 


automatic protection against overload; 


lea 


unit. led-in oil supply and 


permanently attached to cabinet; (d) Temperature control—located in protective recess 
and directly illuminated; (e) Static-type condenser—eliminates fan and noise; (f) Over- 
all sub-zero freezing coils—surround walls and floor; (g) Welded, all steel, one-piece 
construction—enamel over Bonderized steel; (h) Glass fiber insulation—41% in. hermeti- 
cally sealed; (i) “Dri-Wall" cabinet coils—cut excessive moisture on cabinet exterior; 


(i) ‘“Zero-Larm"’ bell—rings automatically 


if current failure causes temperature to 


rise; (k) Breaker strip—helps seal cabinet and provides shelf space when lid is 
raised; (I) Inner door panel—minimizes heat tranfser into cabinet. 


Longer Lasting Ice, That’s 
Also Tougher, Cuts 


Re-Icing Need 


WASHINGTON, D. C.—Jagan N. 
Sharma of Los Angeles reportedly 
has discovered a way to make ice 
last 7 to 16% longer than the ordin- 
ary kind, thus bettering the chances 
of fruits and vegetables reaching the 
market fresh. 

The method consists of adding a 
tiny amount of an organic compound 
such as fluorescein to ordinary tap 
water. This is said to change the 
characteristics of both solid and 
crushed ice. In addition to melting 
slower, the treated ice is claimed to 
be tougher and less brittle. 

The new type of ice was used to 


protect cantaloupes shipped from 
California to New York and Philadel- 
phia, with no re-icing needed en- 
route. Usually, re-icing would have 
been required three to four times. 

Sharma has been granted Patent 
2,509,579 for his discovery. 


Michigan RSES Sets First 
State Educational Meeting 


DETROIT—Nine speakers, to be 
announced in the near future, have 
been lined up for the first state-wide 
educational meeting to be sponsored 
by the newly organized Michigan 
Association of the Refrigeration 
Service Engineers Society. 

To be held at the Sheraton hotel 
here Sept. 22 to 24, major entertain- 
ment feature will be the banquet and 
dance Saturday evening, Sept. 23. 


<2 
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ITEMS! 
Available 


i ' products! 


MAKERS: 


; 


cities—30 to 802. 


16 to 34 cases. 


e Handy access to fast-moving 
sandwich meats, etc.! 

e Ample storage for sandwich and salad vegetables! 

@ Roomy bottle, can and package storage compartments! 


FOR RESTAURANTS AND DAIRY BARS 


Here’s convenience at its best! The Beverage-Air 
Dairy Model... 
designed to serve the varied needs of restaurants 
and dairy bars with more available capacity than 
regular “reach-in” cabinets. Its easy-to-keep-clean 
stainless steel surfaces—plus well-insulated, long- 
lasting construction make the DM a “must” for 
counter and back-of-counter installations. 
outstanding 
Adjustable compartment dividers . . . Sliding lids 
that provide easy access to top shelves—NO 
DOOR SLAMMING, NO STOOPING FOR VOLUME 


features: 


in three sizes. 
information on the DM and other Beverage-Air 


; 
{ @BEVERAGE-AIR CUBE 
Available in 
four sizes; Freezing capa- 


BEVERAGE-AIR BOTTLE 
COOLERS: Available in , 
four sizes; Capacities— 


a beautiful, spacious cooler 


Other 


Adjustable shelves ... 


Write for complete 


THE PUNXSUTAWNEY COMPANY. 
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PATENTS 


Week of February 7 
(Continued) 


2,496,687. MECHANICAL AND ELEC- 
TRICAL THERMOSTATIC ALARM AC- 
TUATOR. Lawrence F. Amprim, Detroit, 
Mich. Application June 25, 1946, Serial 
No. 679,041. 3 Claims. (Cl. 177—311.) 


3. A thermostatic actuating means for 
use with a clockwork mechanism, com- 
prising a casing having an aperture there- 
in, a starting lever pivoted on the cas- 
ing and having one end_ extending 
through said aperture for engagement 
with said mechanism, a pair of electri- 
cal contacts connected in an_ electrical 
circuit and mounted on the casing, one 
of said contacts being spring biased to- 
ward the other contact, and a fusible 
link connected to and between the other 
end of said starting lever and said spring 
biased contact so that on fusion of the 
link the starting lever releases the me- 
chanism and said contacts are closed. 


2,496,777. LIQUID COOLER. Lewis H. 
Clarke, Brookline, Mass. Application Dec. 
11, 1944, Serial No. 567,674. 5 Claims. (Cl. 
62—141.) 
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1. In a refrigerated liquid cooler of 
the class described, a cabinet embodying 
a compartment having an elevated bottom 
with screened air inlet, a screened air 
outlet in one wall adjacent the upper 
portion of the cabinet, one wall of said 
cabinet being removable to form a panel 
this permitting access to be had to the 
compartment on the interior, a frame 
mounted in said compartment with its 
marginal portion spaced from the walls 
of the cabinet to permit free circulation 
of air around all areas, said frame being 
adapted to support a motor, compressor 
and other parts, a frame-like insulating 
unit surrounding said first-named frame 
and having its marginal portions spaced 
from the walls of the cabinet, coacting 
pipes embedded in said insulating unit 
for liquid intake circulating and return 
purposes and refrigerant circulating and 
return purposes. 


2,496,816. REFRIGERATION. Peter 
Schlumbohm, New York, N. Y. Applica- 
tion Dec. 20, 1945, Serial No. 636,143. 2 
Claims. (Cl. 62—92.) 


Yo 


2 
WA 


Ld Pa 


i. The method of cooling the air of 
a storage space by utilizing a vaporiz- 
able refrigerant comprising confining the 


vaporizable refrigerant, pre-cooling the 
entire mass of vaporizable refrigerant in 
its liquid phase to a temperature below 
a predetermined temperature correspond- 
ing to the temperature to be maintained 
in said storage space, releasing refriger- 
ant vapor above the liquid refrigerant to 
said storage space which _ refrigerant 
vapor is formed by the transfer of heat 
of the air within said storage space to 
said liquid refrigerant, controlling the 
release of said refrigerant vapor in re- 
sponse to the temperature difference be- 
tween the temperature within said stor- 
age space and the temperature of said 
colder body of liquid refrigerant. 


2,497,028. AIR CONDITIONING APPA- 
RATUS. Henry O. Kirkpatrick, Detroit, 
Mich., assignor to Advance Mfg., Inc., 
Detroit, Mich., a corporation of Michigan. 
Application June 3, 1946, Serial No. 673,- 
990. 11 Claims. (Cl. 62—6.) 


1. Air conditioning apparatus compris- 
ing a refrigerant compressor, means for 
operating the compressor, a condenser for 
the compressed refrigerant, an evaporator 
having a fluid connection with the con- 
denser for receiving the condensed re- 
frigerant and having a fluid connection 
with the low pressure side of the com- 
pressor, an expansion valve in the fluid 
connection between the condenser and 
evaporator, a bypass extending around 
the expansion valve and connected to 
the input side of the evaporator, a con- 
trol valve for selectively opening and 
closing the bypass, and means for render- 
ing the condenser inoperative when said 
control valve is in its open position. 


AVAILABLE FOR LICENSE 
OR SALE 


Licenses on 182 patents owned by 
General Electric Co., will be granted on 
reasonable terms. Applications for 
license should be addressed to the Man- 
ager, Patent Department, General Elec- 
tric Co., 1 River Rd., Schenectady, N. Y. 
These patents include: cabinets, gaskets, 
latches, butter conditioners, food recept- 
acles, ice manufacturing apparatus, 
shelves, freezing trays, accessories, ven- 
tilating and air circulating arrangements, 
basket supports, compressors, condensers, 
evaporators, refrigerating systems, and 
flow control devices. 


Week of February 14 


2,497,219. VENDING MACHINE. Joseph 


Haumann, Chicago, MTl., assignor, by 
mesne assignments, to Dresko Machine 
Corp., Chicago, Ill., a corporation of 


Delaware. Application March 24, 1948, 
Serial No. 16,659. 12 Claims. (Cl. 312—97.) 


1. A vending machine comprising, a 
storage compartment, a pair of spaced 
conveyor shafts journalled in the stor- 
age compartment, a continuous conveyor 
in the storage compartment carried by 
the shafts and provided with two rows 
of aligned article receiving pockets, off- 
set discharge passages for the storage 
compartment associated respectively with 
the rows of pockets, offset ejectors in 
the storage compartment associated re- 
spectively with the rows of pockets, and 
mechanism connected with said conveyor 
and ejectors for operating said offset 


ejectors and advancing said conveyor one- 
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Receive the greatest trade paper in the Industry—AIrR 
ConpiTioninc & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 


Fill in coupon and mail today 
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half the distance between said pockets 
for alternately ejecting articles from the 
two rows of pockets through the asso- 
ciated offset discharge passages. 


2,497,389. LIQUID COOLING DEVICE. 
Richard H. Ahrens, Olathe, Kans. Appli- 
cation Aug. 22, 1947, Serial No. 770,087. 
2 Claims. 


. (Cl, 261—111.) 


il 


1. A liquid cooling device of the char- 
acter described including a casing hav- 
ing spaced side walls and end walls 
connecting the side walls, said end walls 
being provided with air inlet openings 
in the lower portions of said end walls 
and the upper portions of said end walls 
being closed above said inlet openings, 
a partition extending transversely within 
the casing intermediate said end walls to 
divide the casing into cooling chambers 
disposed on opposite sides of said par- 
tition, said partition terminating short 
of the top of said walls, mist extracting 
baffles diverging above the top of said 
partition and forming a single air dis- 
charge chamber in connection with both 
cooling chambers, liquid distributing 
means at the top of the cooling chambers 
for distributing liquid to be cooled for 
gravitational flow into the cooling cham- 
bers in a plurality of streams, a liquid 
distributing and air directing means ex- 
tending substantially horizontally of the 
upper end of the partition into each cool- 
ing chamber and terminating short of 
the closed upper portions of the respec- 
tive end walls, lower liquid distributing 
and air directing means extending from 
said side walls above the air inlets and 
terminating short of the partition to co- 
operate with the other liquid distributing 
and air directing means and form tortu- 
ous passageways for flow of air from said 
inlets to said outlet chamber, a plurality 
of superimposed liquid dispersing decks 
extending transversely of the cooling 
chamber below the upper liquid distribut- 
ing and air directing means and between 
the end walls and said baffles, similar 
decks extending from said end walls 
above and below said last named liquid 
distributing and air directing means, 
means forming an outlet for said air 
discharge chamber, a fan in said outlet 
forming means for effecting movement of 
air through the cooling chambers at sub- 
stantial velocity, and means providing a 
liquid collecting basin below said cham- 
bers. 


2,497,450. REFRIGERATION SYSTEM. 
Ernest Gygax, St. Louis, Mo., assignor 
to General Engineering & Mfg. Co., St. 
Louis, Mo., a corporation of Missouri. 
Application Aug. 2, 1945, Serial No. 608,496. 
9 Claim. (Cl. 62—115.) 


1. In a refrigerating method, a con- 
densing stage which includes circulat- 
ing a gaseous refrigerant under pressure 
in a confined stream, cooling the circulat- 
ing gas stream by circulation of a liquid 
cooling agent in a confined stream, pass- 
ing said gas stream in direct heat ex- 
change relation to a solid cooling medium 
comprising an eutectic mass of material 
having a melting temperature sufficiently 
high to cause a sufficient heat loss from 
the gas stream to condense the same in- 
dependently of the cooling effect of said 
first-named cooling agent. 


2,497,664. PRESSURE CONTROL 
VALVE. John E. Gray, Robert A. Gray, 
Jr., and William M. Parker, Port Huron, 
Mich., assignors to Mueller Brass Co., 
Port Huron, Mich, a corporation of 
Michigan. Application June 19, 1946, 
Serial No. 677,754. 9 Claims. (Cl. 277—54.) 


2 A comprising a valve body 
having an inlet passage and an outlet 
passage, valve means in the body be- 
tween the inlet and the outlet passages 
for controlling the flow of fluid through 
the valve, means providing a _ by-pass 
between the inlet and outlet passages 
and around the valve means, port means 
communicating with the by-pass and 
adapted to be connected to a gauge or 
the like, an auxiliary valve means for 
selectively opening the by-pass to both 
the inlet and outlet passages or for open- 
ing one of the latter passages to said 
port or for closing the by-pass and 
port to both passages. 


valve 


2,497,677. REFRIGERATING SYSTEM, 
INCLUDING FLOW CONTROL DEVICES. 
Harold F. Lathrop, Grabill, Ind., assignor 
to General Electric Co., a corporation of 


New-York. Application April 26, 1944, 
Serial No. 532,772. 15 Claims. (Cl. 62—8.) 

14. An expansion device for controlling 
the flow of refrigerant in a refrigerating 
system or the like comprising a valve 


body having an inlet and an outlet, a ~ 


valve between said inlet and said outlet, 
two temperature responsive devices ar- 
ranged in opposed relation to actuate said 
valve, one of said devices tending to 
open said valve on an increase in tem- 
perature and the other of said devices 
tending to close said valve on an in- 
crease in temperature, and means inde- 
pendent of said valve for maintaining 
liquid refrigerant in heat exchange rela- 
tion with said other device and at sub- 
stantially the pressure within said outlet 
whereby said other device is responsive to 
substantially the saturation temperature 
of the refrigerant at said outlet pressure. 


2,497,688. BEVERAGE SERVING-BAR 
UNIT. Alois M. Pohl and Paul H. Herber, 
Reading, Pa., assignors to Excelsior Ma- 
chine Co., , Pa. Application June 
19, 1946, Serial No. 677,867. 7 Claims. (Cl. 
225—40.) 
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1. A beverage cooling and dispensing 
structure, comprising a thermally insu- 
lated serving-bar cabinet adapted to ac- 
commodate therein a plurality of separate 
beverage containers, a thermally insulated 
chamber centrally mounted on top of said 
cabinet in intercommunicating relation 
therewith and having a front multiple dis- 
pensing faucet receiving wall; a plurality 
of separate dispensing faucets mounted 
exteriorly against said front chamber 
wall so that the connecting ends of said 
faucets project into said chamber; indivi- 
dual conduits arranged to convey the 
beverage from the containers interiorly of 
the cabinet and chamber to the faucets: 
and a unit disposed with the cabinet for 
refrigerating and circulating the air with- 
in said cabinet and chamber including a 
unit housing arranged to extend sub- 
stantially from the upper to the lower 
wall of the cabinet and provided with an 
air inlet at its bottom and an air outlet 
at its top, an air-refrigerating coil and 
and air impeller within said housing, and 
an air duct arranged to effect flow of 
refrigerated air directly from the unit 
housing into said chamber. 


2,497,713. INDIRECT COOLING SYS- 
TEM FOR BUILDINGS. Roger K. 
Becker, Evansville, Ind. Application May 
17, 1946, Serial No. 670,615. 2 Claims. (Cl. 
62—140.) 


1. A system of indirect cooling and de- 
humidifying of a room and the like hav- 
ing a defining wall with one side ex- 
posed tothe room and an opposite side, 
comprising directly subjecting the op- 
posite side to a cooling and dehumidify- 
ing air stream without substantial trans- 
fer through the wall of air to and from 
the room and from and to the air stream 
respectively, said wall having physical 
characteristics permitting substantially 
water vapor transfer only from the room 
to the air stream and transference of 
heat from the room to the air stream. 


2,497,734. FOOD FREEZER. Richard 
Joseph Kuklich, East Orange, N. J. Appli- 
cation Nov. 8, 1946, Serial No. 708,601. 2 
Claims. (Cl. 62—89.) 
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1. In combination, a refrigerator com- 
partment and a freezer compartment ad- 
jacent to one another, a single housing 
for said compartments, said refrigerator 
and said freezer compartments adapted 
to be opened from the top, said freezer 
compartment being deeper than the com- 
partment of said refrigerator, at least 
two vertically positioned baskets in said 
freezer compartment, the upper edge of 
the lower basket having rails, the lower 
edges of the upper basket having rollers 
thereon to ride upon said rails, and the 
refrigerator compartment having a pair 
of rails therein whereby said upper bas- 
ket may ride thereon. 


2,497,743. ICE TRAY. John H. Roethel, 
Detroit, Mich., assignor to Roethel Engi- 
neering Corp., Detroit, Mich., a corpora- 


tion of Michigan. Application May 22, 
1948, Serial No. 28,541. 3 Claims. (Cl. 62 
—108.5.) 
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1. A liquid freezing tray comprising a 
generally rectangular pan-shaped member 
formed with a bottom and surrounding 
upright outer side walls, a plurality of 
transverse divider strips integrally joined 
along their bottom and end edges to the 
bottom and to an opposed pair of said 
side walls, each strip diminishing in 
thickness from the lower edge to the 
upper edge thereof, the upper edges of 
said opposed outer side walls being 
formed with a plurality of notches. 


2,497,819. REFRIGERATING SYSTEM 
Abram Katzow, Indianapolis, Ind. Appli- 
cation Jan. 29, 1944, Serial No. 520,268. 


11 Clalms. (Cl. 62—119.5.) 


¢ Lawns 


1. In a refrigeration process, the step: 
of expelling cooling agent froma par! 
of a solution of cooling agent and sol 
vent, condensing the expelled cooling 
agent and evaporating the cooling agen: 
to produce refrigeration, bringing anothe: 
part of said solution of cooling agent and 
solvent into an intimate contact with a 
medium which while entering into solu- 
tion with the solvent frees the cooling 
agent to evaporate from the solvent to 
produce refrigeration, and reintroducing 
into the solvent both the expelled and 
the freed cooling agent. 


Week of February 21 


2,497,903. REFRIGERATING MECHAN. 
ISM. Glenn Muffly, Springfield, Ohio. Ap. 
plication Oct. 9, 1945, Serial No. 621,241. 
3 Claims. (Cl. 62—8.) 
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In a refrigerating system, means form- 
ing a refrigerant circuit including al- 
ternate paths for refrigerant flow, valve 
means for. diverting refrigerant flow 
from one to the other of said paths, 
and mechanical means driven by refrig- 
erant flowing through said system for 
actuating said valve means at timed inter- 
vals. 


2,497,947. AIR CONDITIONER. Joseph 
M. Lewis, Wichita Falls, Tex. Applica- 
tion Feb. 16, 1946, Serial No. 648,092. 5 
Claims, (Cl. 98—33.) 


sy 


1. An air conditioner system for cool- 
ing and humidifying air used in a 
building and comprising an air condi- 
tioning unit comprising a hollow hous- 
ing adapted to fit into the lower portion 
of a window of said building, said hous- 
ing having an outwardly and downwardly 
depending neck portion, an air inlet on 
the inner side of said downwardly de- 
pending neck portion and an air outlet 
into said building on the upper end of 
said housing, fibrous material disposed 
within a confining element within said air 
inlet opening in such manner as to per- 
mit air to pass therethrough into said 
building, and a water dispensing element 
including a pipe having upwardly directed 
perforations formed therein positioned 
above said fibrous material for evenly dis- 
tributing water downward onto said 
fibrous material to pass therethrough for 
evenly moistening all of said fibrous ma- 
terial over which the incoming air passes. 


2,498,028. REFRIGERATOR. Leonard F. 
Clerc, Nutley, N. J. Application Oct. 15, 
1945, Serial No. 622,272. 12 Claims. (Cl. 


1. In a device of the character d- 


scribed, including an outer shell, inn r 
shells and insulated upper and lowr 
compartments, each having a_ rotatab ° 


commodity supporting member therei . 
the combination of means for indepen: - 
ently refrigerating said compartment . 
said means comprising a cold plate f - 
each said compartment, and defining or ° 
wall thereof, said plates having passagé - 
ways therein communicating with a r 
frigerating machine, there being mea! 
carried by said rotatable members f 


defrosting the walls of said compartment 


(To Be Continued) 
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CLASSIFIED ADVERTISING 


L 


RATES for “Positions Wanted” $5.00 
;-r insertion. Limit 50 words. 10¢ per 
word over 650. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
ord over 50. 

ADVERTISEMENTS set in usual classi- 
f a style. Box addresses count as five 
y rds, other addresses by actual word 


MANAGER FOR Chicago branch of na- 
tionally known manufacturer of commer- 
cial refrigeration. Must have experience 
in selling commercial refrigeration. Must 
be able to establish dealers and train 
salesmen. Excellent opportunity. Give 
full details and experience in first letter. 
BOX 3546, Air Conditioning & Refrigera- 
tion News. 


EQUIPMENT FOR SALE 


c mnt. Please send payment with order. 
7 POSITIONS WANTED 
Cc. R3EFULLY SELECTED group of 


tr ned men, graduates of reliable and 
w: | established trade school now avail- 
al 2 to fill positions in the radio or 
re ‘igeration field. Willing to travel any- 
wore. Why not fill that vacancy with an 
efi cient and reliable man? Write EAST- 
E! N TECHNICAL SCHOOL, 888 Purchase 
St eet, New Bedford, Mass. 


LES MANAGER now with eastern re- 
‘eration products manufacturer de- 
sto relocate with manufacturer 
uiring capable and experienced man 
f outside’ sales: and contacts. Well 
k-own in refrigeration industry’ by 
n .nufacturers and_ distributors. Can 
s pply A-1 references. Salary and com- 
nission basis. Available two weeks 
n tice. Reply BOX 3541, Air Conditioning 
& Refrigeration News. 


s 
f 
s 
I 


ENGINEER—32—Annapolis trained. Ten 
y.ars experience air conditioning, re- 
frigeration design and _ application. 5 
years bidding, selling, and installing jobs 
on my own responsibility. Could do best 
work on dealer sales or direct sales of 
large equipment. Will locate anywhere 
aud willing to travel. BOX 3543, Air 
Conditioning & Refrigeration News. 


CAN YOU use a sales engineer in South 
or Central America? Ten years experience 
in refrigeration, air conditioning up to 
100 tons, controls, and other components. 
Expert trouble shooter. Speaks Spanish 
and understands Spanish ways. BOX 
3544, Air Conditioning & Refrigeration 
News. 


EXPERIENCED TRUCK refrigeration 
serviceman with two years experience in- 
stalling and rebuilding units to fit special 
applications. 12 years experience on elec- 
trical controls and motors. Active mem- 
ber of R.S.E.S. Desires position with 
reliable company. BOX 3547, Air Condi- 
tioning & Refrigeration News. 


POSITIONS AVAILABLE 


EXPERIENCED MAN with proven ability, 
for designing and production manage- 
ment, on wood frame metal refrigerator 
eases and coolers. 64 years in business. 
Cc. L. PERCIVAL CO., Boone, Iowa. 


WHOLESALE SEALED unit rebuilding. 
We will rebuild and convert your unit to 
“Freon-12.” One year guarantee. Write 
for price list and shipping instructions. 
ADVANCE REFRIGERATION COMPANY, 
829 East MecNichols Road, Detroit 3, 
Mich. 


REFRIGERATOR DOORS. 3’6” by 6/6” 
double batten auto close doors complete 
with removable track heads for 7’2” track. 
1%” corkboard insulation. Brand new. 
$95 each. Freight prepaid in USS. 
BIMEL CO., Cincinnati, Ohio. 


RECONDITIONED GENERAL Electric 
units model DR1—$30.00 each, F.O.B. 
Chicago, Ill. CORONET MERCHANDISE 
SPECIALTIES, 3323 W. Ogden Ave., 
Chicago 23, Ill. 


ORDER NOW and save! Motor starting 
capacitors. Latest model—internal insula- 
tion. Aerovox first quality 1%” x 3%”, 
145-162 mfd. condensers, fit small motors 
% to % H.P. 85¢ each—$55.00 per C. 
FRANK P. FOLEY, INC., 564 Walton 
Avenue, New York 51, N. Y. ME 5-8987. 


NATIONALLY ADVERTISED water 
cooler. 10 gallon pressure type. New and 
in original crates. $149.50 Phila. We 
are always interested in buying new con- 
densing units. GENERAL REF. & 
STORE FIXTURE CO., 856 N. Broad 
St., Phila. 30, Pa. 


PROMINENT BRAND sealed condensing 
units; %4-HP. model L2M @ $42; also 
open type %-HP. model 033 @ $52. Write 
or wire NEW YORK REFRIGERATION, 
35 East Fourth Street, New York 3, N. Y. 


NEW AIR conditioning equipment for 
sale: Trane climate changer, 6.8 ton. 
Trane climate changer, 14.8 ton. Kennard 
air conditioner, 21.6 ton. Trane 7% H.P. 
compressor. Trane 10-ton self contained 
unjt. Trane 3-ton self contained unit. 
York 60 H.P. compressor. Marlo 60-ton 
air conditioning unit. Marlo 60-ton evapo- 
rative condenser. The above is a partial 
list and subject to prior sale. Write J. J. 
NOLAN & COMPANY, 78 Washington 
Avenue, Memphis, Tennessee. 


AMMONIA COMPRESSORS brand new, 
prominent brand, 3” x 3”, 5” x 5”, 6” x 6”, 


7” x 7”. Available at 50% discount from 
list. Immediate delivery. Subject to 
prior _ sale. Write or Wire. RECO 


PRODUCTS DIVISION, 2020 Naudain St., 
Phila. 46, Pa. KIngsley 5-3630. 


FIELD SERVICE engineer is required in 
the Atlanta area, covering southeastern 
states, to fill vacancy created by an ex- 
pansion program. Here is an opportunity 
for an aggressive refrigeration service- 
man to elevate himself to a position for 
better opportunity in the future. Old 
established food store fixture manufac- 
turer well entrenched in the industry, 
with highest credit rating. Write all 
details of your background, experience, 
and give references in first letter. Enclose 
small professional photo. Salary and 
expenses. BOX 3511, Air Conditioning & 
Refrigeration News. 


FIELD SERVICE engineer: Dallas or 
Fort Worth has a refrigeration service- 
man we need for a field service engineer 
to cover Texas, Oklahoma and Louisiana. 
Here's one of those positions you seek 
but seldom find. A real opportunity to 
prove your ability in leadership, enthusi- 
asm for accomplishing your objectives and 
stability. We are one of the oldest and 
largest manufacturers of food store re- 
frigeration equipment. An expansion pro- 
gram created this vacancy. Write full 
detailed particulars, giving background 
and experience, with references, in first 
letter. Enclose small professional photo. 
Salary and expenses. BOX 3512, Air 
Conditioning & Refrigeration News. 


ASSISTANT TO chief inspector. Must be 
technically trained and experienced re- 
frigeration engineer with thorough knowl- 
edge of machine shop inspection and 
compressor assembly, as well as complete 
Sealed refrigeration systems. Prefer man 
30 to 40 years. Salary commensurate with 
qualifications. BOX 3514, Air Conditioning 
& Refrigeration News. 


Ci. [EF ENGINEER—Experienced in de- 
Si, 1, research, and laboratory testing of 
Sc.-contained refrigeration equipment. 
© established New York State manu- 
«“urer. Give full details in first letter. 
FX 3536, Air Conditioning & Refrigera- 
t News. 


d 


* .ES MANAGER for well established 
fixture state distributor. Custom 
ufacturing for both direct and whole- 
sales. Profit sharing offer. Located 
est. All replies confidential. BOX 
Air Conditioning & Refrigeration 


1 KATHABAR air conditioning. system, 
size 4-A, complete, never used. $750.00, 
F.O.B. Toledo. REFRIGERATION MAIN. 
TENANCE CoO., 3745 Haverhill Dr., Toledo, 
Ohio. 


BUSINESS OPPORTUNITIES 


FOR SALE: Refrigeration distributorship- 
sales & service in large metropolitan 
southern city. Large showroom on main 
street. Good lease. Owner has other 
interests. Going business with steady in- 
crease in profits. Price $25,000.00. Terms 
if desired. BOX 3545, Air Conditioning 
& Refrigeration News. 


NORGE SEALED units remanufactured 
and exchanged. Immediate delivery from 
stock, 1 year guarantee. Write for prices 
and shipping instructions. Complete Norge 
engineering service. 22 years experience. 
MODERN REFRIGERATION CO., INC., 
12541 E. McNichols Road, Detroit 5, 
Michigan. 


Order copies now for all your men 
1! to 9 copies 50¢ ea. 
10 to 49 copies 

50 or more copies 

Mail your order now along with your 
check to: Aim Conpitionine & Rernic- 
ERATION News, 450 West Fort Sr., 
Detroit 26, Micn. 


-ACTORY SALES REPRESENTATIVES 


~-enings in Indiana—Colorado—Utah—Oklahoma—Nebraska. 

© mpany, Philadelphia, Pa., has openings for experienced sales representatives with 

' ‘owing among commercial refrigeration dealers, restaurant equipment dealers, 
cream manufacturers and frozen food distributors. 


manufacture complete line of freezers, reachins, beverage coolers, cases, walkins, 
in competitive price range. Fine opportunity for above average earnings with 
idly expanding company. Write in full detail. All replies kept in strict confidence. 


JORDON REFRIGERATOR COMPANY 


58th and Grays Avenue 
Philadelphia 43, Pa. 


Jordon Refrigerator 


ar ay 
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HELP NEEDED IN WAR ON 
ICE CREAM COMPANIES 


Ralston Refrigeration Service 
Cranston, R. I. 
Editor: 

I have just been robbed of $250, 
and, brother, it hurts, and on this eve 
of Independence Day I have had 
enough, and at long last the worm 
is turning. When I think of how my 
Forefathers had guts enough to 
dump the Tea into Boston Harbor 
and twist the tail of Old John Bull, 
in the name of such illustrious fore- 
bears it’s time that my brothers and 
I kicked the Ice Cream Companies 
to Hell out of the Refrigeration Busi- 
ness and stop this ‘Rape of the 
R.S.E.S. Members.” 

Day after day in New England the 
ice cream companies—big ones, little 
ones—are stealing from us our bread 
and butter by deliberately giving 
away refrigeration equipment. 

How much longer are we going 
to stand for these conditions? There 
is not the slightest justification to 
permit this state of affairs to go on. 
This investment of the ice cream 
companies in refrigeration equip- 
ment must run into hundreds of 
thousands of dollars, which they 
should be eager and willing to get 
out from under, as the original ad- 
vantage that the large companies 
might have had over the smaller 
companies has long since disappeared. 

The day of the nickel cone for the 
kids would be here again if the com- 
panies would attend to their ice 
cream and leave the refrigeration 
business to those who have their time 
and money invested in it. 

We even have cases where the ice 
cream company is buying air condi- 
tioning units at our cost and turn- 
ing them over to their customers. 

Is there no end? Do the refrigera- 
tion manufacturers give a damn 
whether we live or starve? Must we 
start legislation and get all tied up 
in politics as they had to in Cali- 
fornia to stop them? 

George, from reading your fearless 
and inspiring editorials you never 
condoned these unfair and outrageous 
conditions and here is an opportunity 
for you to earn the undying grati- 


tude of thousands of boys in the 4 


refrigeration servicing and_ selling 
business, the little fellows, who are 
unable to speak for themselves, and 
who need the help of a fellow like 
you who has the ability to bring this 
thing out in the open, and put a stop 
to this robbery of sales from the re- 
frigeration people proper and the 
profits that are rightfully theirs. 

This story is ready to break. I 
notice that you have small items 
from all over the country regarding 
these conditions in your paper. For a 
time I thought I was alone, and 
then I was reminded of a case of a 
man a long, long time ago who 
thought he was alone until a voice 
said unto him, “There are Seven 
Thousand others who think as you 
do.” Speak Up, Brother, Speak Up. 

One of your brilliant editorials on 
this subject, George, and you cer- 
tainly can write them, will mean a 
lot to a lot of hard working fellows 
who deserve a share in the fruits of 
their labor. 


WILLIAM H. RALSTON 


TRAVEL TIME UPS COST 
OF INSTALLING GASKETS 


South Boston, Mass. 
Editor: 

Here is a problem that you might 
be able to put in a plug for. It will 
help the refrigerator owner, service- 
man, wholesalers, and gasket manu- 
facturers. Here is the problem. 

Mrs. George calls up service com- 
pany to get a gasket put on her 
refrigerator door. She asks approxi- 
mate price. Company says about 
$5.00 for gasket and installing it (as 
you have an idea on price of similar 
boxes) but you have to send a man 
out for a sample of her gasket. (She 
lives on the edge of town about 10 
miles from company and_ supply 
houses), which will be milage plus 
time to get the new gasket and re- 
turn to her house. Forty miles x 10 
cents—$4.00 plus 1 hour travel time 
$3.00 equals $7.00 estimated cost of 
gasket and installing $5.00 equals 
$12.00. 

She says she doesn’t see why all 
the milage and time as we have the 
make and model number of her 


at best. 


Coldspot and have brought her parts 
before without trying a piece of it. 
Sounds like a guff to her so she 
hangs up phone. You've lost another 
customer over a measly gasket. 

Gasket jobs are a thankless job 
Some Frigidaire gaskets 
cost $7.00 plus_ installing plus 
milage which will run to a total of 
$12 to $14. 

In another case a $100 service 
contract was lost because of an 
outrageous price for installing a 
little piece of rubber on the door of 
the refrigerator at the manager’s 
home. (Case of the Manager’s 
Manager). 

G. H. CANFIELD 


WRONG TYPE COIL NAMED 
IN SUPERMARKET STORY 


Route 12, Box 627 
Houston, Texas 
Editor: 

I wish to call your attention to an 
error in the’ July 10 issue of AIR 
CONDITIONING & REFRIGERATION NEWS, 
page 14. 

The recap under the cutting room 
should read “Recold Supreme Coil in 
the meat cutting room of Weingarten 
supermarket in Houston, Texas. 
There meat is packaged and priced 
before being placed in self-service 
cases for customer selection.” 

This is not a water defrost coil, 
and meat is not placed in self-service 
bins for customer selection, but in 
self-service cases. The meat cutting 
room is maintained at a tempera- 
ture of 55°. 

I believe you should correct this 
error in the next issue because it 
may cause misunderstanding. 


H. W. GILLIS 


EDITORIALS MAKE SENSE 


Excelsior Equipment Co., Inc. 
Syracuse, N. Y. 
Editor: 
I take a great deal of interest in 
reading your’ editorials on our na- 
tional problems. 


WILLIAM J. LA PLOOF, 
President 


TOO MANY DEALERS SELL 
FREEZERS AT DISCOUNT 


The Canton Hardware Co. 

> Canton, Ohio 
Editor: 

For a number of years I have been 
reading with approval, your editorials 
on the subject of home freezers, and 
have agreed with your thesis that 
here was an item that would some 
day be considered a necessity in 
every home as the electric refrig- 
erator is today considered. 

However, it seems to me that there 
is one thing seriously wrong with 
the freezer business today, and I 
don’t believe the freezer dealers will 
spend the necessary money to pro- 
mote and sell freezers in volume until 
the condition is improved. 

The fact is that though there are 
a good many freezers being sold to- 
day, very few dealers are making 
money selling them. The reason is 
that the family that buys the freezer, 
buys from the dealer who will give 
them the biggest discount. The result 
is that the dealer that tries to main- 
tain a fair price doesn’t sell any 
freezers; the dealer that sells freez- 
ers doesn’t make any money. 

Although we operate as a distribu- 
tor of freezers covering all of north- 
eastern Ohio, for two of the leading 
makes, we also operate our own re- 
tail hardware store here in Canton. 
In it we have an aggressive appli- 
ance department handling several of 
the leading makes of refrigerators, 
freezers, and ranges. 

In this appliance department we 
are doing an annual volume of about 
$200,000. Yet in the last year our 
total freezer sales have been under 
$2,000. We have lots of “lookers” but 
no “takers.” Our policy is to adhere 
to the established retail price and 
95% of our prospects end up buying 
from some other dealer at a discount. 

I don’t know the solution for this 
condition. There have been too many 
manufacturers building freezers and 
too many dealers who took on freez- 
ers in the years when you could sell 
any freezer that you could obtain for 
a customer. Both of these are gradu- 
ally dropping by the wayside. The 
condition may eventually correct it- 
self. But in the meantime, the freezer 
business is not developing with the 
rapid growth that it deserves. I think 
it is a problem that the industry 
should face and try to correct. 

J. W. BROTHERS, 
Executive Officer 
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Your Construction Methods 
with Engineered KOLD-HOLD Liners 


You save hours of valuable construc- 
tion time and build extra efficiency 
into refrigeration equipment, by using 
prefabricated Kold-Hold Liners. These 
Liners quickly slip into place to pro- 
vide adequate refrigeration for the 
sharp freezing, cooling and holding of 
all types of foods and perishable prod- 
ucts. The inner surface is smooth and 
sanitary — no other linings required. 


There are no refrigeration joints to 
become damaged with the complete 
cabinet liner. Liners are fabricated 
from Serpentine Plate Evaporators 


without interfering with the Serpen- 
tine principle of refrigerant flow. 
Therefore, they retain all the advan- 
tages and proven dependability of 
Serpentine construction. 


Kold-Hold Prefabricated Units save 
time and money for the manufacturer, 
service engineer and user. They in- 
crease efficiency and reduce the cost of 
both domestic and commercial refrig- 
eration equipmen:. They simplify con- 
version of obsolete equipment to meet 
today’s standards of efficiency and de- 
pendability. 


See your service engineer or write us for details. 
Immediate delivery from jobbers’ stock in principal cities. 


KOLD-HOLD 
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AIR CONDITIONING & REFRIGERATION NEWS, JULY 24, 1950 


Airtemp’s Volume for 


First Half of 1950 
Passes 6 Pre-War Years 


DAYTON—W. C. Newberg, presi- 
dent of the Airtemp Div. of Chrysler 
Corp., announced recently that dur- 
ing the first six months of 1950 
Airtemp did a larger volume of busi- 
ness than during the entire six years 
before the war—1936-1941. 

Airtemp produces air conditioning, 
heating, and commercial refrigera- 
tion equipment. 

In explaining the reasons for the 
unusually large increase, Newberg 
stated: “Not only are our postwar 
products greatly superior to those 
before the war and our dealer or- 
ganization substantially enlarged, but 
also we were fortunate enough not 
to be closed down by the 100-day 
strike which affected the automobile 
and truck manufacturing divisions of 
Chrysler Corp. 

“Since the war our employment at 
Airtemp has increased more than 
134%, our floor space 165%, our 
dealer body 500%, and during the 
month of June, 1950, our dollar vol- 
ume of business was almost as large 
as during the entire year 1941. 

“The outlook for our business dur- 
ing the next six months is extremely 
good. The demand for our products 
is at an all-time high and we never 
before have had such a complete and 
new line of equipment.” 

Before the war, Airtemp offered 
30 different models of packaged air 
conditioners, residential air condition- 
ers, room air conditioners, radial 
condensers and compressor units, 
gas-fired residential furnaces, oil-fired 
residential furnaces, and conversion 
oil burners. 

At the present time, Airtemp is 
making 51 different models in the 
pre-war categories and 10 more 
models in individual room cooling 
and heating units, dehumidifiers, con- 
version gas burners, and ice cream 
cabinets. 


New Farris Stacon Corp. 


Buys Edison Stacon Div. 


PALISADES PARK, N. J.—V. W. 
Farris has just announced the forma- 
tion of a company to purchase the 
Edison Stacon Regulating Valve Div. 
from Thomas A. Edison, Inc. (Instru- 
ment Div.). 

Farris, president of the Farris 
Engineering Corp. among other en- 
terprises, will carry on the manufac- 
ture of the regulator and will incor- 
porate numerous new improvements 
in design and construction which 
have already been made. 

Farris further announced that the 
company had acquired all the Stacon 
patents, equipment, machinery, inven- 
tory, and records from Thomas A. 
Edison, Inc. (Instrument Div.). This, 
he stated, would mean that the newly 
formed company will service present 
users of Stacon regulators and con- 
trollers. The new company will be 
known as the Farris Stacon Corp., 
with the main office and plant here. 


Count these BENBAR features! 
They add up to MORE SALES! 


* Hermetically sealed condensing unit 

* Panelyte covered door jambs—Frost break- 
ing lock 

* Trouble free capillary system 
Two step door construction 

* 4” fiberglas insulation 


Sell the kind of freezer that all America is 
demanding. 2 standard sizes—14 and 17 cu. ft. 
DISTRIBUTORSHIPS NOW AVAILABLE 


Write for full information regarding opportunities. 


AUGUST G. BARKOW 
MANUFACTURING CO. 


2230 S. 48rd St., Milwaukee 15, Wis. 


Materials Restrictions - - 


(Concluded from Page 1, Column 5) 


trols, and whether they come at 
all will depend upon the international 
situation. 

The “war scare’ has without a 
doubt brought about stepped-up buy- 
ing of consumer goods by both con- 
sumers and retailers. It doesn’t seem 
to have reached anything like panic 
proportions in any part of the coun- 
try. It does seem more pronounced 
in smaller cities as compared to 
larger cities, and’ is generally re- 
ported in a greater degree on the 
west coast and in the south than in 
the east and midwest. 

There was some rush to buy up 
refrigeration parts and supplies for 
repair and replacement requirements, 
and one large contractor in a metro- 
politan area was reportedly putting 
himself on record as ready to spend 
“a million dollars or more” in buy- 
ing up all the supplies he could lay 
his hands on. But such instances 
were generally rare. 

Manufacturers of refrigeration and 
air conditioning equipment and ap- 
pliances were beginning to feel the 
pressure from the field for more 
merchandise both to fill up depleted 
stocks and to build up inventories, 
and were generally trying to head 
off any over-stocking by retailers, 
because they want no _ headaches 
such as the inventory situation in 
1948-1949 brought about. 

Some firms have already gone on 
an allocation basis, such as Deep- 
freeze Div. of Motor Products Corp. 
has done on home freezers. But 
Deepfreeze, like Amana and some 
other home freezer manufacturers, 
was already behind a booming de- 
mand for home freezers before the 


crisis hit, so the little added boost af 


was just enough to make an alloca- 
tions program necessary. 


MEAT SERVICE 


N. Y. Freezer Owners Get 
Meat Delivered To Door 


NEW YORK CITY—A free home 
delivery service on the meats, poul- 
try, and game that it cuts and pack- 
ages for freezing is now being offered 
by Northwestern Meat Corp. to 
householders with freezers or large 
freezing compartments. 

The company wraps U. S. choice 
meats in a sturdy double wax paper 
and seals them with a special low- 
temperature tape. They are then put 
in a heavy wax paper bag. A tag 
listing the weight and date of de- 
livery is stapled to each piece. 

During the summer, the company 
freezes the meat in its own plant at 
646 W. 131st St. Thus, it was 
pointed out, the home freezer is re- 
lieved of this load and the meat is 
sure to be delivered in good condi- 
tion. 

Deliveries are made every day in 
Manhattan and once a week in 
Westchester, Long Island, and 
southern Connecticut. The orders are 
shipped in dry ice. 

The meats are generally wrapped 
in small, convenient packages. For 
instance, 10 shell steaks will be 
wrapped separately for a family, or 
loin lamp chops done up two or 
four to the package. 

A minimum of $25 has been set 
for the first order. 

Prices vary with market condi- 
tions. On a recent list, porterhouse 
steak was priced at 98 cents a pound, 
compared with a citywide average 
of $1.20. Leg of lamb was selling for 
the same price as the citywide aver- 
age (75 cents a pound) but pork 
roast was 10 cents a pound higher. 

Game in_ season included wild 
pheasant at $7.50 a pair and African 
guinea hen at 79 cents a pound. The 
company offers cold cuts in addition 
to fresh meats. 

Northwestern is the home service 
division of Romaner & Steigerwald, 
supplier of meats to hotels and res- 
taurants since 1883. 


Maytag First Quarter Sales 
Reflect 65% Gain over '49 


NEWTON, lIowa— First quarter 
sales of the Maytag Co. here were 
65% over the same period in 1949, 
the company announced recently. 
They rose from $11,839,556 in the 


first three months of 1949 to 
$19,625,983 in 1950. 
Profits, after preferred dividends 


were $1.68 per common share for 
the 1950 quarter as compared with 
44 cents in 1949. Net profit was 
$2,967,588 this year and $954,913 
last year. 


‘Milk Cooler Round-Up’ 
Offers Free Gift 


Tyler Fixture Breaks 
Ground for Its Modern 


To Purchaser 


SPRINGFIELD, Mass.—aA gift of 
any one of seven electric housewares 
is being given to purchasers of West- 
inghouse milk coolers during the 
milk coolers round-up promotion end- 
ing Aug. 31, it was announced re- 
cently by Westinghouse Electric ap- 
pliance division. 

The free gifts include an automatic 
pop-up toaster, twin waffle baker, 
electric percolator, two-unit hot 
plate, and a Menu-Master electric 
griddle. In addition, an adjust-o- 
matic sandwich grill and an adjust- 
o-matic waffle baker are offered. The 
offer applies to any size and type of 
Westinghouse milk cooler. 

Dealers have been supplied with a 
four-page folder describing the offer 
and illustrating the list of house- 
wares. The folder is designed for use 
as a mailer or as a hand-out piece. 


NRDGA Publishes 2nd Edition 
Of Small Store Training Book 


NEW YORK CITY—National Re- 
tail Dry Goods Association, Smaller 
Stores Div. has announced publica- 
tion of the second edition of ‘Sales 
Training Manual for Smaller Stores.” 

The 125-page publication contains 
detailed, fundamental information 
and two working programs on small 
store training techniques. 

The manual is available to NRDGA 
members for $2.50. Price for non- 
members is $4.50. 


Display, Office Building 


NILES, Mich.—Tyler Fixture Corp. 
has announced that ground was 
broken for a new building which will 
house a modern commercial refrig- 
erator display room. 

The new structure will also house 
the personnel offices, a complete 
printing and mailing department, a 
modern store layout department, and 
a large meeting auditorium com- 
plete with stage and proper facilities 
to conduct thorough sales training 
programs. 

Located adjacent to the present 
modern administrative offices, the 
new building will be of glass, steel, 
and brick construction, containing 
9,600 sq. ft. of floor space. 

The store layout department will 
be specially equipped for improve- 
ment in model floor planning and 
will be complete with photographic 
and darkroom equipment. 

It is anticipated that the new 
building will be finished in October, 
at which time a series of sales 
meetings will be scheduled. 

In addition to this expansion, a 
new warehouse with approximately 
12,000 sq. ft. of floor space has been 
added to the company’s subsidiary, 
the Harder Refrigerator Corp., Coble- 
skill, N. Y. 

This new addition has made it 
possible to properly and economically 
store both raw materials and finished 
goods, the company said. 

Plans are also being completed for 
new storage warehouse and shipping 
facilities at the Niles main plant. 
This will add another 32,000 ft. to 


the present plant, which now has 
a capacity of 180,000 sq. ft. It i; 
hoped that this building will be com- 
pleted before winter. 

This enlargement will give th: 
company an additional 120 ft. o° 
dock and make more room for ad.- 
ditional freight cars, both for load- 
ing and unloading. These facilitie 
will enable the company to pro- 
perly assemble large orders cominz 
off the various production lines 
which will greatly improve produc 
tion efficiency. 


George Allen Is Elected 
Superior Vice President 


PITTSBURGH—At a recent meet 
ing of the board of directors o 
Superior Valve & Fittings Co 

George R. Alle 
was elected vic 
president of th 
company. 

He will continu 
in the capacity <f 
general sales ma) - 
ager for Superio’. 


Allen is’ well 
known in the re- 
frigeration indus- 
try and has been 
active in many of 
the trade associa- 
tion groups of the Refrigeration 
Equipment Manufacturers Associa- 
tion, American Society of Refrigerat- 
ing Engineers, Compressed Gas As- 
sociation, and Liquefied Petroleum 
Gas Association. 

His background includes nearly 20 
years’ experience about 14 of which 
have been in the valve and fittings 
field. 


George R. Allen 
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USH Zinned TUBING 


WANT TO heat a railroad train. . . 
bungalow . . . air condition a home... 
hospital . . 


convectors . . . freezing coils? 


No matter whether your heat transfer problem 
you will prob- 

. with fins 
mechanically bonded to tubing for perfect con- 
to be the 
most efficient, effective and economical answer. 


involves heating or cooling... 
ably find Bush finned tubing . 


tact and trouble-free operation . . . 


The Bush Manufacturing Company . . . with 
more than forty years experience in the heat 
. . is a pioneer designer and~ 
producer of this basic and fundamental element. 


transfer field . 


Bush expert engineers . . . in one of the largest 
and most up-to-date factories in the industry .. . 
and in conveniently located field offices . . . will 
be glad to help you with the proper design and 
application of the particular type of finned 
tubing best suited to your need. And you can 
rely upon Bush production facilities to supply 
your requirements with exact adherence to 
quality standards and delivery dates. 


Write today for a copy of the BusH FINNED 
TUBING SPECIFICATION SHEET— address DEPT. C3 


or a 
or a 
. or freeze a mess of fish? Interested 
in steam, water or direct expansion coils . 
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